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SECTION I 
 

METHODOLOGY 
 
 
COMMUNITY SURVEY 

 
 Three hundred (300) interviews were completed from a random telephone sample of 

residents of Lebanon, Missouri.   
 

 The margin of error for this survey is 5.7%.   
 

 The survey consisted of 65 questions and took, on average, slightly longer than twelve 
(12) minutes to complete.  

 
 Fieldwork was conducted through November 20, 2009 by Customer Research 

International (CRI) located in Austin, Texas. 
 

- CRI fields all studies from its outbound call center in San Marcos, TX at 135 S 
Guadalupe Street. Interviewers dial from 4:00 PM to 9:00 PM weeknights, 10:00 AM 
to 6:00 PM on Saturdays, and 1:00 PM to 7:00 PM on Sundays.  

 
- Interviews were conducted using computer-assisted telephone interviewing (CATI) 

software. This CATI software ensures all questions were asked correctly and all logic 
and skip patterns were implemented properly.  

 
- The electronic telephone sample was randomized and de-duped to ensure each 

household was only represented once. Telephone numbers were distributed equally 
among ten separate replicate groups. Telephone numbers were deemed exhausted 
once five calling attempts were made or an ending call result was encountered 
(completed survey, disconnected phone, terminate, refusal, etc.). There was a 
minimum of 1.5 hours between each call attempt. 

 
- Project supervisors validated 10% of each interviewer’s completed surveys by calling 

back the respondent and verifying specific responses. Additionally, supervisors 
continually monitored live calls through CRI’s call monitoring system in order to 
ensure proper interviewing procedures were maintained.  
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SECTION II 

 
EXECUTIVE SUMMARY 

 
 
In November 2009, UNICOM·ARC conducted a telephone survey of residents in Lebanon 
Missouri, drawn from a random sample of residents throughout the community.  The purpose of 
the survey was to learn about public perceptions of and priorities for Downtown as part of the 
DREAM Initiative.  
 
Three hundred (300) interviews were completed, and a sample of this size yields an overall 
error margin of ±5.7%. 
 
A. KEY POINTS: PRIORITIES AND FEEDBACK 
 
 Respondents placed the highest priorities on repairing streets, attracting more retail 

development and improving emergency services. 
 
 Most respondents indicated that they visited Downtown at least once a month or more. 

 
 A majority of respondents said they most often utilized Downtown for shopping, the 

government or post office, and for conducting business. 
 

 Downtown’s entertainment options were the only aspect of Lebanon’s Downtown that was not 
viewed favorably by a majority of respondents. 

 
 Most respondents answered that Lebanon needs to work on retaining the Downtown’s historic 

character. 
 

 A majority of respondents placed a high priority on adding family or casual dining options, a 
bookstore and clothing stores Downtown. 

 
 Among several potential Downtown improvements, a majority of respondents placed a high 

priority on making the area more pedestrian friendly and improving building facades. 
 

 Respondents were divided on what to do with the upper floors of Downtown’s existing 
buildings, with a plurality answering there was no need to do anything. 

 
 A majority of respondents received their information about Downtown Lebanon through local 

newspapers and word-of-mouth. 
 

 A majority of respondents stated that they would likely vote in favor of a new sales tax to fund 
Downtown development, however there was mixed support for a Tax Increment Finance (TIF) 
District. 
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B. KEY DEMOGRAPHIC INFORMATION 
 

By age: 
 

 The 18-34 age group visited Downtown Lebanon for dining more often than any other group. 
 

 Respondents 50-64 years of age and older tended to view Downtown dining options least 
favorably. 
 

By amount of time respondents had lived in Lebanon: 
 

 Lebanon’s newest residents (those having lived in Lebanon 0-2 years) were the most 
concerned with the quality of emergency services. 
 

 Respondents that had lived in Lebanon for 3-5 years were most likely to view preservation 
efforts and parking convenience unfavorably. 

 

 A movie theater was more important to newer residents than residents who had lived in 
Lebanon for more than 2 years.  

 

 Newer residents (those having lived in Lebanon 0-2 years) tended to place a higher priority 
on improving the available green spaces in Downtown. 
 

By income level: 
 

 There was little demographic variation for income in most areas tested. 
 

By gender: 
 

 Male respondents tended to visit Downtown Lebanon more often than female respondents. 
 

 Female respondents were more interested in adding clothing stores Downtown than male 
respondents. 

 
C. COMMUNITY PRIORITIES AND FEEDBACK IN DETAIL 
 
Priorities for the Community: 
 
 Respondents placed higher priorities on repairing streets, attracting more retail development 

and improving emergency services. 
 
At the beginning of the survey, respondents were asked to prioritize five potential improvements 
that might be done to improve the quality of life in a given area using a 5-point scale, where “5” 
indicated the improvement should be a top priority and “1” indicated the item should be a very 
low priority.  Two-thirds of respondents answered that repairing major streets (66.3%) and 
attracting more retail development (64.3%) should be a high priority for Lebanon, while 59.3% 
placed a high priority on improving emergency services. 
 
Respondents were somewhat less likely to place a priority on revitalizing Downtown Lebanon 
(48.3%) and upgrading parks and recreation facilities (43.0%). 
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Visiting Downtown: 
 

 Most respondents indicated they visit Downtown at least once a month or more. 
 

 A majority of respondents said they most often used Downtown for the government or post 
office, shopping, and conducting business. 

 

Respondents were asked how often they visited Downtown.  A slight majority (52.3%) answered 
that they visited Downtown more than five times a month.  A little over one-third (34.7%) visited 
Downtown one to five times per month.  Smaller percentages of respondents said that they visited 
Downtown less than once a month” (7.7%), and once a year or less (4.7%).   
 

Respondents were then given a list of reasons for visiting Downtown and asked how often they 
conducted these activities in Downtown Lebanon.  Respondents indicated they were most likely to 
visit Downtown for the government, post office, or for dining. 
 

The following percentages of people responded “very often” or “somewhat often”: 
 

 Government/post office (68.8%) 
 Shopping (64.8%) 
 Conducting business (62.8%) 
 Dining (43.0%) 
 Special Events (38.3%) 
 Other outdoor recreation such as walking (23.5%) 
 Entertainment (22.1%) 

 
When asked for which of these reasons respondents would most often visit Downtown, more than 
one-third indicated shopping (37.2%), while smaller percentages indicated government/post 
office (22.1%) and conducting business (21.5%). 
 
 
Current Views of Downtown Lebanon: 
 
 Entertainment options were the only aspect of Downtown Lebanon that were not viewed 

favorably by a majority of respondents. 
 
 Most respondents believed that Lebanon needs to work on retaining Downtown’s historic 

character. 
 
Respondents were read a list of thirteen characteristics of Downtown Lebanon and asked to rate 
the current condition of each characteristic. 
 
Three characteristics were rated either “excellent” or “good” by more than three-fourths of 
respondents: 
 

 Safety during the day (91.3%) 
 Condition of sidewalks (82.0%) 
 Condition of streets (78.0%) 
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Five characteristics were rated either “excellent “or “good” by more than two-thirds of 
respondents: 
 

 Convenient business hours (73.7%) 
 Occupied storefronts (71.0%) 
 Convenient parking (70.0%) 
 Signs to help people find their way around (68.7%) 
 Preservation of historic structures (66.7%) 

 
Four characteristics were rated either “excellent” or “good” by a majority of respondents:  
 

 Diverse mix of business (63.7%) 
 Safety at night (62.0%) 
 Dining options (53.0%) 
 Available green space (51.0%) 

 
Entertainment options was the remaining characteristic not considered descriptive of Downtown 
Lebanon.  Only one in four (25.3%) respondents rated this characteristic as “excellent” or “good”. 
 
More than eight in ten (87.7%) answered that it is “very” or “somewhat” important that 
Downtown Lebanon work to retain its historic character.  Only 11.7% thought that doing so was 
“not very” or “not at all” important. 
 
 
Priorities for Types of Downtown Businesses: 
 
 A majority of respondents placed a high priority on adding family or casual dining options, 

a bookstore and clothing stores to the Downtown business mix. 
 
Respondents were read a list of many kinds of business that one might find in a Downtown area 
and asked how high of a priority Lebanon should place on attracting each type of business to 
Downtown.  
 
Only three types of businesses were viewed as “very high” or “high” priorities for attracting a 
majority of respondents: 
 

 Family or casual dining (64.0%) 
 Bookstore (52.0%)  
 Clothing stores (52.0%) 

 
Seven other types of businesses were seen as a “very high” or “high” priority by more than one-
third of the respondents: 
 

 Arcade or other attraction aimed at teenagers (49.0%) 
 Fine dining (45.7%) 
 Movie theater (42.0%) 
 Ice cream shop or soda fountain (40.7%) 
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 Performance theater (38.0%) 
 Shoe store (37.3%) 
 Coffee shop (34.7%) 

 
The remaining businesses listed were prioritized as a “very high” or “high” priority by less than 
one-third of respondents: 
 

 Lodging such as hotel, motel or bed and breakfast (31.0%) 
 Upscale specialty shops (30.7%) 
 Antique shops (24.3%) 
 Art galleries and shops (24.0%) 
 Bar/nightclubs (12.0%) 

 
When asked to choose one business respondents would most like to see in Downtown Lebanon, a 
plurality, (19.0%), answered “arcade or other attraction aimed at teenagers,” followed by “family 
or casual style dining” (17.0%) and “clothing stores” (13.0%). 
 
 
Priorities for Other Downtown Improvements: 
 
 Among several potential Downtown improvements, a majority of respondents placed priority 

on making the area more pedestrian friendly and improving building facades. 
 

 There was not a clear consensus from respondents on what to do with the upper floors of 
Downtown’s existing buildings. 

 
Using the same priority scale, respondents were read a list of improvements that might be made 
to a Downtown area and asked to prioritize each.   
 
Two improvements were considered “very high” or “high” priorities to more than half of 
respondents: 
 

 Making the area more pedestrian friendly (57.0%)  
 Improving building facades (53.7%) 

 
Nine other potential improvements tested in the survey were considered a high priority to less 
than half of the respondents: 
 

 Improving lighting (49.3%) 
 Keeping streets and sidewalks cleaner (49.3%) 
 Moving utilities underground (47.7%) 
 Adding new parking spaces or lots (44.7%) 
 Improving signage to help people find their way around (39.0%) 
 Adding green space and landscaping such as trees or plantings (38.7%) 
 Stricter code enforcement (34.0%) 
 Developing second-story residential space (31.0%) 
 Adding murals to Downtown buildings (26.7%) 
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When asked how they felt about Lebanon developing upper floor living space in Downtown 
buildings, slightly less than half of respondents (46.7%) felt there was no need to develop these 
residential spaces, while 30.7% favored rental units and 16.0% favored condominiums. 
 
 
Communication about Downtown: 
 
 A majority of respondents indicated that they receive their information about Downtown 

Lebanon through local newspapers and word-of-mouth. 
 
When asked to indicate their primary and secondary sources of information about Downtown 
Lebanon, almost two-thirds (65.8%) said the newspaper was either their primary (43.0%) or 
secondary source (22.8%).  More than one-third (42.3%) indicated word-of-mouth was either 
their primary (15.3%) or secondary source (27.0%). 
 
 
Possible Sales Tax Increase: 
 
 A majority of respondents stated that they would likely vote in favor of a new sales tax to 

fund Downtown development, however there was mixed support for a Tax Increment 
Finance (TIF) District. 

 
Respondents were asked to assume there was a sales tax around .5% that would fund projects for 
Downtown development and/or other economic development projects and were asked their 
likelihood of supporting this sales tax increase. A majority (53.0%) said they would be either 
“very” or “somewhat likely” to support such a sales tax increase, while a smaller percentage 
(44.3%) indicated they were “not very” or “not at all likely” to support this increase. 
  
Respondents were also asked to indicate their level of support for a Tax Increment Financing (TIF) 
District to help fund Downtown revitalization projects. Respondents’ views were evenly divided 
with 48.7% either “very likely” or “somewhat likely” to support a TIF District and 48.7% either “not 
very likely” or not at all likely” to support a TIF District. 
 
 
D. DEMOGRAPHIC INFORMATION IN DETAIL 
 
Priorities for the Community: 
 
 Lebanon’s newest residents (those that have lived in Lebanon 0-2 years) were the most 

concerned with the quality of emergency services. 
 
A majority of respondents in each length of residence category considered improving emergency 
services to be a high priority: eight in ten (80.0%) respondents who have lived in Lebanon for 0-2 
years considered it a high priority, compared to 54.5% of the respondents in the 3-5 years 
category, 54.1% of the 6-10 years category, 50.0% of the 11-20 year category and 60.0% of the 
more than 20 years category.  
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Visiting Downtown: 
 

 Male respondents tended to visit Downtown Lebanon most often. 
 

When looking at how often respondents visited Downtown, a majority (58.0%) of male 
respondents visited Downtown more than five times per month compared to 46.7% of female 
respondents.  
 

 The 18-34 age group visited Downtown Lebanon for dining more often than any other 
group. 

 

64.1% of the 18-34 age group said they visited Downtown “very” or “somewhat” often for dining.  
48.6% of the 35-49 age group, 28.0% of the 50-64 age group, and 42.9% of the 65+ age 
group indicated the same. 
 
 

Current Views of Downtown Lebanon: 
 

 Respondents who have lived in Lebanon for 3-5 years were least likely to view favorably  
preservation efforts and parking convenience.  
 

 The majority of respondents in each length of residence category indicated that preserving 
historic structures and convenient parking was either “excellent” or “good.”  

 

 Respondents 50-64 years of age and older were least likely to view favorably Downtown 
dining options. 

 

Less than a majority (36.6%) of the 50-64 age group felt that dining options were “excellent” or 
“good,” compared to 72.5% of the 18-34 age group, 54.2% of the 35-49 age group, and 57.5% 
of the 65 or older age group. 
 
 

Priorities for Types of Downtown Businesses: 
 

 A movie theater was more important to newer residents than residents who have lived in 
Lebanon for more than 2 years.  

 

A majority (60.0%) of respondents who have lived in Lebanon for 0-2 years felt that adding a 
movie theater was a high priority, compared to 40.9% in the 3-5 years group, 40.5% of the 6-10 
years group, 46.7% of the 11-20 years group and 39.5% of the 20 years or more group. 
  

 Female respondents were more interested in adding clothing stores Downtown than male 
respondents. 

 

A majority (62.7%) of female respondents indicated that the addition of clothing stores to 
Downtown would be a high priority compared to 41.3% of male respondents.  
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Priorities for Other Downtown Improvements: 
 
 Newer residents (those that have lived in Lebanon 0-2 years) were most likely to see 

improving available green spaces in Downtown as a priority. 
 
A majority (55.0%) of respondents who lived in Lebanon for 0-2 years, considered adding green 
space and landscaping  a high priority compared to 27.3% of the 3-5 years category, 32.4% of 
the 6-10 years category, 30.0% of the 11-20 years category and 40.5% of the more than 20 
years category. 
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SECTION III 
 

OVERVIEW OF DATA 
 
 

Lebanon, Missouri residents participated in a telephone survey, which was conducted by 
UNICOM•ARC in November 2009.  The following section provides the survey results in a 
table format.  The exact wording of each question is listed in the table, however some editing 
has occurred due to space limitations.   
 
Each table contains the question, as asked by the interviewer and the response listed as a 
percentage.  The responses are shown as a percentage of the total of responses and are 
sorted, when appropriate, with the sorting column shaded.  Also, most prevalent response is 
bolded in each section. 

 
 

 

  % 

1. Thinking about the Lebanon, 

Missouri area, would you say 

things are moving in the 

Right direction 49.0% 

Mixed 14.0% 

Wrong direction 22.3% 

Other/don't know 14.7% 
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Interviewer:  I’m going to read a list of things that might be done to improve the quality of life in 
a given area.  For each of the following items, please tell me how high a priority you would place 
on each by using a 5-point scale. If you think the item should be a top priority, rate it a 5. If you 
think it should be a very low priority, rate it a 1. Of course, you can use any number between 5 
and 1. Okay?  The first is… 
 
 

Top priority (5) 
Total high 

priority (4-5) 
3 

Total low 

priority (1-2) 

Other/don't 

know 

3. Repairing major streets 41.0% 66.3% 21.3% 12.0% 0.3% 

6. Attracting more retail 

development 

47.3% 64.3% 23.0% 11.7% 1.0% 

4. Improving emergency services 38.7% 59.3% 18.7% 17.3% 4.7% 

2. Revitalizing the Lebanon 

Downtown area 

26.3% 48.3% 30.7% 20.3% 0.7% 

5. Upgrading parks and 

recreation facilities 

21.3% 43.0% 32.0% 22.0% 3.0% 

 

 

 

 

  % 

7. How often do you visit 

Downtown Lebanon? 

Once a year or less 4.7% 

Less than once a month 7.7% 

One to five times per month 34.7% 

More than five times a month 52.3% 

Other 0.0% 

Don't visit Downtown 0.7% 

Don't know 0.0% 
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Interviewer:  For each of the following, please tell me how often you visit Downtown for these 
activities: very often, somewhat often, not very often or not at all. 
 

 
Very often 

Very/Somewhat 

often 

Not very/Not at 

all often 

Other/don't 

know 

 % % % % 

13. Government/post office 32.2% 68.8% 30.9% 0.3% 

8. Shopping 30.2% 64.8% 34.6% 0.7% 

14. Conducting business 30.2% 62.8% 36.9% 0.3% 

9. Dining 13.1% 43.0% 55.7% 1.3% 

12. Special Events 8.7% 38.3% 60.4% 1.3% 

11. Other outdoor recreation, such 

as walking 

10.1% 23.5% 76.5% 0.0% 

10. Entertainment 5.4% 22.1% 77.9% 0.0% 

 

 

 

 

  % 

15. What is the one reason 

you most often visit Downtown 

Lebanon? 

Shopping 37.2% 

Government/post office 22.1% 

Conducting business 21.5% 

Dining 7.4% 

Other/don't know 7.0% 

Other outdoor recreation 2.0% 

Special events 1.3% 

Entertainment 1.3% 
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Interviewer:  For each of the following characteristics of a Downtown I read, please tell me if you 
think conditions in Lebanon are excellent, good, not so good or poor.  The first is… 

 
 

Excellent Excellent/Good 
Not so 

good/Poor 

Other/don't 

know 

 % % % % 

27. Safety during the day 20.0% 91.3% 7.3% 1.3% 

26. Condition of sidewalks 9.0% 82.0% 15.7% 2.3% 

25. Condition of streets 8.3% 78.0% 21.7% .3% 

17. Convenient business hours 8.0% 73.7% 24.7% 1.7% 

20. Occupied storefronts 5.3% 71.0% 24.7% 4.3% 

21. Convenient parking 7.7% 70.0% 29.0% 1.0% 

16. Signs to help people find their 

way around 

9.0% 68.7% 26.7% 4.7% 

19. Preservation of historic structures 6.0% 66.7% 26.3% 7.0% 

22. Diverse mix of business 6.3% 63.7% 33.3% 3.0% 

28. Safety at night 8.0% 62.0% 20.3% 17.7% 

23. Dining options 6.3% 53.0% 42.7% 4.3% 

18. Available green space 5.0% 51.0% 39.3% 9.7% 

24. Entertainment options 2.0% 25.3% 65.7% 9.0% 

 

 

  % 

29. How important would you say it is 

that Lebanon work to retain its 

Downtown's historic character? 

Very important 45.3% 

Somewhat important 42.3% 

Not very important 7.0% 

Not at all important 4.7% 

Other/don't know 0.7% 

Very/Somewhat important 87.7% 

Not very/Not at all important 11.7% 
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Interviewer:  I’m going to read a list of the kinds of businesses that one might find in a Downtown 
area.  For each, please tell me how high a priority Lebanon should place on bringing or adding 
more of that type of business to its own downtown area.  If you think an item should be a top 
priority, rate it a “5.”  If you think it shouldn’t be a priority at all, rate it a “1.”  Of course, you can 
use any number between five and one.  The first is… 

 
 

Top priority  

(5) 

Total high 

priority (4-5) 
3 

Total low 

priority (1-2) 

Other/don't 

know 

 % % % % % 

31. Family or casual style dining 37.3% 64.0% 21.7% 14.0% .3% 

41. Bookstore 24.3% 52.0% 25.3% 22.0% .7% 

38. Clothing stores 28.0% 52.0% 29.0% 18.7% .3% 

39. Arcade or other attraction aimed 

at teenagers 

29.3% 49.0% 22.3% 27.3% 1.3% 

32. Fine Dining 23.0% 45.7% 26.7% 27.3% .3% 

37. Movie theater 25.3% 42.0% 19.3% 37.7% 1.0% 

34. Ice cream shop or soda fountain 20.3% 40.7% 30.3% 28.3% .7% 

43. Performance theater 18.7% 38.0% 24.0% 36.7% 1.3% 

44. Shoe store 19.7% 37.3% 29.7% 32.7% .3% 

42. Coffee shop 17.7% 34.7% 30.3% 33.7% 1.3% 

30. Lodging such as hotel, motel or 

bed and breakfast 

16.3% 31.0% 24.3% 44.0% .7% 

33. Upscale specialty shops 15.0% 30.7% 35.7% 32.7% 1.0% 

35. Antique shops 11.7% 24.3% 26.0% 49.7% .0% 

36. Art galleries and shops 9.3% 24.0% 32.0% 43.3% .7% 

40. Bar/nightclubs 6.3% 12.0% 12.3% 73.0% 2.7% 
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  % 

45. Which business would you most 

like to see in Downtown Lebanon? 

Arcade or other attraction aimed at 

teenagers 

19.0% 

Family or casual style dining 17.0% 

Clothing store 13.0% 

Other 13.0% 

Fine dining 8.0% 

Bookstore 6.3% 

Performance theater 4.0% 

Ice cream shop of soda fountain 4.0% 

Upscale specialty shop 3.0% 

Coffee shop 2.7% 

Antique shop  2.3% 

Shoe store 2.3% 

Bars/nightclubs  2.0% 

Specialty grocery stores 1.7% 

Art galleries and shops 1.3% 

Lodging such as hotel, motel or bed 

and breakfast 

.3% 
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Interviewer:  I’m going to read a list of other improvements that might be made to a downtown 
area.  Again, please tell me how high a priority you think each should be for Downtown Lebanon 
using the same 5-point scale. 
 

 
Top priority 

 (5) 

Total high 

priority (4-5) 
3 

Total low 

priority (1-2) 

Other/don't 

know 

 % % % % % 

52. Making the area more 

pedestrian friendly 

32.3% 57.0% 23.0% 19.0% 1.0% 

54. Improving building facades 27.3% 53.7% 27.3% 18.3% .7% 

47. Improving lighting 24.0% 49.3% 20.0% 29.3% 1.3% 

55. Keeping streets and sidewalks 

cleaner 

33.0% 49.3% 25.3% 24.3% 1.0% 

48. Moving utilities underground 31.7% 47.7% 18.3% 31.7% 2.3% 

49. Adding new parking spaces or 

lots 

25.3% 44.7% 25.7% 29.3% .3% 

53. Improving signage to help 

people find their way around 

20.0% 39.0% 28.3% 32.3% .3% 

46. Adding green space and 

landscaping such as trees or 

plantings 

18.7% 38.7% 29.7% 30.0% 1.7% 

50. Stricter code enforcement 19.3% 34.0% 25.7% 35.0% 5.3% 

51. Developing second-story 

residential space 

15.0% 31.0% 30.0% 37.7%   1.3% 

56. Adding murals to Downtown 

buildings 

10.7% 26.7% 27.0% 46.0% .3% 

 

 

  % 

57. Are there any other 

improvements you think should 

be made to Downtown Lebanon? 

Yes 26.3% 

No 73.7% 
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  % 

58. Property owners should 

turn the second floors of their 

existing buildings into... 

No need 46.7% 

Rental units 30.7% 

Condominiums 16.0% 

Other/don't know 6.7% 

 

 

  % 

59. What would you say is your 

main source of information about 

Downtown Lebanon? 

Local newspaper 43.0% 

Other-specify 22.0% 

Word-of-mouth 15.3% 

Radio 6.7% 

No others/don't know 6.3% 

I live Downtown 3.7% 

Chamber of Commerce web site 1.7% 

Television 1.3% 

 

 

  % 

59b. What is your second most 

likely source of information? 

Word-of-mouth 27.0% 

Local newspaper 22.8% 

Radio 18.9% 

No others/don't know 11.4% 

Television 8.5% 

Other-specify 8.2% 

Chamber of Commerce web site 2.1% 

I live Downtown 1.1% 
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  % 

 

61. What if the City was considering a 

TIF or Tax Increment Financing to 

support downtown revitalization.   

TIF is a tool to use future gains in  

taxes to finance current improvements. 

Would you be very likely, somewhat, 

not very or not at all likely to support a 

Downtown TIF? 

 

Very likely 12.0% 

Somewhat likely 36.7% 

Not very likely 25.0% 

Not at all likely 23.7% 

Other/don't know 2.7% 

Very/Somewhat likely 48.7% 

Not very/Not at all likely 48.7% 

 

 

 

  % 

62. Age 

18-34 13.3% 

35-49 24.0% 

50-64 27.3% 

65 or older 35.3% 

Other/don't know/refused .0% 

 

 

  % 

60. Hypothetically speaking, if there 

was a sales tax around 0.5% that 

would fund projects for Downtown 

development and/or other economic 

development projects, would you be 

very likely, somewhat, not very or not 

at all likely to support such a tax? 

Very likely 17.7% 

Somewhat likely 35.3% 

Not very likely 18.3% 

Not at all likely 26.0% 

Other/don't know 2.7% 

Very/Somewhat likely 53.0% 

Not very/Not at all likely 44.3% 
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  % 

63. How long have you lived in 

the Lebanon area? 

0-2 years 6.7% 

3-5 years 7.3% 

6-10 years 12.3% 

11-20 years 10.0% 

More than 20 years 63.3% 

Other/don't know .3% 

 

 

 

  % 

64. Income 

under $25,000 24.7% 

$25,000 to $49,999 31.3% 

$50,000 to $74,999 19.3% 

$75,000 to $99,999 8.3% 

$100,000 or more 10.3% 

Other/don't know 6.0% 

 

 

 

  % 

65. Gender 
male 50.0% 

female 50.0% 
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SECTION IV 
 

RESPONSE TO OPEN-ENDED QUESTIONS 
 

45. Which business would you most like to see in Downtown Lebanon? 
 
Movie theater (6)                                                                                                                                              
A department store that supplies a variety of items and upgraded merchandise that Wal-Mart and  
Dollar Stores do not generally carry; another shopping choice like Wal-Mart.                                                      
Anything that brings the most jobs                                                                                                                     
Bakery                                                                                                                                                             
Cannot think of any that are really needed                                                                                                        
Computer store                                                                                                                                                
Coney dogs and hot dogs stands                                                                                                                      
Crafts shop                                                                                                                                                      
Department stores                                                                                                                                            
Entertainment of some sort                                                                                                                               
Hobby shop                                                                                                                                                     
Larger department store like a Kohl's.                                                                                                                
Middle class wearing apparels                                                                                                                          
More entertainment                                                                                                                                          
Need to improve the thrift shop Downtown                                                                                                        
New retail                                                                                                                                                        
Office Depot or Office Max                                                                                                                               
Shopping mall                                                                                                                                                 
Shops                                                                                                                                                              
Something to attract more jobs on a larger scale.                                                                                               
Theater                                                                                                                                                            
Upscale clothing                                                                                                                                               
Variety stores                                                                                                                                                   
Want some competition for Wal-Mart; would like to see a K-Mart.                                                                      
We need a fabric department like Wal-Mart had where it doesn't cost an arm and a leg; 
Wal-Mart ruined their service when they remodeled their store.                                                                           
 
 
57. Are there any other improvements you think should be made to Downtown Lebanon? 
 
A few more all purpose type stores and fabric stores, house wares, hobbies, etc…                                               
A good department store that sells clothing and other household items; something nice but not 
too fancy or expensive; definitely something besides Wal-Mart; we would prefer to shop local and 
have more choices like Sears  and JC Penney.                                                                                                    
Adding benches                                                                                                                                               
Adding more sidewalks                                                                                                                                     
An ice skating rink, bowling alley                                                                                                                      
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At Jefferson and Commercial, parking is very dangerous - you cannot get out; there needs to be  
another light for safer traffic flow.                                                                                      
It would be nice if they kept the hours extended on some of the stores.                                                                
Better drivers                                                                                                                                                    
Bring back the skating rinks, get rid of some of the old murals that look bad and are peeling.                             
Bring more business                                                                                                                                         
Bulldoze old buildings                                                                                                                                      
Clean up buildings; outdoors                                                                                                                            
Fewer stop signs                                                                                                                                               
Get rid of the round a round by Hartland Mall by Morgan Street.                                                                       
Getting more upscale retail businesses                                                                                                              
Hardware stores                                                                                                                                               
Hotel, motel and bed & breakfast                                                                                                                      
I think if we get the green space and working on the outside of the buildings would be nice and 
nice trash cans, the barrels look awful.                                                                                      
I think that green space should be a top priority; there are too many places that are run down or 
burned out that are not very attractive.                                                                                
I think the Civic Center should get the heating fixed in their pool so older folks could go  
swimming.                                                                                                                     
I think there should be awnings on all of the buildings and no big trucks coming through the 
Downtown area.                                                                                                               
I think they need craft shops in this town.                                                                                                           
I think they need more good restaurants downtown.                                                                                           
I think they should have more family oriented entertainment .     
I would like to have more jobs such as clerks, stockers, more businesses hiring people; I would 
like to see some industrial companies come to Lebanon.                                                                             
I'd like to see more antique lights and have it set up like the old days, like the 50's and 60's and 
have a classy look; it makes it look more different; they should have an old antique historical  
section and should have some prime time history and show its ancestry; I'd like to see how it  
looked like in the old days.                                           
Improve the structural integrity and appearance of Downtown buildings.                                                             
Improving traffic flow                                                                                                                                        
It could be made a little more charming; that sounds silly; but when you are Downtown at  
Christmas time it is so nice; I think if you had more lighting down there it would be more 
attractive.                                      
Just get some more stores because they have all the empty stores down there that looks bad.                              
Just more entertainment and decent dining areas.                                                                                              
Just that the Mayor and everybody, the Council, need to work together and get along; the  
Senators and Representatives don't work together for the good of our people and this is what  
the City needs to do.  Each of them think of I, not we.                                                                                        
Later hours; they pretty much close up at 6 o'clock .                                                                                           
Longer hours on the weekends; they close up about 7 o'clock .                                                                           
Making the sidewalks, stores and businesses handicapped accessible; the lights change too 
quickly for handicapped to cross safely; I miss benches on the sidewalks near the stores  
because it draws people into Lebanon.                                                                                                              
More activities Downtown maybe around spring time or Easter to bring in more business.                                    
More activities for kids; there are too many drug problems; addition of concerts or festivals  
especially outdoor performances.                                                                                            
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More factories                                                                                                                                                  
More jobs                                                                                                                                                        
More options for kids like boys and girls club or YMCA, things to keep kids busy and out of  
Trouble.                                                                                                                      
More parking and entertainment for teenagers and young adults; need improvements to Second 
Street and both ends of Main Street; the middle is very nice but the ends are sad.                                             
More retail business Downtown and move the second hand stores to a different part of town.                              
More security                                                                                                                                                   
More street lights in more areas of town; more stuff for kids to do to keep them out of trouble.                            
More stuff for kids to do, nothing for kids to do at all; like a skating rink or an arcade,  
somewhere for Junior High type kids to be able to go to and have fun.                                                         
More things for kids to do; a skating rink                                                                                                           
Need better restaurants and in need of a nice bar; like jazz or martini bar;  something upscale;  
not like another hillbilly bar.                                                                                           
Needs less thrift stores to make room for upscale shopping stores.                                                                      
New Chief of Police; a new Mayor; more high paying jobs for the citizens not just Downtown but 
the entirety of Lebanon itself, I think it's very crooked compared to a big city, I think it's all  
about money, meaning the way it's run, my biggest complaint is that the judge is the judge and  
attorney and owns a probation office, and I think they should have more fines and less people in 
jail and lesser sentences.                       
Something for kids                                                                                                                                           
Outside area directing you to Downtown                                                                                                           
Parking is the biggest thing                                                                                                                               
Petty crime after dark needs attention                                                                                                                
Possibly if there was space for an entertainment district; maybe like a public restroom; maybe 
possible public transportation options, not a trolley, but something similar; drop off and pick  
up area.               
Something for the kids to do                                                                                                                             
Something for the kids, there's nothing there now for the kids.                                                                            
The backs of the stores are eye sores                                                                                                                 
The facades most definitely need upgrade - new windows and all outer improvements.                                        
The lighting on Jefferson needs more improvement and correct the flooding issues in that area.                           
The only thing I would like to see is somehow to re-route the traffic flow in the downtown area.  
The heavy traffic flow (the semi trucks) to be re-routed.                                                                
The yards around town full of junk and it's embarrassing and they need to be made to clean it up 
or the city clean it up and charge them for it; it brings down the town and property values of  
those who live nearby.    
There are improvements that need to be made but it is not in dire need.  
There is some empty buildings there; they could fill those up or attract something in there rather  
than just having bare windows; it looks too vacant.                                                                    
There should be a few more outdoor features like fishing, etc….                                                                         
There should be a greater concentration of businesses into the Downtown area instead of  
outlying areas 
There's not a lot for our children to do, youths need to have an opportunity to do things other  
than get into trouble.                                                                                                    
They need a soup kitchen and youth improvement for anything, and shelter for the homeless.                              
They need to work on the quality of the street ends, the middle parts are good but the ends need  
more shops and better businesses to attract people so they feel more comfortable.                         
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Things to keep traffic moving better; different parking on Commercial Street; alley parking;  
parking in back, in front of stores.                                                                                         
I would like to see a revitalized Downtown, yes; I'm not sure how much more viable it could be; 
shoe store; already one down there, not sure really, the population wouldn't be able to  
support it.                                                                                            
Traffic flow; it is hard to park and get out of your parking spot the way it is  right now.                                         
Trim trees; smaller trees; trees are too big.                                                                                                        
We are perfect, trust me.                                                                                                                                  
We have a lot of old antique stores and used clothing whereas we used to have a better selection 
of these type stores.                                                                                                    
We need a dog walking park.                                                                                                                           
We need a Target Store.                                                                                                                                   
When people are trying to cross the Main Street Jefferson, there aren't any crosswalks for people 
 to cross safely; one other thing would be more entertainment for teenagers or young adults.  
           
                                                                                                                                                                       
 
59. What would you say is your main source of information about Downtown Lebanon? 
 
Personal visit (8)                                                          
Internet (5)                                                                 
Observation (5)                                                                                                                          
Personal experience (4)                                                     
Visiting (2)                                                                                                                              
A yearly book called our town Lebanon                                    
Attitudes from the people                                                
Basically I work in the downtown area so I'm in and around it            
Business                                                                 
By being there                                                           
City hall                                                                
Dining out                                                               
Doing business                                                           
Driving through                                                          
Driving through it                                                       
Easy access                                                              
First hand experience                                                    
Going down there                                                         
I get it from the beauty salon                                           
I go there everyday                                                      
I work down here                                                         
Infrequent visits                                                        
Just from being downtown                                                 
Just going Downtown                                                      
Just what I see and hear                                                 
Just what I see when I pass through                                      
Living here and seeing it                                                
Living here for several years                                            
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Magazines                                                                
Nearest town to me, that's where I go and where I work                   
On City Council                                                          
Personal                                                                 
Phone book                                                               
Seeing what's going on                                                   
Shopping                                                                 
Streets                                                                  
Telephone                                                                
The barber shop                                                          
Traveling through                                                        
Visiting and shopping                                                    
Visiting to shop                                                         
Visual                                                                   
Walk Downtown                                                            
Work for the City                                                        
Working in the area for 30 years                                         
Yard sales                                                               
 
 
59b. What is your second most likely source of information? 
                                                                         
Internet (2)                                                                 
Businesses                                                               
Children going to school                                                 
Church                                                                   
Community events                                                         
Computer                                                                 
Council meetings                                                         
Direct mailing                                                           
Driving through                                                          
Going to the bank                                                        
I visit there                                                            
Just what I see                                                          
Magazines                                                                
Observation                                                              
Phone book                                                               
Post office                                                              
Signs posted on activities; I like the library signs                     
Tourist Information Center                                               
Used to be on City Council                                               
What I see when I'm there                                                
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SECTION V 
 

BAR CHARTS 
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SECTION VI 
 

QUESTIONNAIRE 
 

Hello, I'm __________________ calling from Attitude Research Company on behalf of the City of 
Lebanon.  We're conducting a survey to learn more about people's attitudes concerning the 
community, and this phone number was selected at random.  According to our research 
procedure, I have to speak to a (male or female) over the age of 18 who is at home when I place 
this call. 
 

 [If criteria cannot be met, politely terminate call] 
 

1.  Thinking about the Lebanon, Missouri area, would you say things are moving in the right 
direction or off track and moving in the wrong direction?  

 

1) right direction 
2) mixed [do not read] 
3) wrong 
9) other, don’t know 

 

I’m going to read a list of things that might be done to improve the quality of life in a given area.  
For each of the following items, please tell me how high a priority you would place on each by 
using a 5-point scale. If you think the item should be a top priority, rate it a 5. If you think it 
should be a very low priority, rate it a 1. Of course, you can use any number between 5 and 1. 
Okay?  [pause, repeat instructions if necessary]  The first is… 
 
[rotate order] 
 
2.  Revitalizing the Lebanon Downtown area 
 
3.  Repairing major streets 
 
4.  Improving emergency services 
 
5.  Upgrading parks and recreation facilities 
 
6.  Attracting more retail development 
 
7.  How often do you visit Downtown Lebanon? 
 

1) once a year or less  
2) less than once a month 
3) one to five times per month 
4) more than five times a month 
5) other [specify] [skip to question 18] 
6) don’t visit Downtown [skip to question 18] 
9) don’t know [skip to question 18] 
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[ask 8-14 only if answered 1-4 to Q7] For each of the following, please tell me how often you visit 
Downtown for these activities: very often, somewhat often, not very often or not at all. 
 

Read list, code as follows: 
 

1) very often 
2) somewhat often 
3) not very often 
4) not at all 
9) other, don’t know 

 

[rotate order] 
 

8.  shopping 
 

9.  dining 
 

10.  entertainment 
 

11.  other outdoor recreation, such as walking 
 

12.  special events 
 

13.  government/post office 
 

14.  conducting business 
  
[ask only if answered 1-4 to Q7] 15. Of the items listed above, which would you say is the one 
reason you most often visit Downtown Lebanon? [repeat list if necessary, code responses as follows] 
 

1) shopping 
2) dining 
3) entertainment 
4) other outdoor recreation 
5) special events 
6) government/post office 
7) conducting business 
9) other, don’t know 

 
For each of the following characteristics of a Downtown I read, please tell me if you think 
conditions in Lebanon are excellent, good, not so good or poor.  The first is… 
 
Read list, code as follows: 
 

 1) excellent 
 2) good 
 3) not so good 
 4) poor 
 9) other, don’t know 
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[rotate order] 
 
16.  signs to help people find their way around 
 
17.  convenient business hours  
 
18.  available green space 
 
19.  preservation of historic structures  
 
20.  occupied storefronts 
 
21.  convenient parking 
 
22.  diverse mix of businesses 
 
23.  dining options 
 
24.  entertainment options 
 
25.  condition of streets 
 
26.  condition of sidewalks 
 
27.  safety during the day 
 
28.  safety at night 
 
29.  How important would you say it is that Lebanon work to retain its Downtown’s historic 

character?  Would you say it is very important, somewhat, not very or not at all important? 
 

 1) very 
 2) somewhat 
 3) not very 
 4) not at all 
 9) other, don’t know 

 
I’m going to read a list of the kinds of businesses that one might find in a Downtown area.  For 
each, please tell me how high a priority Lebanon should place on bringing or adding more of that 
type of business to its own downtown area.  If you think an item should be a top priority, rate it a 
“5.”  If you think it shouldn’t be a priority at all, rate it a “1.”  Of course, you can use any number 
between five and one.  The first is… 
 
READ LIST, CODE 1-5, 9=OTHER, DON’T KNOW 
 
[rotate order] 
 
30.  lodging such as hotel, motel or bed and breakfast 
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31.  family or casual style dining 
 
32. fine dining 
 
33.  upscale specialty shops 
 
34.  ice cream shop or soda fountain 
 
35.  antique shops 
 
36.  art galleries and shops 
 
37.  movie theater 
 
38.  clothing stores 
 
39.  arcade or other attraction aimed at teenagers 
 
40.  bars/nightclubs 
 
41.  bookstore  
 
42.  coffee shop 
 
43.  performance theater 
 
44.  shoe store 
 
45.  Of the items listed above, what business would you most like to see in Downtown Lebanon? 

[Read choices again if necessary] 
 

1. lodging such as hotel, motel or bed and breakfast 
2. family or casual style dining 
3. fine dining 
4. upscale specialty shops 
5. ice cream shop or soda fountain 
6. antique shops 
7. art galleries and shops 
8. movie theater 
9. clothing stores 
10. arcade or other attraction aimed at teenagers 
11. bars/nightclubs 
12. bookstore  
13. coffee shop 
14. performance theater 
15. shoe store 

 99. other 
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I’m going to read a list of other improvements that might be made to a downtown area.  Again, 
please tell me how high a priority you think each should be for Downtown Lebanon using the 
same 5-point scale. [Repeat scale again if necessary, 9=other, don’t know] 
 

[rotate order] 
 

46.  adding green space 
 

47.  improving lighting 
 

48.  moving utilities underground 
 

49.  adding new parking spaces or lots 
 

50.  stricter code enforcement  
 

51.  developing second-story residential space 
 

52.  making the area more pedestrian-friendly 
 

53.  improving signage to help people find their way around  
 

54.  improving building facades 
 

55.  keeping streets and sidewalks cleaner 
 

56.  adding murals, artwork or sculptures 
 

57.  Are there any other improvements you think should be made to Downtown Lebanon? 
[open-ended, record first two responses] 

 

58.  There has been some discussion about developing upper floor living space in Downtown 
Lebanon.  Which of the following statements is closest to the way you feel?  

 

1)  Property owners should turn the second floors of their existing buildings into 
rental units. 

2)  Property owners should turn the second floors of their existing buildings into 
condominiums. 

3)  There is no need for more second story living space Downtown. 
9)  other, don’t know 

 

59.  Other than your own personal knowledge from living in the community, what would you say 
is your main source of information about Downtown Lebanon?  And what is your second 
most likely source of information?  [do not read list – code first two responses as follows] 

 

 1) local newspaper 
 2) television 
 3) radio 
 4) Chamber of Commerce web site 
 5) word-of-mouth 
 6) I live Downtown. 
 9) other [specify] 
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60.  Hypothetically speaking, if there was a sales tax around .5% that would fund projects for 
downtown development and/or other economic development projects, would you be very 
likely, somewhat, not very or not at all likely to support such a sales tax? 

 
        1) very likely 
        2) somewhat likely 
        3) not very likely  
        4) not at all likely  
        9) other, don’t know  

 
61.  What if the City was considering a TIF or Tax Increment Financing to support downtown 

revitalization.  TIF is a tool to use future gains in taxes to finance current improvements. 
Would you be very likely, somewhat, not very or not at all likely to support a downtown TIF? 

 
1) very familiar 
2) somewhat familiar 
3) not very familiar 
4) not at all familiar 
9) other, don’t know 

 
And now, a few final questions for classification purposes. 

 
62.  In which of the following age groups are you? 
 

1) 18-34 
2) 35-49 
3) 50-64 
4) 65 or over 
9) other, don’t know, refused 

   
63.  How long have you lived in the Lebanon area? 
 

1) 0-2 years 
2) 3-5 years 
3) 6-10 years 
4) 11-20 years 
5) more than 20 years 
9) other, don’t know 

 
64.  For statistical purposes only, please indicate which of the following categories best fits your 

total household income for 2008.  Just stop me when I get to your category. 
 

1) Under $25,000 
2) $25,000 to $49,999 
3) $50,000 to $74,999 
4) $75,000 to $99,999 
5) $100,000 plus 
9) other, don’t know, refused 
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65.  Gender [do not ask – code as follows] 
 

1) male 
2) female 

 
That concludes our survey.  Thank you for your time and cooperation. 
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18-34 35-49 50-64 65 or 
older 0-2 years 3-5 years 6-10 years 11-20 

years
More than 
20 years

under 
$25,000

$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 or 
more male female

% % % % % % % % % % % % % % % %
Right direction 52.5% 50.0% 43.9% 50.9% 50.0% 59.1% 45.9% 60.0% 46.3% 51.4% 45.7% 60.3% 28.0% 51.6% 45.3% 52.7%
Mixed 17.5% 12.5% 14.6% 13.2% 0.0% 13.6% 13.5% 16.7% 15.3% 10.8% 11.7% 10.3% 28.0% 19.4% 16.0% 12.0%
Wrong direction 20.0% 27.8% 32.9% 11.3% 10.0% 22.7% 24.3% 16.7% 24.2% 18.9% 27.7% 19.0% 24.0% 19.4% 24.0% 20.7%
Other/don't know 10.0% 9.7% 8.5% 24.5% 40.0% 4.5% 16.2% 6.7% 14.2% 18.9% 14.9% 10.3% 20.0% 9.7% 14.7% 14.7%

18-34 35-49 50-64 65 or 
older 0-2 years 3-5 years 6-10 years 11-20 

years
More than 
20 years

under 
$25,000

$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 or 
more male female

% % % % % % % % % % % % % % % %
5-Top priority 22.5% 20.8% 28.0% 30.2% 20.0% 22.7% 29.7% 30.0% 25.8% 33.8% 27.7% 19.0% 12.0% 29.0% 24.7% 28.0%
4 20.0% 33.3% 18.3% 17.9% 30.0% 31.8% 18.9% 26.7% 20.0% 20.3% 20.2% 29.3% 20.0% 22.6% 19.3% 24.7%
3 47.5% 23.6% 30.5% 29.2% 35.0% 27.3% 37.8% 30.0% 29.5% 24.3% 31.9% 27.6% 44.0% 35.5% 32.0% 29.3%
2 7.5% 16.7% 15.9% 10.4% 5.0% 13.6% 10.8% 6.7% 15.3% 13.5% 11.7% 19.0% 12.0% 6.5% 15.3% 10.7%
1-Very low priority 2.5% 5.6% 7.3% 10.4% 5.0% 4.5% 2.7% 6.7% 8.9% 6.8% 7.4% 5.2% 12.0% 6.5% 8.7% 6.0%
Other/don't know 0.0% 0.0% 0.0% 1.9% 5.0% 0.0% 0.0% 0.0% 0.5% 1.4% 1.1% 0.0% 0.0% 0.0% 0.0% 1.3%
Total high priority (4-5) 42.5% 54.2% 46.3% 48.1% 50.0% 54.5% 48.6% 56.7% 45.8% 54.1% 47.9% 48.3% 32.0% 51.6% 44.0% 52.7%
Total low priority (1-2) 10.0% 22.2% 23.2% 20.8% 10.0% 18.2% 13.5% 13.3% 24.2% 20.3% 19.1% 24.1% 24.0% 12.9% 24.0% 16.7%

18-34 35-49 50-64 65 or 
older 0-2 years 3-5 years 6-10 years 11-20 

years
More than 
20 years

under 
$25,000

$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 or 
more male female

% % % % % % % % % % % % % % % %
5-Top priority 42.5% 38.9% 42.7% 40.6% 65.0% 36.4% 32.4% 43.3% 40.0% 44.6% 40.4% 44.8% 44.0% 29.0% 40.0% 42.0%
4 30.0% 23.6% 25.6% 24.5% 20.0% 31.8% 35.1% 16.7% 24.7% 25.7% 25.5% 24.1% 20.0% 35.5% 24.0% 26.7%
3 22.5% 26.4% 18.3% 19.8% 5.0% 31.8% 21.6% 26.7% 21.1% 16.2% 23.4% 22.4% 20.0% 19.4% 21.3% 21.3%
2 5.0% 8.3% 8.5% 7.5% 5.0% 0.0% 5.4% 13.3% 8.4% 8.1% 5.3% 6.9% 12.0% 12.9% 9.3% 6.0%
1-Very low priority 0.0% 2.8% 3.7% 7.5% 0.0% 0.0% 5.4% 0.0% 5.8% 4.1% 5.3% 1.7% 4.0% 3.2% 5.3% 3.3%
Other/don't know 0.0% 0.0% 1.2% 0.0% 5.0% 0.0% 0.0% 0.0% 0.0% 1.4% 0.0% 0.0% 0.0% 0.0% 0.0% 0.7%
Total high priority (4-5) 72.5% 62.5% 68.3% 65.1% 85.0% 68.2% 67.6% 60.0% 64.7% 70.3% 66.0% 69.0% 64.0% 64.5% 64.0% 68.7%
Total low priority (1-2) 5.0% 11.1% 12.2% 15.1% 5.0% 0.0% 10.8% 13.3% 14.2% 12.2% 10.6% 8.6% 16.0% 16.1% 14.7% 9.3%

18-34 35-49 50-64 65 or 
older 0-2 years 3-5 years 6-10 years 11-20 

years
More than 
20 years

under 
$25,000

$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 or 
more male female

% % % % % % % % % % % % % % % %
5-Top priority 45.0% 37.5% 37.8% 37.7% 60.0% 22.7% 32.4% 36.7% 39.5% 51.4% 40.4% 29.3% 28.0% 29.0% 29.3% 48.0%
4 20.0% 26.4% 24.4% 14.2% 20.0% 31.8% 21.6% 13.3% 20.5% 18.9% 19.1% 19.0% 24.0% 25.8% 18.7% 22.7%
3 17.5% 16.7% 12.2% 25.5% 5.0% 13.6% 24.3% 20.0% 19.5% 14.9% 20.2% 24.1% 20.0% 19.4% 24.7% 12.7%
2 10.0% 11.1% 13.4% 8.5% 0.0% 18.2% 10.8% 13.3% 10.5% 5.4% 8.5% 10.3% 20.0% 19.4% 18.0% 3.3%
1-Very low priority 5.0% 6.9% 4.9% 8.5% 0.0% 13.6% 2.7% 13.3% 6.3% 4.1% 7.4% 10.3% 4.0% 6.5% 8.0% 5.3%
Other/don't know 2.5% 1.4% 7.3% 5.7% 15.0% 0.0% 8.1% 3.3% 3.7% 5.4% 4.3% 6.9% 4.0% 0.0% 1.3% 8.0%
Total high priority (4-5) 65.0% 63.9% 62.2% 51.9% 80.0% 54.5% 54.1% 50.0% 60.0% 70.3% 59.6% 48.3% 52.0% 54.8% 48.0% 70.7%
Total low priority (1-2) 15.0% 18.1% 18.3% 17.0% 0.0% 31.8% 13.5% 26.7% 16.8% 9.5% 16.0% 20.7% 24.0% 25.8% 26.0% 8.7%

18-34 35-49 50-64 65 or 
older 0-2 years 3-5 years 6-10 years 11-20 

years
More than 
20 years

under 
$25,000

$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 or 
more male female

% % % % % % % % % % % % % % % %
5-Top priority 25.0% 23.6% 19.5% 19.8% 25.0% 22.7% 21.6% 26.7% 19.5% 27.0% 21.3% 17.2% 16.0% 22.6% 16.7% 26.0%
4 25.0% 22.2% 24.4% 17.9% 35.0% 22.7% 18.9% 30.0% 19.5% 18.9% 17.0% 24.1% 40.0% 25.8% 20.7% 22.7%
3 35.0% 30.6% 31.7% 32.1% 20.0% 27.3% 37.8% 30.0% 33.2% 27.0% 38.3% 39.7% 12.0% 25.8% 37.3% 26.7%
2 10.0% 6.9% 13.4% 12.3% 5.0% 13.6% 13.5% 3.3% 12.1% 8.1% 11.7% 10.3% 16.0% 16.1% 14.7% 7.3%
1-Very low priority 5.0% 16.7% 6.1% 13.2% 0.0% 13.6% 5.4% 10.0% 13.2% 13.5% 10.6% 8.6% 12.0% 9.7% 9.3% 12.7%
Other/don't know 0.0% 0.0% 4.9% 4.7% 15.0% 0.0% 2.7% 0.0% 2.6% 5.4% 1.1% 0.0% 4.0% 0.0% 1.3% 4.7%
Total high priority (4-5) 50.0% 45.8% 43.9% 37.7% 60.0% 45.5% 40.5% 56.7% 38.9% 45.9% 38.3% 41.4% 56.0% 48.4% 37.3% 48.7%
Total low priority (1-2) 15.0% 23.6% 19.5% 25.5% 5.0% 27.3% 18.9% 13.3% 25.3% 21.6% 22.3% 19.0% 28.0% 25.8% 24.0% 20.0%

63. How long have you lived in the Lebanon area? 64. Income 65. Gender

62. Age 63. How long have you lived in the Lebanon area? 64. Income 65. Gender

64. Income 65. Gender

63. How long have you lived in the Lebanon area?

2. Revitalizing the Lebanon Downtown area

3. Repairing major streets

4. Improving emergency services

5. Upgrading parks and recreation facilities

62. Age 63. How long have you lived in the Lebanon area?

62. Age

64. Income 65. Gender

62. Age 63. How long have you lived in the Lebanon area? 64. Income 65. Gender

1. Thinking about the Lebanon, Missouri 
area, would you say things are moving...

62. Age

January 2010
82139-03 VII-1 UNICOM-ARC
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18-34 35-49 50-64 65 or 
older 0-2 years 3-5 years 6-10 years 11-20 

years
More than 
20 years

under 
$25,000

$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 or 
more male female

% % % % % % % % % % % % % % % %
5-Top priority 40.0% 38.9% 52.4% 51.9% 55.0% 40.9% 48.6% 53.3% 45.8% 48.6% 45.7% 43.1% 24.0% 67.7% 44.7% 50.0%
4 10.0% 20.8% 17.1% 17.0% 10.0% 9.1% 21.6% 16.7% 17.9% 12.2% 17.0% 20.7% 24.0% 12.9% 16.7% 17.3%
3 27.5% 25.0% 24.4% 18.9% 25.0% 27.3% 18.9% 20.0% 23.7% 24.3% 23.4% 24.1% 36.0% 12.9% 22.0% 24.0%
2 15.0% 8.3% 3.7% 6.6% 10.0% 9.1% 8.1% 6.7% 6.8% 10.8% 5.3% 6.9% 16.0% 3.2% 11.3% 3.3%
1-Very low priority 7.5% 6.9% 1.2% 3.8% 0.0% 13.6% 0.0% 3.3% 4.7% 2.7% 8.5% 5.2% 0.0% 0.0% 4.7% 4.0%
Other/don't know 0.0% 0.0% 1.2% 1.9% 0.0% 0.0% 2.7% 0.0% 1.1% 1.4% 0.0% 0.0% 0.0% 3.2% 0.7% 1.3%
Total high priority (4-5) 50.0% 59.7% 69.5% 68.9% 65.0% 50.0% 70.3% 70.0% 63.7% 60.8% 62.8% 63.8% 48.0% 80.6% 61.3% 67.3%
Total low priority (1-2) 22.5% 15.3% 4.9% 10.4% 10.0% 22.7% 8.1% 10.0% 11.6% 13.5% 13.8% 12.1% 16.0% 3.2% 16.0% 7.3%

18-34 35-49 50-64 65 or 
older 0-2 years 3-5 years 6-10 years 11-20 

years
More than 
20 years

under 
$25,000

$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 or 
more male female

% % % % % % % % % % % % % % % %
Once a year or less 5.0% 2.8% 9.8% 1.9% 10.0% 0.0% 0.0% 6.7% 5.3% 4.1% 4.3% 5.2% 12.0% 0.0% 4.0% 5.3%
Less than once a month 2.5% 5.6% 8.5% 10.4% 15.0% 4.5% 8.1% 3.3% 7.4% 4.1% 7.4% 10.3% 4.0% 9.7% 6.0% 9.3%
One to five times per month 25.0% 36.1% 36.6% 35.8% 25.0% 40.9% 32.4% 13.3% 38.9% 29.7% 35.1% 34.5% 48.0% 35.5% 30.7% 38.7%
More than five times a month 65.0% 55.6% 45.1% 50.9% 50.0% 54.5% 56.8% 76.7% 47.9% 62.2% 51.1% 50.0% 36.0% 54.8% 58.0% 46.7%
Other 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Don't visit Downtown 2.5% 0.0% 0.0% 0.9% 0.0% 0.0% 2.7% 0.0% 0.5% 0.0% 2.1% 0.0% 0.0% 0.0% 1.3% 0.0%
Don't know 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%

18-34 35-49 50-64 65 or 
older 0-2 years 3-5 years 6-10 years 11-20 

years
More than 
20 years

under 
$25,000

$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 or 
more male female

% % % % % % % % % % % % % % % %
Very often 35.9% 36.1% 26.8% 26.7% 25.0% 31.8% 25.0% 43.3% 29.6% 40.5% 35.9% 25.9% 24.0% 12.9% 32.4% 28.0%
Somewhat often 28.2% 36.1% 32.9% 37.1% 10.0% 22.7% 41.7% 36.7% 37.0% 29.7% 31.5% 34.5% 16.0% 58.1% 31.8% 37.3%
Not very often 28.2% 23.6% 32.9% 24.8% 45.0% 40.9% 27.8% 6.7% 26.5% 23.0% 22.8% 32.8% 52.0% 25.8% 30.4% 24.0%
Not at all 7.7% 4.2% 6.1% 10.5% 20.0% 4.5% 5.6% 13.3% 5.8% 6.8% 9.8% 3.4% 8.0% 3.2% 4.7% 10.0%
Other/don't know 0.0% 0.0% 1.2% 1.0% 0.0% 0.0% 0.0% 0.0% 1.1% 0.0% 0.0% 3.4% 0.0% 0.0% 0.7% 0.7%
Very/Somewhat often 64.1% 72.2% 59.8% 63.8% 35.0% 54.5% 66.7% 80.0% 66.7% 70.3% 67.4% 60.3% 40.0% 71.0% 64.2% 65.3%
Not very/Not at all often 35.9% 27.8% 39.0% 35.2% 65.0% 45.5% 33.3% 20.0% 32.3% 29.7% 32.6% 36.2% 60.0% 29.0% 35.1% 34.0%

18-34 35-49 50-64 65 or 
older 0-2 years 3-5 years 6-10 years 11-20 

years
More than 
20 years

under 
$25,000

$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 or 
more male female

% % % % % % % % % % % % % % % %
Very often 25.6% 16.7% 6.1% 11.4% 0.0% 9.1% 16.7% 13.3% 14.3% 21.6% 9.8% 15.5% 4.0% 9.7% 16.2% 10.0%
Somewhat often 38.5% 31.9% 22.0% 31.4% 25.0% 40.9% 33.3% 46.7% 25.9% 31.1% 29.3% 24.1% 28.0% 41.9% 34.5% 25.3%
Not very often 20.5% 30.6% 37.8% 30.5% 45.0% 27.3% 30.6% 23.3% 31.2% 21.6% 29.3% 41.4% 40.0% 35.5% 29.7% 32.7%
Not at all 15.4% 20.8% 32.9% 23.8% 30.0% 22.7% 16.7% 13.3% 27.5% 23.0% 30.4% 19.0% 28.0% 9.7% 18.9% 30.0%
Other/don't know 0.0% 0.0% 1.2% 2.9% 0.0% 0.0% 2.8% 3.3% 1.1% 2.7% 1.1% 0.0% 0.0% 3.2% 0.7% 2.0%
Very/Somewhat often 64.1% 48.6% 28.0% 42.9% 25.0% 50.0% 50.0% 60.0% 40.2% 52.7% 39.1% 39.7% 32.0% 51.6% 50.7% 35.3%
Not very/Not at all often 35.9% 51.4% 70.7% 54.3% 75.0% 50.0% 47.2% 36.7% 58.7% 44.6% 59.8% 60.3% 68.0% 45.2% 48.6% 62.7%

18-34 35-49 50-64 65 or 
older 0-2 years 3-5 years 6-10 years 11-20 

years
More than 
20 years

under 
$25,000

$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 or 
more male female

% % % % % % % % % % % % % % % %
Very often 12.8% 5.6% 2.4% 4.8% 0.0% 0.0% 2.8% 3.3% 7.4% 9.5% 4.3% 3.4% 4.0% 0.0% 6.1% 4.7%
Somewhat often 30.8% 19.4% 18.3% 8.6% 10.0% 18.2% 19.4% 26.7% 15.3% 20.3% 13.0% 22.4% 12.0% 12.9% 12.2% 21.3%
Not very often 33.3% 34.7% 29.3% 36.2% 40.0% 36.4% 36.1% 26.7% 32.8% 29.7% 35.9% 41.4% 32.0% 32.3% 38.5% 28.7%
Not at all 23.1% 40.3% 50.0% 50.5% 50.0% 45.5% 41.7% 43.3% 44.4% 40.5% 46.7% 32.8% 52.0% 54.8% 43.2% 45.3%
Other/don't know 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Very/Somewhat often 43.6% 25.0% 20.7% 13.3% 10.0% 18.2% 22.2% 30.0% 22.8% 29.7% 17.4% 25.9% 16.0% 12.9% 18.2% 26.0%
Not very/Not at all often 56.4% 75.0% 79.3% 86.7% 90.0% 81.8% 77.8% 70.0% 77.2% 70.3% 82.6% 74.1% 84.0% 87.1% 81.8% 74.0%

64. Income 65. Gender

62. Age 63. How long have you lived in the Lebanon area? 64. Income 65. Gender

62. Age 63. How long have you lived in the Lebanon area? 64. Income 65. Gender

62. Age 63. How long have you lived in the Lebanon area?

8. Shopping

9. Dining

10. Entertainment

62. Age 63. How long have you lived in the Lebanon area?

64. Income 65. Gender

6. Attracting more retail development

62. Age 63. How long have you lived in the Lebanon area? 64. Income 65. Gender

7. How often do you visit Downtown 
Lebanon?
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Downtown Revitalization and Economic Assistance for Missouri
Community Survey Telephone Report
Final Survey Findings and Results

Lebanon, Missouri

18-34 35-49 50-64 65 or 
older 0-2 years 3-5 years 6-10 years 11-20 

years
More than 
20 years

under 
$25,000

$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 or 
more male female

% % % % % % % % % % % % % % % %
Very often 23.1% 13.9% 6.1% 5.7% 25.0% 13.6% 19.4% 6.7% 6.9% 10.8% 9.8% 8.6% 8.0% 16.1% 12.2% 8.0%
Somewhat often 23.1% 11.1% 13.4% 11.4% 15.0% 4.5% 11.1% 20.0% 13.8% 20.3% 13.0% 12.1% 12.0% 0.0% 9.5% 17.3%
Not very often 25.6% 27.8% 29.3% 28.6% 15.0% 36.4% 13.9% 23.3% 32.3% 27.0% 25.0% 39.7% 28.0% 29.0% 29.7% 26.7%
Not at all 28.2% 47.2% 51.2% 54.3% 45.0% 45.5% 55.6% 50.0% 47.1% 41.9% 52.2% 39.7% 52.0% 54.8% 48.6% 48.0%
Other/don't know 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Very/Somewhat often 46.2% 25.0% 19.5% 17.1% 40.0% 18.2% 30.6% 26.7% 20.6% 31.1% 22.8% 20.7% 20.0% 16.1% 21.6% 25.3%
Not very/Not at all often 53.8% 75.0% 80.5% 82.9% 60.0% 81.8% 69.4% 73.3% 79.4% 68.9% 77.2% 79.3% 80.0% 83.9% 78.4% 74.7%

18-34 35-49 50-64 65 or 
older 0-2 years 3-5 years 6-10 years 11-20 

years
More than 
20 years

under 
$25,000

$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 or 
more male female

% % % % % % % % % % % % % % % %
Very often 10.3% 6.9% 13.4% 5.7% 0.0% 4.5% 11.1% 0.0% 11.1% 16.2% 3.3% 10.3% 4.0% 9.7% 6.8% 10.7%
Somewhat often 33.3% 38.9% 24.4% 25.7% 15.0% 27.3% 27.8% 53.3% 27.5% 27.0% 30.4% 25.9% 32.0% 32.3% 29.7% 29.3%
Not very often 41.0% 36.1% 35.4% 44.8% 35.0% 36.4% 44.4% 30.0% 41.3% 32.4% 44.6% 50.0% 28.0% 32.3% 43.2% 36.0%
Not at all 12.8% 18.1% 24.4% 22.9% 45.0% 31.8% 16.7% 13.3% 19.0% 23.0% 21.7% 10.3% 36.0% 25.8% 18.9% 22.7%
Other/don't know 2.6% 0.0% 2.4% 1.0% 5.0% 0.0% 0.0% 3.3% 1.1% 1.4% 0.0% 3.4% 0.0% 0.0% 1.4% 1.3%
Very/Somewhat often 43.6% 45.8% 37.8% 31.4% 15.0% 31.8% 38.9% 53.3% 38.6% 43.2% 33.7% 36.2% 36.0% 41.9% 36.5% 40.0%
Not very/Not at all often 53.8% 54.2% 59.8% 67.6% 80.0% 68.2% 61.1% 43.3% 60.3% 55.4% 66.3% 60.3% 64.0% 58.1% 62.2% 58.7%

18-34 35-49 50-64 65 or 
older 0-2 years 3-5 years 6-10 years 11-20 

years
More than 
20 years

under 
$25,000

$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 or 
more male female

% % % % % % % % % % % % % % % %
Very often 33.3% 29.2% 36.6% 30.5% 20.0% 40.9% 36.1% 26.7% 32.8% 24.3% 34.8% 29.3% 20.0% 48.4% 36.5% 28.0%
Somewhat often 33.3% 38.9% 43.9% 30.5% 40.0% 36.4% 25.0% 33.3% 39.2% 31.1% 40.2% 39.7% 40.0% 38.7% 33.1% 40.0%
Not very often 25.6% 26.4% 13.4% 28.6% 30.0% 13.6% 30.6% 33.3% 20.6% 31.1% 21.7% 20.7% 36.0% 3.2% 25.7% 21.3%
Not at all 7.7% 5.6% 6.1% 9.5% 10.0% 9.1% 8.3% 6.7% 6.9% 13.5% 3.3% 8.6% 4.0% 9.7% 4.7% 10.0%
Other/don't know 0.0% 0.0% 0.0% 1.0% 0.0% 0.0% 0.0% 0.0% 0.5% 0.0% 0.0% 1.7% 0.0% 0.0% 0.0% 0.7%
Very/Somewhat often 66.7% 68.1% 80.5% 61.0% 60.0% 77.3% 61.1% 60.0% 72.0% 55.4% 75.0% 69.0% 60.0% 87.1% 69.6% 68.0%
Not very/Not at all often 33.3% 31.9% 19.5% 38.1% 40.0% 22.7% 38.9% 40.0% 27.5% 44.6% 25.0% 29.3% 40.0% 12.9% 30.4% 31.3%

18-34 35-49 50-64 65 or 
older 0-2 years 3-5 years 6-10 years 11-20 

years
More than 
20 years

under 
$25,000

$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 or 
more male female

% % % % % % % % % % % % % % % %
Very often 28.2% 37.5% 34.1% 22.9% 25.0% 36.4% 16.7% 30.0% 32.8% 29.7% 30.4% 29.3% 28.0% 32.3% 31.8% 28.7%
Somewhat often 41.0% 26.4% 30.5% 35.2% 15.0% 36.4% 41.7% 36.7% 31.7% 31.1% 30.4% 37.9% 32.0% 25.8% 32.4% 32.7%
Not very often 20.5% 26.4% 23.2% 30.5% 35.0% 18.2% 38.9% 26.7% 23.3% 24.3% 30.4% 25.9% 24.0% 25.8% 25.7% 26.7%
Not at all 10.3% 9.7% 11.0% 11.4% 25.0% 9.1% 2.8% 3.3% 12.2% 14.9% 8.7% 5.2% 16.0% 16.1% 9.5% 12.0%
Other/don't know 0.0% 0.0% 1.2% 0.0% 0.0% 0.0% 0.0% 3.3% 0.0% 0.0% 0.0% 1.7% 0.0% 0.0% 0.7% 0.0%
Very/Somewhat often 69.2% 63.9% 64.6% 58.1% 40.0% 72.7% 58.3% 66.7% 64.6% 60.8% 60.9% 67.2% 60.0% 58.1% 64.2% 61.3%
Not very/Not at all often 30.8% 36.1% 34.1% 41.9% 60.0% 27.3% 41.7% 30.0% 35.4% 39.2% 39.1% 31.0% 40.0% 41.9% 35.1% 38.7%

18-34 35-49 50-64 65 or 
older 0-2 years 3-5 years 6-10 years 11-20 

years
More than 
20 years

under 
$25,000

$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 or 
more male female

% % % % % % % % % % % % % % % %
Shopping 33.3% 43.1% 35.4% 36.2% 50.0% 22.7% 41.7% 46.7% 35.4% 44.6% 41.3% 25.9% 32.0% 29.0% 29.7% 44.7%
Dining 20.5% 5.6% 2.4% 7.6% 5.0% 4.5% 11.1% 10.0% 6.9% 9.5% 4.3% 10.3% 4.0% 12.9% 10.1% 4.7%
Entertainment 5.1% 2.8% 0.0% 0.0% 0.0% 0.0% 0.0% 3.3% 1.1% 2.7% 2.2% 0.0% 0.0% 0.0% 2.7% 0.0%
Other outdoor recreation 7.7% 1.4% 2.4% 0.0% 0.0% 9.1% 5.6% 0.0% 1.1% 2.7% 3.3% 0.0% 4.0% 0.0% 2.7% 1.3%
Special events 0.0% 2.8% 1.2% 1.0% 0.0% 4.5% 0.0% 0.0% 1.6% 1.4% 0.0% 5.2% 0.0% 0.0% 0.7% 2.0%
Government/post office 5.1% 19.4% 29.3% 24.8% 15.0% 27.3% 16.7% 16.7% 24.3% 10.8% 25.0% 22.4% 40.0% 19.4% 24.3% 20.0%
Conducting business 17.9% 23.6% 24.4% 19.0% 20.0% 27.3% 19.4% 20.0% 21.7% 13.5% 21.7% 27.6% 20.0% 32.3% 25.7% 17.3%
Other/don't know 10.3% 1.4% 4.9% 11.4% 10.0% 4.5% 5.6% 3.3% 7.9% 14.9% 2.2% 8.6% 0.0% 6.5% 4.1% 10.0%

65. Gender

62. Age 63. How long have you lived in the Lebanon area? 64. Income 65. Gender

62. Age 63. How long have you lived in the Lebanon area? 64. Income 65. Gender

63. How long have you lived in the Lebanon area? 64. Income 65. Gender62. Age

62. Age 63. How long have you lived in the Lebanon area? 64. Income

12. Special events

13. Government/post office

14. Conducting business

65. Gender

15. What is the one reason you most often 
visit Downtown Lebanon?

62. Age 63. How long have you lived in the Lebanon area? 64. Income

11. Other outdoor recreation, such as 
walking
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Lebanon, Missouri

18-34 35-49 50-64 65 or 
older 0-2 years 3-5 years 6-10 years 11-20 

years
More than 
20 years

under 
$25,000

$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 or 
more male female

% % % % % % % % % % % % % % % %
Excellent 15.0% 9.7% 7.3% 7.5% 15.0% 9.1% 10.8% 13.3% 6.8% 13.5% 9.6% 5.2% 4.0% 12.9% 8.7% 9.3%
Good 60.0% 55.6% 58.5% 63.2% 55.0% 50.0% 64.9% 56.7% 61.1% 60.8% 56.4% 65.5% 64.0% 58.1% 60.7% 58.7%
Not so good 20.0% 25.0% 18.3% 17.9% 20.0% 36.4% 13.5% 20.0% 19.5% 16.2% 23.4% 22.4% 24.0% 16.1% 19.3% 20.7%
Poor 2.5% 8.3% 11.0% 3.8% 10.0% 4.5% 2.7% 6.7% 7.4% 5.4% 5.3% 6.9% 0.0% 6.5% 6.0% 7.3%
Other/don't know 2.5% 1.4% 4.9% 7.5% 0.0% 0.0% 8.1% 3.3% 5.3% 4.1% 5.3% 0.0% 8.0% 6.5% 5.3% 4.0%
Excellent/Good 75.0% 65.3% 65.9% 70.8% 70.0% 59.1% 75.7% 70.0% 67.9% 74.3% 66.0% 70.7% 68.0% 71.0% 69.3% 68.0%
Not so good/Poor 22.5% 33.3% 29.3% 21.7% 30.0% 40.9% 16.2% 26.7% 26.8% 21.6% 28.7% 29.3% 24.0% 22.6% 25.3% 28.0%

18-34 35-49 50-64 65 or 
older 0-2 years 3-5 years 6-10 years 11-20 

years
More than 
20 years

under 
$25,000

$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 or 
more male female

% % % % % % % % % % % % % % % %
Excellent 17.5% 2.8% 4.9% 10.4% 10.0% 4.5% 13.5% 6.7% 7.4% 9.5% 8.5% 3.4% 8.0% 9.7% 7.3% 8.7%
Good 65.0% 70.8% 58.5% 67.9% 75.0% 59.1% 59.5% 73.3% 65.3% 73.0% 60.6% 74.1% 56.0% 67.7% 66.7% 64.7%
Not so good 12.5% 22.2% 24.4% 15.1% 15.0% 27.3% 18.9% 13.3% 19.5% 13.5% 22.3% 15.5% 24.0% 12.9% 18.7% 19.3%
Poor 5.0% 4.2% 9.8% 3.8% 0.0% 9.1% 2.7% 6.7% 6.3% 2.7% 7.4% 5.2% 8.0% 6.5% 5.3% 6.0%
Other/don't know 0.0% 0.0% 2.4% 2.8% 0.0% 0.0% 5.4% 0.0% 1.6% 1.4% 1.1% 1.7% 4.0% 3.2% 2.0% 1.3%
Excellent/Good 82.5% 73.6% 63.4% 78.3% 85.0% 63.6% 73.0% 80.0% 72.6% 82.4% 69.1% 77.6% 64.0% 77.4% 74.0% 73.3%
Not so good/Poor 17.5% 26.4% 34.1% 18.9% 15.0% 36.4% 21.6% 20.0% 25.8% 16.2% 29.8% 20.7% 32.0% 19.4% 24.0% 25.3%

18-34 35-49 50-64 65 or 
older 0-2 years 3-5 years 6-10 years 11-20 

years
More than 
20 years

under 
$25,000

$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 or 
more male female

% % % % % % % % % % % % % % % %
Excellent 7.5% 4.2% 2.4% 6.6% 5.0% 0.0% 8.1% 16.7% 3.2% 6.8% 2.1% 5.2% 8.0% 6.5% 4.7% 5.3%
Good 57.5% 52.8% 35.4% 45.3% 60.0% 50.0% 45.9% 43.3% 44.7% 50.0% 50.0% 48.3% 28.0% 35.5% 48.0% 44.0%
Not so good 17.5% 22.2% 36.6% 27.4% 10.0% 36.4% 29.7% 23.3% 28.4% 25.7% 24.5% 31.0% 24.0% 32.3% 30.0% 24.7%
Poor 10.0% 15.3% 14.6% 8.5% 15.0% 13.6% 10.8% 16.7% 11.1% 6.8% 16.0% 5.2% 32.0% 16.1% 10.7% 13.3%
Other/don't know 7.5% 5.6% 11.0% 12.3% 10.0% 0.0% 5.4% 0.0% 12.6% 10.8% 7.4% 10.3% 8.0% 9.7% 6.7% 12.7%
Excellent/Good 65.0% 56.9% 37.8% 51.9% 65.0% 50.0% 54.1% 60.0% 47.9% 56.8% 52.1% 53.4% 36.0% 41.9% 52.7% 49.3%
Not so good/Poor 27.5% 37.5% 51.2% 35.8% 25.0% 50.0% 40.5% 40.0% 39.5% 32.4% 40.4% 36.2% 56.0% 48.4% 40.7% 38.0%

18-34 35-49 50-64 65 or 
older 0-2 years 3-5 years 6-10 years 11-20 

years
More than 
20 years

under 
$25,000

$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 or 
more male female

% % % % % % % % % % % % % % % %
Excellent 17.5% 5.6% 4.9% 2.8% 15.0% 4.5% 2.7% 10.0% 5.3% 8.1% 4.3% 3.4% 4.0% 16.1% 6.0% 6.0%
Good 55.0% 56.9% 62.2% 64.2% 50.0% 36.4% 62.2% 63.3% 63.7% 68.9% 58.5% 70.7% 44.0% 38.7% 60.7% 60.7%
Not so good 17.5% 27.8% 17.1% 17.9% 10.0% 36.4% 21.6% 13.3% 20.0% 12.2% 24.5% 17.2% 20.0% 25.8% 19.3% 20.7%
Poor 2.5% 6.9% 9.8% 4.7% 5.0% 9.1% 0.0% 6.7% 7.4% 2.7% 8.5% 1.7% 12.0% 16.1% 6.7% 6.0%
Other/don't know 7.5% 2.8% 6.1% 10.4% 20.0% 13.6% 13.5% 6.7% 3.7% 8.1% 4.3% 6.9% 20.0% 3.2% 7.3% 6.7%
Excellent/Good 72.5% 62.5% 67.1% 67.0% 65.0% 40.9% 64.9% 73.3% 68.9% 77.0% 62.8% 74.1% 48.0% 54.8% 66.7% 66.7%
Not so good/Poor 20.0% 34.7% 26.8% 22.6% 15.0% 45.5% 21.6% 20.0% 27.4% 14.9% 33.0% 19.0% 32.0% 41.9% 26.0% 26.7%

18-34 35-49 50-64 65 or 
older 0-2 years 3-5 years 6-10 years 11-20 

years
More than 
20 years

under 
$25,000

$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 or 
more male female

% % % % % % % % % % % % % % % %
Excellent 10.0% 4.2% 3.7% 5.7% 5.0% 4.5% 16.2% 6.7% 3.2% 8.1% 4.3% 3.4% 0.0% 9.7% 4.7% 6.0%
Good 72.5% 70.8% 56.1% 67.0% 55.0% 77.3% 51.4% 73.3% 66.8% 73.0% 61.7% 75.9% 56.0% 51.6% 66.7% 64.7%
Not so good 15.0% 19.4% 29.3% 16.0% 20.0% 18.2% 18.9% 10.0% 22.6% 12.2% 21.3% 17.2% 36.0% 32.3% 20.0% 20.7%
Poor 0.0% 4.2% 8.5% 2.8% 0.0% 0.0% 5.4% 6.7% 4.7% 4.1% 6.4% 1.7% 8.0% 0.0% 4.0% 4.7%
Other/don't know 2.5% 1.4% 2.4% 8.5% 20.0% 0.0% 8.1% 3.3% 2.6% 2.7% 6.4% 1.7% 0.0% 6.5% 4.7% 4.0%
Excellent/Good 82.5% 75.0% 59.8% 72.6% 60.0% 81.8% 67.6% 80.0% 70.0% 81.1% 66.0% 79.3% 56.0% 61.3% 71.3% 70.7%
Not so good/Poor 15.0% 23.6% 37.8% 18.9% 20.0% 18.2% 24.3% 16.7% 27.4% 16.2% 27.7% 19.0% 44.0% 32.3% 24.0% 25.3%

62. Age 63. How long have you lived in the Lebanon area? 64. Income 65. Gender

62. Age 63. How long have you lived in the Lebanon area? 64. Income 65. Gender

62. Age 63. How long have you lived in the Lebanon area? 64. Income 65. Gender

62. Age 63. How long have you lived in the Lebanon area? 64. Income 65. Gender

16. Signs to help people find their way 
around

17. Convenient business hours

18. Available green space

19. Preservation of historic structures

20. Occupied storefronts

62. Age 63. How long have you lived in the Lebanon area? 64. Income 65. Gender
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18-34 35-49 50-64 65 or 
older 0-2 years 3-5 years 6-10 years 11-20 

years
More than 
20 years

under 
$25,000

$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 or 
more male female

% % % % % % % % % % % % % % % %
Excellent 10.0% 2.8% 3.7% 13.2% 15.0% 18.2% 13.5% 6.7% 4.7% 6.8% 9.6% 3.4% 12.0% 9.7% 8.0% 7.3%
Good 50.0% 55.6% 63.4% 70.8% 55.0% 27.3% 62.2% 60.0% 67.9% 70.3% 60.6% 65.5% 44.0% 51.6% 61.3% 63.3%
Not so good 30.0% 34.7% 23.2% 14.2% 20.0% 45.5% 16.2% 26.7% 22.6% 18.9% 24.5% 25.9% 32.0% 25.8% 22.0% 25.3%
Poor 7.5% 6.9% 8.5% 0.9% 5.0% 9.1% 8.1% 6.7% 3.7% 2.7% 5.3% 3.4% 12.0% 12.9% 8.0% 2.7%
Other/don't know 2.5% 0.0% 1.2% 0.9% 5.0% 0.0% 0.0% 0.0% 1.1% 1.4% 0.0% 1.7% 0.0% 0.0% 0.7% 1.3%
Excellent/Good 60.0% 58.3% 67.1% 84.0% 70.0% 45.5% 75.7% 66.7% 72.6% 77.0% 70.2% 69.0% 56.0% 61.3% 69.3% 70.7%
Not so good/Poor 37.5% 41.7% 31.7% 15.1% 25.0% 54.5% 24.3% 33.3% 26.3% 21.6% 29.8% 29.3% 44.0% 38.7% 30.0% 28.0%

18-34 35-49 50-64 65 or 
older 0-2 years 3-5 years 6-10 years 11-20 

years
More than 
20 years

under 
$25,000

$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 or 
more male female

% % % % % % % % % % % % % % % %
Excellent 10.0% 6.9% 4.9% 5.7% 15.0% 4.5% 10.8% 6.7% 4.7% 8.1% 7.4% 3.4% 0.0% 6.5% 5.3% 7.3%
Good 60.0% 55.6% 56.1% 58.5% 55.0% 54.5% 54.1% 53.3% 58.9% 58.1% 57.4% 62.1% 56.0% 51.6% 64.0% 50.7%
Not so good 27.5% 27.8% 34.1% 21.7% 25.0% 31.8% 24.3% 26.7% 27.9% 28.4% 25.5% 24.1% 32.0% 35.5% 24.7% 30.0%
Poor 2.5% 8.3% 4.9% 6.6% 0.0% 9.1% 5.4% 13.3% 5.3% 1.4% 5.3% 8.6% 12.0% 6.5% 4.0% 8.0%
Other/don't know 0.0% 1.4% 0.0% 7.5% 5.0% 0.0% 5.4% 0.0% 3.2% 4.1% 4.3% 1.7% 0.0% 0.0% 2.0% 4.0%
Excellent/Good 70.0% 62.5% 61.0% 64.2% 70.0% 59.1% 64.9% 60.0% 63.7% 66.2% 64.9% 65.5% 56.0% 58.1% 69.3% 58.0%
Not so good/Poor 30.0% 36.1% 39.0% 28.3% 25.0% 40.9% 29.7% 40.0% 33.2% 29.7% 30.9% 32.8% 44.0% 41.9% 28.7% 38.0%

18-34 35-49 50-64 65 or 
older 0-2 years 3-5 years 6-10 years 11-20 

years
More than 
20 years

under 
$25,000

$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 or 
more male female

% % % % % % % % % % % % % % % %
Excellent 17.5% 6.9% 0.0% 6.6% 25.0% 13.6% 10.8% 10.0% 2.1% 10.8% 5.3% 3.4% 8.0% 6.5% 6.0% 6.7%
Good 55.0% 47.2% 36.6% 50.9% 30.0% 45.5% 45.9% 53.3% 47.4% 52.7% 48.9% 46.6% 28.0% 38.7% 48.7% 44.7%
Not so good 22.5% 36.1% 41.5% 27.4% 35.0% 36.4% 18.9% 26.7% 35.8% 24.3% 33.0% 29.3% 60.0% 32.3% 34.0% 31.3%
Poor 5.0% 6.9% 17.1% 8.5% 0.0% 4.5% 16.2% 10.0% 10.5% 5.4% 9.6% 17.2% 4.0% 16.1% 9.3% 10.7%
Other/don't know 0.0% 2.8% 4.9% 6.6% 10.0% 0.0% 8.1% 0.0% 4.2% 6.8% 3.2% 3.4% 0.0% 6.5% 2.0% 6.7%
Excellent/Good 72.5% 54.2% 36.6% 57.5% 55.0% 59.1% 56.8% 63.3% 49.5% 63.5% 54.3% 50.0% 36.0% 45.2% 54.7% 51.3%
Not so good/Poor 27.5% 43.1% 58.5% 35.8% 35.0% 40.9% 35.1% 36.7% 46.3% 29.7% 42.6% 46.6% 64.0% 48.4% 43.3% 42.0%

18-34 35-49 50-64 65 or 
older 0-2 years 3-5 years 6-10 years 11-20 

years
More than 
20 years

under 
$25,000

$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 or 
more male female

% % % % % % % % % % % % % % % %
Excellent 5.0% 1.4% 0.0% 2.8% 5.0% 0.0% 5.4% 3.3% 1.1% 4.1% 1.1% 0.0% 0.0% 6.5% 1.3% 2.7%
Good 22.5% 25.0% 17.1% 27.4% 15.0% 18.2% 32.4% 30.0% 22.1% 32.4% 24.5% 20.7% 16.0% 6.5% 26.7% 20.0%
Not so good 47.5% 45.8% 46.3% 40.6% 45.0% 50.0% 27.0% 40.0% 47.9% 36.5% 38.3% 60.3% 48.0% 48.4% 40.0% 48.7%
Poor 22.5% 26.4% 29.3% 11.3% 15.0% 18.2% 21.6% 23.3% 21.6% 12.2% 27.7% 15.5% 24.0% 32.3% 23.3% 19.3%
Other/don't know 2.5% 1.4% 7.3% 17.9% 20.0% 13.6% 13.5% 3.3% 7.4% 14.9% 8.5% 3.4% 12.0% 6.5% 8.7% 9.3%
Excellent/Good 27.5% 26.4% 17.1% 30.2% 20.0% 18.2% 37.8% 33.3% 23.2% 36.5% 25.5% 20.7% 16.0% 12.9% 28.0% 22.7%
Not so good/Poor 70.0% 72.2% 75.6% 51.9% 60.0% 68.2% 48.6% 63.3% 69.5% 48.6% 66.0% 75.9% 72.0% 80.6% 63.3% 68.0%

18-34 35-49 50-64 65 or 
older 0-2 years 3-5 years 6-10 years 11-20 

years
More than 
20 years

under 
$25,000

$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 or 
more male female

% % % % % % % % % % % % % % % %
Excellent 10.0% 6.9% 6.1% 10.4% 5.0% 0.0% 10.8% 10.0% 8.4% 9.5% 6.4% 5.2% 16.0% 12.9% 8.7% 8.0%
Good 65.0% 75.0% 64.6% 71.7% 60.0% 68.2% 62.2% 56.7% 74.7% 67.6% 72.3% 72.4% 56.0% 71.0% 66.7% 72.7%
Not so good 22.5% 12.5% 24.4% 13.2% 30.0% 31.8% 18.9% 20.0% 13.7% 17.6% 16.0% 19.0% 24.0% 12.9% 18.7% 16.0%
Poor 2.5% 5.6% 4.9% 3.8% 0.0% 0.0% 8.1% 13.3% 3.2% 5.4% 4.3% 3.4% 4.0% 3.2% 5.3% 3.3%
Other/don't know 0.0% 0.0% 0.0% 0.9% 5.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.1% 0.0% 0.0% 0.0% 0.7% 0.0%
Excellent/Good 75.0% 81.9% 70.7% 82.1% 65.0% 68.2% 73.0% 66.7% 83.2% 77.0% 78.7% 77.6% 72.0% 83.9% 75.3% 80.7%
Not so good/Poor 25.0% 18.1% 29.3% 17.0% 30.0% 31.8% 27.0% 33.3% 16.8% 23.0% 20.2% 22.4% 28.0% 16.1% 24.0% 19.3%

62. Age 63. How long have you lived in the Lebanon area? 64. Income 65. Gender

62. Age 63. How long have you lived in the Lebanon area? 64. Income 65. Gender

62. Age 63. How long have you lived in the Lebanon area? 64. Income 65. Gender

62. Age 63. How long have you lived in the Lebanon area? 64. Income 65. Gender

24. Entertainment options

25. Condition of streets

63. How long have you lived in the Lebanon area? 64. Income 65. Gender

21. Convenient parking

22. Diverse mix of business

23. Dining options

62. Age

January 2010
82139-03 VII-5 UNICOM-ARC



Downtown Revitalization and Economic Assistance for Missouri
Community Survey Telephone Report
Final Survey Findings and Results

Lebanon, Missouri

18-34 35-49 50-64 65 or 
older 0-2 years 3-5 years 6-10 years 11-20 

years
More than 
20 years

under 
$25,000

$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 or 
more male female

% % % % % % % % % % % % % % % %
Excellent 15.0% 12.5% 4.9% 7.5% 20.0% 4.5% 8.1% 13.3% 7.4% 6.8% 9.6% 8.6% 12.0% 16.1% 10.7% 7.3%
Good 60.0% 73.6% 79.3% 72.6% 50.0% 63.6% 73.0% 60.0% 78.9% 74.3% 67.0% 79.3% 72.0% 71.0% 74.7% 71.3%
Not so good 12.5% 6.9% 12.2% 16.0% 15.0% 22.7% 5.4% 16.7% 11.6% 14.9% 17.0% 5.2% 8.0% 6.5% 9.3% 15.3%
Poor 7.5% 4.2% 3.7% 0.9% 0.0% 4.5% 8.1% 6.7% 2.1% 1.4% 2.1% 6.9% 8.0% 3.2% 4.0% 2.7%
Other/don't know 5.0% 2.8% 0.0% 2.8% 15.0% 4.5% 5.4% 3.3% 0.0% 2.7% 4.3% 0.0% 0.0% 3.2% 1.3% 3.3%
Excellent/Good 75.0% 86.1% 84.1% 80.2% 70.0% 68.2% 81.1% 73.3% 86.3% 81.1% 76.6% 87.9% 84.0% 87.1% 85.3% 78.7%
Not so good/Poor 20.0% 11.1% 15.9% 17.0% 15.0% 27.3% 13.5% 23.3% 13.7% 16.2% 19.1% 12.1% 16.0% 9.7% 13.3% 18.0%

18-34 35-49 50-64 65 or 
older 0-2 years 3-5 years 6-10 years 11-20 

years
More than 
20 years

under 
$25,000

$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 or 
more male female

% % % % % % % % % % % % % % % %
Excellent 37.5% 30.6% 17.1% 8.5% 35.0% 22.7% 21.6% 26.7% 16.3% 17.6% 18.1% 17.2% 32.0% 32.3% 22.7% 17.3%
Good 55.0% 62.5% 73.2% 82.1% 65.0% 68.2% 67.6% 63.3% 74.7% 70.3% 75.5% 75.9% 64.0% 61.3% 68.7% 74.0%
Not so good 7.5% 4.2% 4.9% 6.6% 0.0% 9.1% 8.1% 6.7% 5.3% 6.8% 5.3% 3.4% 0.0% 6.5% 6.7% 4.7%
Poor 0.0% 0.0% 4.9% 0.9% 0.0% 0.0% 2.7% 3.3% 1.6% 2.7% 1.1% 1.7% 4.0% 0.0% 1.3% 2.0%
Other/don't know 0.0% 2.8% 0.0% 1.9% 0.0% 0.0% 0.0% 0.0% 2.1% 2.7% 0.0% 1.7% 0.0% 0.0% 0.7% 2.0%
Excellent/Good 92.5% 93.1% 90.2% 90.6% 100.0% 90.9% 89.2% 90.0% 91.1% 87.8% 93.6% 93.1% 96.0% 93.5% 91.3% 91.3%
Not so good/Poor 7.5% 4.2% 9.8% 7.5% 0.0% 9.1% 10.8% 10.0% 6.8% 9.5% 6.4% 5.2% 4.0% 6.5% 8.0% 6.7%

18-34 35-49 50-64 65 or 
older 0-2 years 3-5 years 6-10 years 11-20 

years
More than 
20 years

under 
$25,000

$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 or 
more male female

% % % % % % % % % % % % % % % %
Excellent 25.0% 5.6% 7.3% 3.8% 10.0% 4.5% 10.8% 16.7% 6.3% 10.8% 7.4% 5.2% 12.0% 9.7% 7.3% 8.7%
Good 57.5% 68.1% 51.2% 45.3% 60.0% 63.6% 32.4% 53.3% 56.3% 55.4% 47.9% 67.2% 52.0% 58.1% 59.3% 48.7%
Not so good 5.0% 16.7% 15.9% 17.9% 5.0% 22.7% 21.6% 10.0% 15.3% 13.5% 16.0% 10.3% 24.0% 12.9% 15.3% 15.3%
Poor 7.5% 4.2% 8.5% 1.9% 0.0% 4.5% 8.1% 10.0% 4.2% 5.4% 4.3% 5.2% 0.0% 12.9% 4.0% 6.0%
Other/don't know 5.0% 5.6% 17.1% 31.1% 25.0% 4.5% 27.0% 10.0% 17.9% 14.9% 24.5% 12.1% 12.0% 6.5% 14.0% 21.3%
Excellent/Good 82.5% 73.6% 58.5% 49.1% 70.0% 68.2% 43.2% 70.0% 62.6% 66.2% 55.3% 72.4% 64.0% 67.7% 66.7% 57.3%
Not so good/Poor 12.5% 20.8% 24.4% 19.8% 5.0% 27.3% 29.7% 20.0% 19.5% 18.9% 20.2% 15.5% 24.0% 25.8% 19.3% 21.3%

18-34 35-49 50-64 65 or 
older 0-2 years 3-5 years 6-10 years 11-20 

years
More than 
20 years

under 
$25,000

$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 or 
more male female

% % % % % % % % % % % % % % % %
Very important 35.0% 52.8% 42.7% 46.2% 65.0% 36.4% 43.2% 40.0% 45.8% 55.4% 41.5% 41.4% 20.0% 58.1% 43.3% 47.3%
Somewhat important 62.5% 37.5% 43.9% 36.8% 35.0% 40.9% 43.2% 43.3% 42.6% 35.1% 46.8% 53.4% 48.0% 29.0% 44.7% 40.0%
Not very important 2.5% 5.6% 9.8% 7.5% 0.0% 13.6% 8.1% 10.0% 6.3% 2.7% 7.4% 5.2% 16.0% 6.5% 6.0% 8.0%
Not at all important 0.0% 4.2% 3.7% 7.5% 0.0% 4.5% 5.4% 3.3% 5.3% 4.1% 4.3% 0.0% 16.0% 6.5% 5.3% 4.0%
Other/don't know 0.0% 0.0% 0.0% 1.9% 0.0% 4.5% 0.0% 3.3% 0.0% 2.7% 0.0% 0.0% 0.0% 0.0% 0.7% 0.7%
Very/Somewhat important 97.5% 90.3% 86.6% 83.0% 100.0% 77.3% 86.5% 83.3% 88.4% 90.5% 88.3% 94.8% 68.0% 87.1% 88.0% 87.3%
Not very/Not at all important 2.5% 9.7% 13.4% 15.1% 0.0% 18.2% 13.5% 13.3% 11.6% 6.8% 11.7% 5.2% 32.0% 12.9% 11.3% 12.0%

18-34 35-49 50-64 65 or 
older 0-2 years 3-5 years 6-10 years 11-20 

years
More than 
20 years

under 
$25,000

$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 or 
more male female

% % % % % % % % % % % % % % % %
5-Top priority 2.5% 22.2% 13.4% 19.8% 10.0% 22.7% 18.9% 10.0% 16.3% 25.7% 13.8% 10.3% 4.0% 16.1% 15.3% 17.3%
4 12.5% 16.7% 12.2% 16.0% 10.0% 13.6% 18.9% 23.3% 13.2% 25.7% 16.0% 5.2% 4.0% 16.1% 10.7% 18.7%
3 32.5% 25.0% 28.0% 17.9% 30.0% 27.3% 13.5% 20.0% 26.3% 14.9% 29.8% 29.3% 28.0% 12.9% 24.7% 24.0%
2 32.5% 23.6% 18.3% 14.2% 35.0% 13.6% 18.9% 30.0% 17.9% 18.9% 16.0% 34.5% 12.0% 22.6% 22.7% 17.3%
1-Very low priority 20.0% 12.5% 28.0% 30.2% 15.0% 22.7% 29.7% 16.7% 25.3% 12.2% 24.5% 20.7% 52.0% 32.3% 26.0% 22.0%
Other/don't know 0.0% 0.0% 0.0% 1.9% 0.0% 0.0% 0.0% 0.0% 1.1% 2.7% 0.0% 0.0% 0.0% 0.0% 0.7% 0.7%
Total high priority (4-5) 15.0% 38.9% 25.6% 35.8% 20.0% 36.4% 37.8% 33.3% 29.5% 51.4% 29.8% 15.5% 8.0% 32.3% 26.0% 36.0%
Total low priority (1-2) 52.5% 36.1% 46.3% 44.3% 50.0% 36.4% 48.6% 46.7% 43.2% 31.1% 40.4% 55.2% 64.0% 54.8% 48.7% 39.3%

62. Age 63. How long have you lived in the Lebanon area? 64. Income 65. Gender

62. Age 63. How long have you lived in the Lebanon area? 64. Income 65. Gender

62. Age 63. How long have you lived in the Lebanon area? 64. Income 65. Gender

63. How long have you lived in the Lebanon area?

30. Lodging such as hotel, motel or bed and 
breakfast

64. Income 65. Gender

28. Safety at night

62. Age 63. How long have you lived in the Lebanon area? 64. Income 65. Gender

29. How important would you say it is that 
Lebanon work to retain its Downtown's 
historic character?

26. Condition of sidewalks

27. Safety during the day

62. Age
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18-34 35-49 50-64 65 or 
older 0-2 years 3-5 years 6-10 years 11-20 

years
More than 
20 years

under 
$25,000

$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 or 
more male female

% % % % % % % % % % % % % % % %
5-Top priority 35.0% 47.2% 37.8% 31.1% 45.0% 31.8% 27.0% 36.7% 38.9% 33.8% 31.9% 36.2% 44.0% 54.8% 30.0% 44.7%
4 35.0% 23.6% 29.3% 23.6% 45.0% 36.4% 27.0% 23.3% 24.2% 37.8% 23.4% 24.1% 20.0% 16.1% 27.3% 26.0%
3 22.5% 22.2% 17.1% 24.5% 5.0% 13.6% 24.3% 30.0% 22.6% 14.9% 26.6% 27.6% 16.0% 25.8% 26.0% 17.3%
2 5.0% 2.8% 11.0% 12.3% 0.0% 9.1% 13.5% 10.0% 8.4% 9.5% 8.5% 8.6% 12.0% 0.0% 8.0% 9.3%
1-Very low priority 2.5% 4.2% 4.9% 7.5% 5.0% 9.1% 8.1% 0.0% 5.3% 4.1% 8.5% 3.4% 8.0% 3.2% 8.0% 2.7%
Other/don't know 0.0% 0.0% 0.0% 0.9% 0.0% 0.0% 0.0% 0.0% 0.5% 0.0% 1.1% 0.0% 0.0% 0.0% 0.7% 0.0%
Total high priority (4-5) 70.0% 70.8% 67.1% 54.7% 90.0% 68.2% 54.1% 60.0% 63.2% 71.6% 55.3% 60.3% 64.0% 71.0% 57.3% 70.7%
Total low priority (1-2) 7.5% 6.9% 15.9% 19.8% 5.0% 18.2% 21.6% 10.0% 13.7% 13.5% 17.0% 12.1% 20.0% 3.2% 16.0% 12.0%

18-34 35-49 50-64 65 or 
older 0-2 years 3-5 years 6-10 years 11-20 

years
More than 
20 years

under 
$25,000

$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 or 
more male female

% % % % % % % % % % % % % % % %
5-Top priority 20.0% 33.3% 18.3% 20.8% 40.0% 13.6% 24.3% 13.3% 23.7% 25.7% 16.0% 24.1% 24.0% 38.7% 20.0% 26.0%
4 32.5% 25.0% 19.5% 19.8% 10.0% 31.8% 29.7% 30.0% 20.0% 17.6% 30.9% 20.7% 24.0% 25.8% 25.3% 20.0%
3 25.0% 19.4% 36.6% 24.5% 35.0% 22.7% 24.3% 30.0% 26.3% 28.4% 21.3% 32.8% 12.0% 32.3% 25.3% 28.0%
2 20.0% 12.5% 18.3% 17.9% 10.0% 18.2% 13.5% 20.0% 17.9% 20.3% 13.8% 22.4% 16.0% 0.0% 18.0% 16.0%
1-Very low priority 2.5% 9.7% 7.3% 16.0% 5.0% 13.6% 8.1% 6.7% 11.6% 6.8% 18.1% 0.0% 24.0% 3.2% 11.3% 9.3%
Other/don't know 0.0% 0.0% 0.0% 0.9% 0.0% 0.0% 0.0% 0.0% 0.5% 1.4% 0.0% 0.0% 0.0% 0.0% 0.0% 0.7%
Total high priority (4-5) 52.5% 58.3% 37.8% 40.6% 50.0% 45.5% 54.1% 43.3% 43.7% 43.2% 46.8% 44.8% 48.0% 64.5% 45.3% 46.0%
Total low priority (1-2) 22.5% 22.2% 25.6% 34.0% 15.0% 31.8% 21.6% 26.7% 29.5% 27.0% 31.9% 22.4% 40.0% 3.2% 29.3% 25.3%

18-34 35-49 50-64 65 or 
older 0-2 years 3-5 years 6-10 years 11-20 

years
More than 
20 years

under 
$25,000

$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 or 
more male female

% % % % % % % % % % % % % % % %
5-Top priority 12.5% 22.2% 8.5% 16.0% 10.0% 9.1% 8.1% 13.3% 17.4% 13.5% 12.8% 15.5% 16.0% 25.8% 13.3% 16.7%
4 15.0% 13.9% 22.0% 12.3% 10.0% 13.6% 29.7% 10.0% 14.7% 13.5% 16.0% 13.8% 4.0% 25.8% 15.3% 16.0%
3 42.5% 38.9% 36.6% 30.2% 45.0% 22.7% 37.8% 50.0% 33.7% 37.8% 38.3% 36.2% 28.0% 32.3% 36.7% 34.7%
2 15.0% 16.7% 19.5% 19.8% 35.0% 36.4% 8.1% 13.3% 17.4% 20.3% 22.3% 15.5% 24.0% 6.5% 18.0% 18.7%
1-Very low priority 15.0% 8.3% 13.4% 18.9% 0.0% 18.2% 16.2% 13.3% 15.3% 13.5% 10.6% 19.0% 20.0% 9.7% 15.3% 13.3%
Other/don't know 0.0% 0.0% 0.0% 2.8% 0.0% 0.0% 0.0% 0.0% 1.6% 1.4% 0.0% 0.0% 8.0% 0.0% 1.3% 0.7%
Total high priority (4-5) 27.5% 36.1% 30.5% 28.3% 20.0% 22.7% 37.8% 23.3% 32.1% 27.0% 28.7% 29.3% 20.0% 51.6% 28.7% 32.7%
Total low priority (1-2) 30.0% 25.0% 32.9% 38.7% 35.0% 54.5% 24.3% 26.7% 32.6% 33.8% 33.0% 34.5% 44.0% 16.1% 33.3% 32.0%

18-34 35-49 50-64 65 or 
older 0-2 years 3-5 years 6-10 years 11-20 

years
More than 
20 years

under 
$25,000

$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 or 
more male female

% % % % % % % % % % % % % % % %
5-Top priority 7.5% 22.2% 25.6% 19.8% 30.0% 9.1% 8.1% 16.7% 23.7% 29.7% 19.1% 13.8% 4.0% 22.6% 12.0% 28.7%
4 30.0% 18.1% 24.4% 15.1% 20.0% 27.3% 27.0% 13.3% 19.5% 16.2% 16.0% 24.1% 28.0% 35.5% 20.0% 20.7%
3 35.0% 29.2% 28.0% 31.1% 30.0% 27.3% 35.1% 26.7% 30.0% 25.7% 28.7% 37.9% 32.0% 29.0% 34.0% 26.7%
2 17.5% 13.9% 13.4% 13.2% 15.0% 9.1% 18.9% 26.7% 11.6% 13.5% 16.0% 12.1% 8.0% 12.9% 16.0% 12.0%
1-Very low priority 10.0% 16.7% 8.5% 18.9% 5.0% 27.3% 8.1% 16.7% 14.7% 13.5% 19.1% 12.1% 28.0% 0.0% 18.0% 10.7%
Other/don't know 0.0% 0.0% 0.0% 1.9% 0.0% 0.0% 2.7% 0.0% 0.5% 1.4% 1.1% 0.0% 0.0% 0.0% 0.0% 1.3%
Total high priority (4-5) 37.5% 40.3% 50.0% 34.9% 50.0% 36.4% 35.1% 30.0% 43.2% 45.9% 35.1% 37.9% 32.0% 58.1% 32.0% 49.3%
Total low priority (1-2) 27.5% 30.6% 22.0% 32.1% 20.0% 36.4% 27.0% 43.3% 26.3% 27.0% 35.1% 24.1% 36.0% 12.9% 34.0% 22.7%

18-34 35-49 50-64 65 or 
older 0-2 years 3-5 years 6-10 years 11-20 

years
More than 
20 years

under 
$25,000

$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 or 
more male female

% % % % % % % % % % % % % % % %
5-Top priority 0.0% 16.7% 8.5% 15.1% 15.0% 0.0% 10.8% 3.3% 14.2% 18.9% 8.5% 12.1% 4.0% 9.7% 10.7% 12.7%
4 12.5% 13.9% 22.0% 4.7% 10.0% 4.5% 10.8% 16.7% 13.2% 14.9% 13.8% 6.9% 4.0% 22.6% 12.0% 13.3%
3 32.5% 27.8% 17.1% 29.2% 35.0% 18.2% 24.3% 33.3% 25.3% 25.7% 28.7% 31.0% 12.0% 22.6% 22.0% 30.0%
2 37.5% 22.2% 26.8% 21.7% 35.0% 40.9% 29.7% 16.7% 23.2% 18.9% 27.7% 34.5% 16.0% 22.6% 29.3% 21.3%
1-Very low priority 17.5% 19.4% 25.6% 29.2% 5.0% 36.4% 24.3% 30.0% 24.2% 21.6% 21.3% 15.5% 64.0% 22.6% 26.0% 22.7%
Other/don't know 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Total high priority (4-5) 12.5% 30.6% 30.5% 19.8% 25.0% 4.5% 21.6% 20.0% 27.4% 33.8% 22.3% 19.0% 8.0% 32.3% 22.7% 26.0%
Total low priority (1-2) 55.0% 41.7% 52.4% 50.9% 40.0% 77.3% 54.1% 46.7% 47.4% 40.5% 48.9% 50.0% 80.0% 45.2% 55.3% 44.0%

62. Age 63. How long have you lived in the Lebanon area? 64. Income 65. Gender

62. Age 63. How long have you lived in the Lebanon area? 64. Income 65. Gender

62. Age 63. How long have you lived in the Lebanon area? 64. Income 65. Gender

62. Age 63. How long have you lived in the Lebanon area? 64. Income 65. Gender

35. Antique shops

64. Income 65. Gender

34. Ice cream shop or soda fountain

31. Family or casual style dining

32. Fine dining

33. Upscale specialty shops

63. How long have you lived in the Lebanon area?62. Age
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Lebanon, Missouri

18-34 35-49 50-64 65 or 
older 0-2 years 3-5 years 6-10 years 11-20 

years
More than 
20 years

under 
$25,000

$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 or 
more male female

% % % % % % % % % % % % % % % %
5-Top priority 5.0% 13.9% 6.1% 10.4% 15.0% 4.5% 10.8% 0.0% 10.5% 12.2% 8.5% 6.9% 8.0% 9.7% 6.7% 12.0%
4 15.0% 16.7% 18.3% 10.4% 15.0% 9.1% 13.5% 16.7% 15.3% 18.9% 11.7% 13.8% 0.0% 29.0% 12.7% 16.7%
3 32.5% 23.6% 36.6% 34.0% 35.0% 36.4% 40.5% 30.0% 29.5% 31.1% 31.9% 34.5% 24.0% 32.3% 34.7% 29.3%
2 30.0% 22.2% 23.2% 19.8% 25.0% 40.9% 21.6% 33.3% 18.9% 16.2% 27.7% 29.3% 20.0% 12.9% 22.7% 22.7%
1-Very low priority 17.5% 22.2% 15.9% 24.5% 10.0% 9.1% 13.5% 20.0% 24.7% 18.9% 20.2% 15.5% 48.0% 16.1% 23.3% 18.0%
Other/don't know 0.0% 1.4% 0.0% 0.9% 0.0% 0.0% 0.0% 0.0% 1.1% 2.7% 0.0% 0.0% 0.0% 0.0% 0.0% 1.3%
Total high priority (4-5) 20.0% 30.6% 24.4% 20.8% 30.0% 13.6% 24.3% 16.7% 25.8% 31.1% 20.2% 20.7% 8.0% 38.7% 19.3% 28.7%
Total low priority (1-2) 47.5% 44.4% 39.0% 44.3% 35.0% 50.0% 35.1% 53.3% 43.7% 35.1% 47.9% 44.8% 68.0% 29.0% 46.0% 40.7%

18-34 35-49 50-64 65 or 
older 0-2 years 3-5 years 6-10 years 11-20 

years
More than 
20 years

under 
$25,000

$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 or 
more male female

% % % % % % % % % % % % % % % %
5-Top priority 17.5% 36.1% 24.4% 21.7% 30.0% 22.7% 27.0% 13.3% 26.8% 28.4% 29.8% 12.1% 20.0% 32.3% 23.3% 27.3%
4 35.0% 13.9% 12.2% 15.1% 30.0% 18.2% 13.5% 33.3% 12.6% 16.2% 21.3% 15.5% 12.0% 12.9% 20.0% 13.3%
3 15.0% 18.1% 24.4% 17.9% 10.0% 13.6% 18.9% 16.7% 21.6% 23.0% 14.9% 25.9% 12.0% 16.1% 19.3% 19.3%
2 17.5% 15.3% 14.6% 13.2% 20.0% 18.2% 10.8% 20.0% 13.7% 14.9% 13.8% 20.7% 16.0% 9.7% 14.0% 15.3%
1-Very low priority 15.0% 15.3% 24.4% 30.2% 10.0% 27.3% 29.7% 16.7% 23.7% 14.9% 20.2% 25.9% 40.0% 29.0% 23.3% 22.7%
Other/don't know 0.0% 1.4% 0.0% 1.9% 0.0% 0.0% 0.0% 0.0% 1.6% 2.7% 0.0% 0.0% 0.0% 0.0% 0.0% 2.0%
Total high priority (4-5) 52.5% 50.0% 36.6% 36.8% 60.0% 40.9% 40.5% 46.7% 39.5% 44.6% 51.1% 27.6% 32.0% 45.2% 43.3% 40.7%
Total low priority (1-2) 32.5% 30.6% 39.0% 43.4% 30.0% 45.5% 40.5% 36.7% 37.4% 29.7% 34.0% 46.6% 56.0% 38.7% 37.3% 38.0%

18-34 35-49 50-64 65 or 
older 0-2 years 3-5 years 6-10 years 11-20 

years
More than 
20 years

under 
$25,000

$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 or 
more male female

% % % % % % % % % % % % % % % %
5-Top priority 17.5% 25.0% 34.1% 29.2% 25.0% 13.6% 18.9% 23.3% 32.6% 39.2% 26.6% 19.0% 28.0% 25.8% 14.0% 42.0%
4 22.5% 29.2% 24.4% 20.8% 20.0% 18.2% 27.0% 30.0% 23.7% 21.6% 23.4% 20.7% 28.0% 32.3% 27.3% 20.7%
3 42.5% 34.7% 20.7% 26.4% 50.0% 40.9% 35.1% 33.3% 23.2% 21.6% 28.7% 37.9% 20.0% 38.7% 36.7% 21.3%
2 10.0% 6.9% 11.0% 15.1% 5.0% 22.7% 10.8% 6.7% 11.6% 14.9% 11.7% 8.6% 16.0% 0.0% 13.3% 9.3%
1-Very low priority 7.5% 4.2% 9.8% 7.5% 0.0% 4.5% 8.1% 6.7% 8.4% 1.4% 9.6% 13.8% 8.0% 3.2% 8.7% 6.0%
Other/don't know 0.0% 0.0% 0.0% 0.9% 0.0% 0.0% 0.0% 0.0% 0.5% 1.4% 0.0% 0.0% 0.0% 0.0% 0.0% 0.7%
Total high priority (4-5) 40.0% 54.2% 58.5% 50.0% 45.0% 31.8% 45.9% 53.3% 56.3% 60.8% 50.0% 39.7% 56.0% 58.1% 41.3% 62.7%
Total low priority (1-2) 17.5% 11.1% 20.7% 22.6% 5.0% 27.3% 18.9% 13.3% 20.0% 16.2% 21.3% 22.4% 24.0% 3.2% 22.0% 15.3%

18-34 35-49 50-64 65 or 
older 0-2 years 3-5 years 6-10 years 11-20 

years
More than 
20 years

under 
$25,000

$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 or 
more male female

% % % % % % % % % % % % % % % %
5-Top priority 37.5% 33.3% 29.3% 23.6% 20.0% 13.6% 18.9% 26.7% 34.2% 36.5% 30.9% 29.3% 8.0% 19.4% 24.0% 34.7%
4 30.0% 23.6% 18.3% 14.2% 25.0% 31.8% 13.5% 30.0% 17.4% 23.0% 21.3% 15.5% 16.0% 19.4% 18.7% 20.7%
3 22.5% 19.4% 25.6% 21.7% 35.0% 27.3% 16.2% 23.3% 21.6% 13.5% 19.1% 29.3% 40.0% 29.0% 26.7% 18.0%
2 0.0% 6.9% 11.0% 19.8% 10.0% 9.1% 21.6% 13.3% 10.0% 10.8% 14.9% 10.3% 4.0% 16.1% 13.3% 10.0%
1-Very low priority 10.0% 16.7% 15.9% 17.0% 10.0% 18.2% 27.0% 6.7% 15.3% 12.2% 12.8% 15.5% 32.0% 16.1% 16.0% 15.3%
Other/don't know 0.0% 0.0% 0.0% 3.8% 0.0% 0.0% 2.7% 0.0% 1.6% 4.1% 1.1% 0.0% 0.0% 0.0% 1.3% 1.3%
Total high priority (4-5) 67.5% 56.9% 47.6% 37.7% 45.0% 45.5% 32.4% 56.7% 51.6% 59.5% 52.1% 44.8% 24.0% 38.7% 42.7% 55.3%
Total low priority (1-2) 10.0% 23.6% 26.8% 36.8% 20.0% 27.3% 48.6% 20.0% 25.3% 23.0% 27.7% 25.9% 36.0% 32.3% 29.3% 25.3%

18-34 35-49 50-64 65 or 
older 0-2 years 3-5 years 6-10 years 11-20 

years
More than 
20 years

under 
$25,000

$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 or 
more male female

% % % % % % % % % % % % % % % %
5-Top priority 12.5% 12.5% 3.7% 1.9% 10.0% 4.5% 5.4% 20.0% 4.2% 6.8% 4.3% 6.9% 4.0% 16.1% 6.0% 6.7%
4 7.5% 6.9% 6.1% 3.8% 5.0% 4.5% 8.1% 3.3% 5.8% 5.4% 4.3% 5.2% 8.0% 12.9% 8.0% 3.3%
3 30.0% 12.5% 7.3% 9.4% 30.0% 13.6% 10.8% 6.7% 11.6% 6.8% 17.0% 13.8% 12.0% 9.7% 14.7% 10.0%
2 20.0% 12.5% 14.6% 14.2% 10.0% 27.3% 10.8% 26.7% 12.6% 14.9% 17.0% 13.8% 12.0% 9.7% 15.3% 14.0%
1-Very low priority 30.0% 55.6% 67.1% 64.2% 45.0% 50.0% 62.2% 43.3% 62.1% 64.9% 55.3% 58.6% 60.0% 48.4% 54.7% 62.0%
Other/don't know 0.0% 0.0% 1.2% 6.6% 0.0% 0.0% 2.7% 0.0% 3.7% 1.4% 2.1% 1.7% 4.0% 3.2% 1.3% 4.0%
Total high priority (4-5) 20.0% 19.4% 9.8% 5.7% 15.0% 9.1% 13.5% 23.3% 10.0% 12.2% 8.5% 12.1% 12.0% 29.0% 14.0% 10.0%
Total low priority (1-2) 50.0% 68.1% 81.7% 78.3% 55.0% 77.3% 73.0% 70.0% 74.7% 79.7% 72.3% 72.4% 72.0% 58.1% 70.0% 76.0%

64. Income 65. Gender

62. Age 63. How long have you lived in the Lebanon area? 64. Income 65. Gender

62. Age 63. How long have you lived in the Lebanon area? 64. Income 65. Gender

62. Age 63. How long have you lived in the Lebanon area? 64. Income 65. Gender

62. Age 63. How long have you lived in the Lebanon area? 64. Income 65. Gender

38. Clothing stores

39. Arcade or other attraction aimed at 
teenagers

40. Bar/nightclubs

62. Age 63. How long have you lived in the Lebanon area?

36. Art galleries and shops

37. Movie theater
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18-34 35-49 50-64 65 or 
older 0-2 years 3-5 years 6-10 years 11-20 

years
More than 
20 years

under 
$25,000

$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 or 
more male female

% % % % % % % % % % % % % % % %
5-Top priority 22.5% 26.4% 24.4% 23.6% 30.0% 22.7% 24.3% 13.3% 25.3% 23.0% 26.6% 27.6% 20.0% 25.8% 18.7% 30.0%
4 25.0% 34.7% 31.7% 20.8% 30.0% 31.8% 37.8% 13.3% 27.4% 24.3% 22.3% 24.1% 36.0% 45.2% 27.3% 28.0%
3 32.5% 16.7% 26.8% 27.4% 35.0% 18.2% 13.5% 30.0% 26.8% 28.4% 24.5% 29.3% 24.0% 12.9% 30.0% 20.7%
2 12.5% 12.5% 11.0% 13.2% 0.0% 9.1% 16.2% 26.7% 11.1% 10.8% 14.9% 15.5% 0.0% 6.5% 14.0% 10.7%
1-Very low priority 7.5% 8.3% 6.1% 14.2% 5.0% 18.2% 8.1% 16.7% 8.4% 10.8% 11.7% 3.4% 20.0% 9.7% 10.0% 9.3%
Other/don't know 0.0% 1.4% 0.0% 0.9% 0.0% 0.0% 0.0% 0.0% 1.1% 2.7% 0.0% 0.0% 0.0% 0.0% 0.0% 1.3%
Total high priority (4-5) 47.5% 61.1% 56.1% 44.3% 60.0% 54.5% 62.2% 26.7% 52.6% 47.3% 48.9% 51.7% 56.0% 71.0% 46.0% 58.0%
Total low priority (1-2) 20.0% 20.8% 17.1% 27.4% 5.0% 27.3% 24.3% 43.3% 19.5% 21.6% 26.6% 19.0% 20.0% 16.1% 24.0% 20.0%

18-34 35-49 50-64 65 or 
older 0-2 years 3-5 years 6-10 years 11-20 

years
More than 
20 years

under 
$25,000

$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 or 
more male female

% % % % % % % % % % % % % % % %
5-Top priority 17.5% 25.0% 12.2% 17.0% 20.0% 13.6% 21.6% 16.7% 17.4% 18.9% 17.0% 13.8% 8.0% 32.3% 12.7% 22.7%
4 17.5% 15.3% 18.3% 17.0% 10.0% 13.6% 21.6% 3.3% 18.9% 14.9% 19.1% 12.1% 20.0% 22.6% 16.7% 17.3%
3 32.5% 26.4% 37.8% 26.4% 45.0% 31.8% 18.9% 26.7% 31.6% 27.0% 21.3% 46.6% 32.0% 25.8% 27.3% 33.3%
2 22.5% 18.1% 17.1% 16.0% 15.0% 22.7% 24.3% 30.0% 14.2% 20.3% 21.3% 20.7% 4.0% 9.7% 22.7% 12.7%
1-Very low priority 10.0% 13.9% 14.6% 20.8% 10.0% 18.2% 10.8% 23.3% 16.3% 17.6% 19.1% 6.9% 36.0% 6.5% 19.3% 12.7%
Other/don't know 0.0% 1.4% 0.0% 2.8% 0.0% 0.0% 2.7% 0.0% 1.6% 1.4% 2.1% 0.0% 0.0% 3.2% 1.3% 1.3%
Total high priority (4-5) 35.0% 40.3% 30.5% 34.0% 30.0% 27.3% 43.2% 20.0% 36.3% 33.8% 36.2% 25.9% 28.0% 54.8% 29.3% 40.0%
Total low priority (1-2) 32.5% 31.9% 31.7% 36.8% 25.0% 40.9% 35.1% 53.3% 30.5% 37.8% 40.4% 27.6% 40.0% 16.1% 42.0% 25.3%

18-34 35-49 50-64 65 or 
older 0-2 years 3-5 years 6-10 years 11-20 

years
More than 
20 years

under 
$25,000

$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 or 
more male female

% % % % % % % % % % % % % % % %
5-Top priority 22.5% 25.0% 20.7% 11.3% 20.0% 18.2% 21.6% 30.0% 15.8% 17.6% 22.3% 15.5% 16.0% 19.4% 16.7% 20.7%
4 27.5% 23.6% 15.9% 16.0% 40.0% 22.7% 16.2% 23.3% 16.8% 20.3% 17.0% 13.8% 20.0% 38.7% 16.7% 22.0%
3 17.5% 31.9% 26.8% 18.9% 25.0% 18.2% 18.9% 16.7% 26.8% 23.0% 22.3% 31.0% 16.0% 16.1% 22.7% 25.3%
2 25.0% 9.7% 12.2% 17.9% 10.0% 18.2% 24.3% 26.7% 12.1% 20.3% 13.8% 19.0% 16.0% 0.0% 20.0% 10.7%
1-Very low priority 7.5% 9.7% 24.4% 32.1% 5.0% 22.7% 18.9% 3.3% 26.3% 16.2% 23.4% 20.7% 32.0% 25.8% 24.0% 18.7%
Other/don't know 0.0% 0.0% 0.0% 3.8% 0.0% 0.0% 0.0% 0.0% 2.1% 2.7% 1.1% 0.0% 0.0% 0.0% 0.0% 2.7%
Total high priority (4-5) 50.0% 48.6% 36.6% 27.4% 60.0% 40.9% 37.8% 53.3% 32.6% 37.8% 39.4% 29.3% 36.0% 58.1% 33.3% 42.7%
Total low priority (1-2) 32.5% 19.4% 36.6% 50.0% 15.0% 40.9% 43.2% 30.0% 38.4% 36.5% 37.2% 39.7% 48.0% 25.8% 44.0% 29.3%

18-34 35-49 50-64 65 or 
older 0-2 years 3-5 years 6-10 years 11-20 

years
More than 
20 years

under 
$25,000

$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 or 
more male female

% % % % % % % % % % % % % % % %
5-Top priority 15.0% 23.6% 25.6% 14.2% 20.0% 4.5% 13.5% 10.0% 24.2% 25.7% 19.1% 13.8% 8.0% 22.6% 12.7% 26.7%
4 20.0% 11.1% 18.3% 20.8% 20.0% 18.2% 18.9% 10.0% 18.4% 21.6% 16.0% 13.8% 24.0% 16.1% 17.3% 18.0%
3 32.5% 38.9% 25.6% 25.5% 45.0% 31.8% 27.0% 40.0% 26.3% 28.4% 35.1% 36.2% 20.0% 22.6% 31.3% 28.0%
2 20.0% 11.1% 18.3% 17.0% 10.0% 13.6% 21.6% 20.0% 15.8% 12.2% 14.9% 15.5% 16.0% 32.3% 20.7% 12.0%
1-Very low priority 12.5% 15.3% 12.2% 21.7% 5.0% 31.8% 18.9% 20.0% 14.7% 12.2% 14.9% 20.7% 32.0% 6.5% 18.0% 14.7%
Other/don't know 0.0% 0.0% 0.0% 0.9% 0.0% 0.0% 0.0% 0.0% 0.5% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.7%
Total high priority (4-5) 35.0% 34.7% 43.9% 34.9% 40.0% 22.7% 32.4% 20.0% 42.6% 47.3% 35.1% 27.6% 32.0% 38.7% 30.0% 44.7%
Total low priority (1-2) 32.5% 26.4% 30.5% 38.7% 15.0% 45.5% 40.5% 40.0% 30.5% 24.3% 29.8% 36.2% 48.0% 38.7% 38.7% 26.7%

65. Gender

62. Age 63. How long have you lived in the Lebanon area? 64. Income 65. Gender

62. Age 63. How long have you lived in the Lebanon area? 64. Income 65. Gender

63. How long have you lived in the Lebanon area? 64. Income 65. Gender

42. Coffee shop

43. Performance theater

44. Shoe store

62. Age 63. How long have you lived in the Lebanon area? 64. Income

41. Bookstore

62. Age
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18-34 35-49 50-64 65 or 
older 0-2 years 3-5 years 6-10 years 11-20 

years
More than 
20 years

under 
$25,000

$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 or 
more male female

% % % % % % % % % % % % % % % %
Lodging such as hotel, motel or bed and 
breakfast 2.5% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.5% 0.0% 0.0% 1.7% 0.0% 0.0% 0.7% 0.0%

Family or casual style dining 15.0% 16.7% 17.1% 17.9% 20.0% 18.2% 13.5% 16.7% 17.4% 14.9% 17.0% 22.4% 24.0% 9.7% 19.3% 14.7%
Fine Dining 2.5% 9.7% 9.8% 7.5% 20.0% 13.6% 13.5% 6.7% 5.3% 4.1% 6.4% 8.6% 16.0% 19.4% 10.7% 5.3%
Upscale specialty shop 2.5% 4.2% 2.4% 2.8% 0.0% 0.0% 2.7% 6.7% 3.2% 1.4% 3.2% 0.0% 0.0% 9.7% 2.7% 3.3%
Ice cream shop of soda fountain 5.0% 1.4% 3.7% 5.7% 5.0% 4.5% 0.0% 0.0% 5.3% 1.4% 4.3% 8.6% 4.0% 0.0% 6.0% 2.0%
Antique shop 0.0% 5.6% 0.0% 2.8% 0.0% 0.0% 2.7% 3.3% 2.6% 5.4% 2.1% 1.7% 0.0% 0.0% 1.3% 3.3%
Art galleries and shops 2.5% 1.4% 1.2% 0.9% 0.0% 0.0% 2.7% 0.0% 1.6% 2.7% 2.1% 0.0% 0.0% 0.0% 2.0% 0.7%
Specialty grocery store 0.0% 1.4% 2.4% 1.9% 0.0% 4.5% 0.0% 0.0% 2.1% 2.7% 1.1% 0.0% 0.0% 3.2% 2.0% 1.3%
Clothing store 5.0% 6.9% 11.0% 21.7% 0.0% 13.6% 10.8% 13.3% 14.7% 18.9% 11.7% 3.4% 12.0% 16.1% 9.3% 16.7%

Arcade or other attraction aimed at teenagers 32.5% 27.8% 18.3% 8.5% 15.0% 22.7% 13.5% 30.0% 18.4% 23.0% 20.2% 22.4% 8.0% 9.7% 19.3% 18.7%

Bars/nightclubs 2.5% 2.8% 1.2% 1.9% 0.0% 0.0% 0.0% 6.7% 2.1% 1.4% 1.1% 5.2% 0.0% 3.2% 3.3% 0.7%
Bookstore 5.0% 2.8% 11.0% 5.7% 10.0% 4.5% 8.1% 0.0% 6.8% 5.4% 3.2% 15.5% 8.0% 3.2% 4.0% 8.7%
Coffee shop 2.5% 2.8% 2.4% 2.8% 10.0% 4.5% 8.1% 0.0% 1.1% 2.7% 3.2% 1.7% 4.0% 3.2% 1.3% 4.0%
Performance 7.5% 6.9% 4.9% 0.0% 0.0% 0.0% 5.4% 3.3% 4.2% 2.7% 7.4% 1.7% 0.0% 6.5% 6.0% 2.0%
Shoe store 2.5% 1.4% 1.2% 3.8% 5.0% 0.0% 5.4% 0.0% 2.1% 1.4% 4.3% 0.0% 4.0% 3.2% 0.7% 4.0%
Other 12.5% 8.3% 13.4% 16.0% 15.0% 13.6% 13.5% 13.3% 12.6% 12.2% 12.8% 6.9% 20.0% 12.9% 11.3% 14.7%

18-34 35-49 50-64 65 or 
older 0-2 years 3-5 years 6-10 years 11-20 

years
More than 
20 years

under 
$25,000

$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 or 
more male female

% % % % % % % % % % % % % % % %
5-Top priority 7.5% 27.8% 18.3% 17.0% 15.0% 9.1% 18.9% 16.7% 20.0% 24.3% 17.0% 15.5% 20.0% 12.9% 15.3% 22.0%
4 22.5% 19.4% 25.6% 15.1% 40.0% 18.2% 13.5% 13.3% 20.5% 13.5% 21.3% 25.9% 24.0% 16.1% 20.0% 20.0%
3 47.5% 26.4% 30.5% 24.5% 20.0% 40.9% 43.2% 30.0% 26.8% 32.4% 30.9% 32.8% 24.0% 29.0% 31.3% 28.0%
2 15.0% 11.1% 17.1% 17.0% 10.0% 27.3% 5.4% 26.7% 14.7% 12.2% 17.0% 17.2% 4.0% 25.8% 16.0% 14.7%
1-Very low priority 7.5% 12.5% 8.5% 23.6% 15.0% 4.5% 18.9% 13.3% 15.3% 14.9% 11.7% 8.6% 28.0% 16.1% 16.7% 12.7%
Other/don't know 0.0% 2.8% 0.0% 2.8% 0.0% 0.0% 0.0% 0.0% 2.6% 2.7% 2.1% 0.0% 0.0% 0.0% 0.7% 2.7%
Total high priority (4-5) 30.0% 47.2% 43.9% 32.1% 55.0% 27.3% 32.4% 30.0% 40.5% 37.8% 38.3% 41.4% 44.0% 29.0% 35.3% 42.0%
Total low priority (1-2) 22.5% 23.6% 25.6% 40.6% 25.0% 31.8% 24.3% 40.0% 30.0% 27.0% 28.7% 25.9% 32.0% 41.9% 32.7% 27.3%

18-34 35-49 50-64 65 or 
older 0-2 years 3-5 years 6-10 years 11-20 

years
More than 
20 years

under 
$25,000

$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 or 
more male female

% % % % % % % % % % % % % % % %
5-Top priority 17.5% 29.2% 25.6% 21.7% 30.0% 22.7% 27.0% 23.3% 22.6% 31.1% 19.1% 24.1% 12.0% 32.3% 22.0% 26.0%
4 25.0% 20.8% 32.9% 22.6% 30.0% 18.2% 29.7% 13.3% 26.8% 25.7% 27.7% 25.9% 20.0% 19.4% 26.0% 24.7%
3 27.5% 22.2% 13.4% 20.8% 25.0% 27.3% 18.9% 30.0% 17.4% 17.6% 23.4% 17.2% 28.0% 12.9% 16.7% 23.3%
2 20.0% 18.1% 14.6% 16.0% 10.0% 18.2% 13.5% 16.7% 17.9% 16.2% 14.9% 22.4% 24.0% 16.1% 18.7% 14.7%
1-Very low priority 10.0% 9.7% 12.2% 16.0% 5.0% 13.6% 10.8% 16.7% 13.2% 8.1% 12.8% 10.3% 16.0% 19.4% 16.0% 9.3%
Other/don't know 0.0% 0.0% 1.2% 2.8% 0.0% 0.0% 0.0% 0.0% 2.1% 1.4% 2.1% 0.0% 0.0% 0.0% 0.7% 2.0%
Total high priority (4-5) 42.5% 50.0% 58.5% 44.3% 60.0% 40.9% 56.8% 36.7% 49.5% 56.8% 46.8% 50.0% 32.0% 51.6% 48.0% 50.7%
Total low priority (1-2) 30.0% 27.8% 26.8% 32.1% 15.0% 31.8% 24.3% 33.3% 31.1% 24.3% 27.7% 32.8% 40.0% 35.5% 34.7% 24.0%

18-34 35-49 50-64 65 or 
older 0-2 years 3-5 years 6-10 years 11-20 

years
More than 
20 years

under 
$25,000

$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 or 
more male female

% % % % % % % % % % % % % % % %
5-Top priority 20.0% 33.3% 25.6% 39.6% 40.0% 18.2% 29.7% 33.3% 32.1% 29.7% 33.0% 32.8% 32.0% 29.0% 34.7% 28.7%
4 27.5% 9.7% 19.5% 13.2% 25.0% 22.7% 29.7% 10.0% 12.6% 18.9% 11.7% 22.4% 16.0% 6.5% 17.3% 14.7%
3 17.5% 22.2% 18.3% 16.0% 15.0% 18.2% 24.3% 20.0% 17.4% 20.3% 23.4% 15.5% 8.0% 19.4% 16.0% 20.7%
2 20.0% 12.5% 17.1% 8.5% 15.0% 13.6% 8.1% 13.3% 14.2% 10.8% 13.8% 13.8% 12.0% 19.4% 12.0% 14.7%
1-Very low priority 15.0% 19.4% 18.3% 18.9% 5.0% 27.3% 8.1% 23.3% 20.0% 17.6% 16.0% 12.1% 32.0% 25.8% 18.0% 18.7%
Other/don't know 0.0% 2.8% 1.2% 3.8% 0.0% 0.0% 0.0% 0.0% 3.7% 2.7% 2.1% 3.4% 0.0% 0.0% 2.0% 2.7%
Total high priority (4-5) 47.5% 43.1% 45.1% 52.8% 65.0% 40.9% 59.5% 43.3% 44.7% 48.6% 44.7% 55.2% 48.0% 35.5% 52.0% 43.3%
Total low priority (1-2) 35.0% 31.9% 35.4% 27.4% 20.0% 40.9% 16.2% 36.7% 34.2% 28.4% 29.8% 25.9% 44.0% 45.2% 30.0% 33.3%

63. How long have you lived in the Lebanon area? 64. Income 65. Gender

62. Age 63. How long have you lived in the Lebanon area? 64. Income 65. Gender

46. Adding green space and landscaping 
such as trees or plantings

65. Gender

45. Which business would you most like to 
see in Downtown Lebanon?

62. Age 63. How long have you lived in the Lebanon area? 64. Income 65. Gender

64. Income

47. Improving lighting

48. Moving utilities underground

63. How long have you lived in the Lebanon area?62. Age

62. Age
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18-34 35-49 50-64 65 or 
older 0-2 years 3-5 years 6-10 years 11-20 

years
More than 
20 years

under 
$25,000

$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 or 
more male female

% % % % % % % % % % % % % % % %
5-Top priority 22.5% 27.8% 30.5% 20.8% 25.0% 18.2% 21.6% 16.7% 27.9% 29.7% 23.4% 20.7% 20.0% 29.0% 26.7% 24.0%
4 32.5% 25.0% 15.9% 13.2% 20.0% 36.4% 24.3% 23.3% 15.8% 12.2% 19.1% 24.1% 32.0% 19.4% 20.0% 18.7%
3 17.5% 27.8% 30.5% 23.6% 35.0% 18.2% 10.8% 33.3% 27.4% 24.3% 26.6% 29.3% 20.0% 25.8% 23.3% 28.0%
2 20.0% 12.5% 15.9% 21.7% 5.0% 9.1% 32.4% 16.7% 17.4% 23.0% 18.1% 17.2% 8.0% 16.1% 16.7% 18.7%
1-Very low priority 7.5% 6.9% 7.3% 19.8% 15.0% 18.2% 10.8% 10.0% 11.1% 9.5% 12.8% 8.6% 20.0% 9.7% 13.3% 10.0%
Other/don't know 0.0% 0.0% 0.0% 0.9% 0.0% 0.0% 0.0% 0.0% 0.5% 1.4% 0.0% 0.0% 0.0% 0.0% 0.0% 0.7%
Total high priority (4-5) 55.0% 52.8% 46.3% 34.0% 45.0% 54.5% 45.9% 40.0% 43.7% 41.9% 42.6% 44.8% 52.0% 48.4% 46.7% 42.7%
Total low priority (1-2) 27.5% 19.4% 23.2% 41.5% 20.0% 27.3% 43.2% 26.7% 28.4% 32.4% 30.9% 25.9% 28.0% 25.8% 30.0% 28.7%

18-34 35-49 50-64 65 or 
older 0-2 years 3-5 years 6-10 years 11-20 

years
More than 
20 years

under 
$25,000

$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 or 
more male female

% % % % % % % % % % % % % % % %
5-Top priority 12.5% 16.7% 19.5% 23.6% 10.0% 9.1% 21.6% 20.0% 21.1% 25.7% 21.3% 17.2% 12.0% 16.1% 18.7% 20.0%
4 12.5% 13.9% 15.9% 15.1% 10.0% 13.6% 16.2% 10.0% 15.8% 10.8% 22.3% 10.3% 8.0% 6.5% 14.7% 14.7%
3 32.5% 33.3% 25.6% 17.9% 30.0% 45.5% 18.9% 33.3% 22.6% 20.3% 21.3% 37.9% 28.0% 35.5% 25.3% 26.0%
2 20.0% 16.7% 13.4% 16.0% 20.0% 9.1% 16.2% 13.3% 16.8% 14.9% 18.1% 15.5% 16.0% 16.1% 17.3% 14.7%
1-Very low priority 17.5% 19.4% 19.5% 18.9% 15.0% 13.6% 18.9% 20.0% 20.0% 18.9% 17.0% 13.8% 16.0% 25.8% 19.3% 18.7%
Other/don't know 5.0% 0.0% 6.1% 8.5% 15.0% 9.1% 8.1% 3.3% 3.7% 9.5% 0.0% 5.2% 20.0% 0.0% 4.7% 6.0%
Total high priority (4-5) 25.0% 30.6% 35.4% 38.7% 20.0% 22.7% 37.8% 30.0% 36.8% 36.5% 43.6% 27.6% 20.0% 22.6% 33.3% 34.7%
Total low priority (1-2) 37.5% 36.1% 32.9% 34.9% 35.0% 22.7% 35.1% 33.3% 36.8% 33.8% 35.1% 29.3% 32.0% 41.9% 36.7% 33.3%

18-34 35-49 50-64 65 or 
older 0-2 years 3-5 years 6-10 years 11-20 

years
More than 
20 years

under 
$25,000

$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 or 
more male female

% % % % % % % % % % % % % % % %
5-Top priority 12.5% 23.6% 12.2% 12.3% 20.0% 18.2% 10.8% 10.0% 15.3% 18.9% 13.8% 12.1% 16.0% 16.1% 10.7% 19.3%
4 12.5% 13.9% 23.2% 13.2% 30.0% 9.1% 13.5% 26.7% 14.2% 16.2% 14.9% 17.2% 24.0% 16.1% 19.3% 12.7%
3 42.5% 33.3% 26.8% 25.5% 20.0% 27.3% 32.4% 26.7% 31.6% 28.4% 28.7% 29.3% 16.0% 41.9% 28.0% 32.0%
2 22.5% 16.7% 18.3% 20.8% 25.0% 9.1% 18.9% 23.3% 19.5% 16.2% 21.3% 29.3% 8.0% 12.9% 18.7% 20.0%
1-Very low priority 10.0% 12.5% 18.3% 25.5% 5.0% 36.4% 21.6% 13.3% 17.9% 18.9% 19.1% 12.1% 36.0% 12.9% 22.7% 14.0%
Other/don't know 0.0% 0.0% 1.2% 2.8% 0.0% 0.0% 2.7% 0.0% 1.6% 1.4% 2.1% 0.0% 0.0% 0.0% 0.7% 2.0%
Total high priority (4-5) 25.0% 37.5% 35.4% 25.5% 50.0% 27.3% 24.3% 36.7% 29.5% 35.1% 28.7% 29.3% 40.0% 32.3% 30.0% 32.0%
Total low priority (1-2) 32.5% 29.2% 36.6% 46.2% 30.0% 45.5% 40.5% 36.7% 37.4% 35.1% 40.4% 41.4% 44.0% 25.8% 41.3% 34.0%

18-34 35-49 50-64 65 or 
older 0-2 years 3-5 years 6-10 years 11-20 

years
More than 
20 years

under 
$25,000

$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 or 
more male female

% % % % % % % % % % % % % % % %
5-Top priority 27.5% 44.4% 35.4% 23.6% 30.0% 27.3% 32.4% 36.7% 32.1% 41.9% 29.8% 29.3% 28.0% 22.6% 28.0% 36.7%
4 17.5% 25.0% 24.4% 27.4% 40.0% 27.3% 32.4% 16.7% 22.6% 23.0% 33.0% 19.0% 20.0% 22.6% 25.3% 24.0%
3 40.0% 15.3% 19.5% 24.5% 20.0% 31.8% 16.2% 26.7% 23.2% 17.6% 23.4% 25.9% 32.0% 29.0% 28.0% 18.0%
2 10.0% 6.9% 14.6% 8.5% 5.0% 4.5% 10.8% 6.7% 11.6% 9.5% 6.4% 12.1% 4.0% 19.4% 7.3% 12.7%
1-Very low priority 5.0% 8.3% 6.1% 13.2% 5.0% 9.1% 8.1% 13.3% 8.9% 5.4% 7.4% 13.8% 16.0% 6.5% 10.7% 7.3%
Other/don't know 0.0% 0.0% 0.0% 2.8% 0.0% 0.0% 0.0% 0.0% 1.6% 2.7% 0.0% 0.0% 0.0% 0.0% 0.7% 1.3%
Total high priority (4-5) 45.0% 69.4% 59.8% 50.9% 70.0% 54.5% 64.9% 53.3% 54.7% 64.9% 62.8% 48.3% 48.0% 45.2% 53.3% 60.7%
Total low priority (1-2) 15.0% 15.3% 20.7% 21.7% 10.0% 13.6% 18.9% 20.0% 20.5% 14.9% 13.8% 25.9% 20.0% 25.8% 18.0% 20.0%

18-34 35-49 50-64 65 or 
older 0-2 years 3-5 years 6-10 years 11-20 

years
More than 
20 years

under 
$25,000

$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 or 
more male female

% % % % % % % % % % % % % % % %
5-Top priority 15.0% 20.8% 22.0% 19.8% 25.0% 18.2% 13.5% 6.7% 22.6% 27.0% 21.3% 19.0% 8.0% 16.1% 18.7% 21.3%
4 17.5% 16.7% 23.2% 17.9% 20.0% 13.6% 29.7% 16.7% 17.9% 18.9% 20.2% 19.0% 12.0% 22.6% 18.7% 19.3%
3 37.5% 26.4% 28.0% 26.4% 40.0% 13.6% 27.0% 36.7% 27.9% 25.7% 26.6% 34.5% 28.0% 22.6% 27.3% 29.3%
2 20.0% 25.0% 17.1% 17.9% 10.0% 45.5% 13.5% 23.3% 18.4% 13.5% 21.3% 22.4% 28.0% 22.6% 18.7% 20.7%
1-Very low priority 10.0% 11.1% 9.8% 17.0% 5.0% 9.1% 16.2% 16.7% 12.6% 13.5% 10.6% 5.2% 24.0% 16.1% 16.7% 8.7%
Other/don't know 0.0% 0.0% 0.0% 0.9% 0.0% 0.0% 0.0% 0.0% 0.5% 1.4% 0.0% 0.0% 0.0% 0.0% 0.0% 0.7%
Total high priority (4-5) 32.5% 37.5% 45.1% 37.7% 45.0% 31.8% 43.2% 23.3% 40.5% 45.9% 41.5% 37.9% 20.0% 38.7% 37.3% 40.7%
Total low priority (1-2) 30.0% 36.1% 26.8% 34.9% 15.0% 54.5% 29.7% 40.0% 31.1% 27.0% 31.9% 27.6% 52.0% 38.7% 35.3% 29.3%

63. How long have you lived in the Lebanon area? 64. Income 65. Gender

62. Age 63. How long have you lived in the Lebanon area? 64. Income 65. Gender

62. Age 63. How long have you lived in the Lebanon area? 64. Income 65. Gender

62. Age 63. How long have you lived in the Lebanon area? 64. Income 65. Gender

63. How long have you lived in the Lebanon area? 64. Income 65. Gender

62. Age

50. Stricter code enforcement

51. Developing second-story residential 
space

52. Making the area more pedestrian 
friendly

53. Improving signage to help people find 
their way around

49. Adding new parking spaces or lots

62. Age
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Lebanon, Missouri

18-34 35-49 50-64 65 or 
older 0-2 years 3-5 years 6-10 years 11-20 

years
More than 
20 years

under 
$25,000

$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 or 
more male female

% % % % % % % % % % % % % % % %
5-Top priority 17.5% 38.9% 29.3% 21.7% 30.0% 9.1% 35.1% 26.7% 27.4% 25.7% 25.5% 25.9% 24.0% 38.7% 27.3% 27.3%
4 25.0% 31.9% 31.7% 18.9% 25.0% 50.0% 27.0% 16.7% 25.3% 21.6% 23.4% 24.1% 48.0% 38.7% 23.3% 29.3%
3 42.5% 22.2% 23.2% 28.3% 35.0% 22.7% 27.0% 40.0% 25.3% 32.4% 29.8% 24.1% 16.0% 19.4% 28.7% 26.0%
2 12.5% 1.4% 13.4% 17.9% 5.0% 18.2% 5.4% 6.7% 14.2% 12.2% 12.8% 17.2% 8.0% 0.0% 14.7% 9.3%
1-Very low priority 2.5% 5.6% 2.4% 11.3% 5.0% 0.0% 5.4% 10.0% 6.8% 5.4% 8.5% 8.6% 4.0% 3.2% 6.0% 6.7%
Other/don't know 0.0% 0.0% 0.0% 1.9% 0.0% 0.0% 0.0% 0.0% 1.1% 2.7% 0.0% 0.0% 0.0% 0.0% 0.0% 1.3%
Total high priority (4-5) 42.5% 70.8% 61.0% 40.6% 55.0% 59.1% 62.2% 43.3% 52.6% 47.3% 48.9% 50.0% 72.0% 77.4% 50.7% 56.7%
Total low priority (1-2) 15.0% 6.9% 15.9% 29.2% 10.0% 18.2% 10.8% 16.7% 21.1% 17.6% 21.3% 25.9% 12.0% 3.2% 20.7% 16.0%

18-34 35-49 50-64 65 or 
older 0-2 years 3-5 years 6-10 years 11-20 

years
More than 
20 years

under 
$25,000

$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 or 
more male female

% % % % % % % % % % % % % % % %
5-Top priority 17.5% 41.7% 30.5% 34.9% 40.0% 27.3% 35.1% 23.3% 33.7% 40.5% 30.9% 34.5% 20.0% 32.3% 30.7% 35.3%
4 27.5% 13.9% 15.9% 14.2% 20.0% 9.1% 16.2% 10.0% 17.9% 16.2% 17.0% 12.1% 28.0% 9.7% 14.0% 18.7%
3 22.5% 23.6% 32.9% 21.7% 10.0% 40.9% 16.2% 30.0% 26.3% 18.9% 31.9% 22.4% 24.0% 25.8% 27.3% 23.3%
2 30.0% 12.5% 11.0% 12.3% 15.0% 18.2% 13.5% 20.0% 13.2% 14.9% 11.7% 19.0% 16.0% 16.1% 15.3% 13.3%
1-Very low priority 2.5% 8.3% 8.5% 15.1% 10.0% 4.5% 18.9% 16.7% 7.9% 8.1% 8.5% 10.3% 12.0% 16.1% 12.7% 7.3%
Other/don't know 0.0% 0.0% 1.2% 1.9% 5.0% 0.0% 0.0% 0.0% 1.1% 1.4% 0.0% 1.7% 0.0% 0.0% 0.0% 2.0%
Total high priority (4-5) 45.0% 55.6% 46.3% 49.1% 60.0% 36.4% 51.4% 33.3% 51.6% 56.8% 47.9% 46.6% 48.0% 41.9% 44.7% 54.0%
Total low priority (1-2) 32.5% 20.8% 19.5% 27.4% 25.0% 22.7% 32.4% 36.7% 21.1% 23.0% 20.2% 29.3% 28.0% 32.3% 28.0% 20.7%

18-34 35-49 50-64 65 or 
older 0-2 years 3-5 years 6-10 years 11-20 

years
More than 
20 years

under 
$25,000

$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 or 
more male female

% % % % % % % % % % % % % % % %
5-Top priority 7.5% 13.9% 13.4% 7.5% 15.0% 4.5% 10.8% 6.7% 11.6% 9.5% 11.7% 5.2% 8.0% 22.6% 9.3% 12.0%
4 17.5% 16.7% 19.5% 12.3% 35.0% 13.6% 13.5% 16.7% 14.2% 17.6% 13.8% 17.2% 16.0% 16.1% 12.0% 20.0%
3 32.5% 25.0% 26.8% 26.4% 25.0% 27.3% 27.0% 23.3% 27.9% 18.9% 30.9% 36.2% 28.0% 19.4% 32.7% 21.3%
2 27.5% 20.8% 15.9% 15.1% 10.0% 22.7% 13.5% 16.7% 20.0% 23.0% 20.2% 13.8% 12.0% 19.4% 16.0% 20.7%
1-Very low priority 15.0% 23.6% 24.4% 37.7% 15.0% 31.8% 35.1% 36.7% 25.8% 31.1% 23.4% 27.6% 36.0% 22.6% 30.0% 25.3%
Other/don't know 0.0% 0.0% 0.0% 0.9% 0.0% 0.0% 0.0% 0.0% 0.5% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.7%
Total high priority (4-5) 25.0% 30.6% 32.9% 19.8% 50.0% 18.2% 24.3% 23.3% 25.8% 27.0% 25.5% 22.4% 24.0% 38.7% 21.3% 32.0%
Total low priority (1-2) 42.5% 44.4% 40.2% 52.8% 25.0% 54.5% 48.6% 53.3% 45.8% 54.1% 43.6% 41.4% 48.0% 41.9% 46.0% 46.0%

18-34 35-49 50-64 65 or 
older 0-2 years 3-5 years 6-10 years 11-20 

years
More than 
20 years

under 
$25,000

$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 or 
more male female

% % % % % % % % % % % % % % % %

Yes 10.0% 37.5% 30.5% 21.7% 15.0% 31.8% 27.0% 46.7% 23.7% 25.7% 31.9% 20.7% 16.0% 32.3% 26.7% 26.0%

No 90.0% 62.5% 69.5% 78.3% 85.0% 68.2% 73.0% 53.3% 76.3% 74.3% 68.1% 79.3% 84.0% 67.7% 73.3% 74.0%

18-34 35-49 50-64 65 or 
older 0-2 years 3-5 years 6-10 years 11-20 

years
More than 
20 years

under 
$25,000

$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 or 
more male female

% % % % % % % % % % % % % % % %
Rental units 27.5% 34.7% 35.4% 25.5% 35.0% 22.7% 24.3% 23.3% 33.2% 31.1% 34.0% 29.3% 28.0% 25.8% 29.3% 32.0%
condominiums 17.5% 20.8% 17.1% 11.3% 15.0% 22.7% 18.9% 13.3% 15.3% 10.8% 8.5% 25.9% 20.0% 29.0% 18.0% 14.0%
No need 52.5% 37.5% 40.2% 55.7% 45.0% 50.0% 45.9% 46.7% 46.8% 50.0% 51.1% 39.7% 48.0% 35.5% 44.0% 49.3%
Other/don't know 2.5% 6.9% 7.3% 7.5% 5.0% 4.5% 10.8% 16.7% 4.7% 8.1% 6.4% 5.2% 4.0% 9.7% 8.7% 4.7%

62. Age 63. How long have you lived in the Lebanon area? 64. Income 65. Gender

62. Age 63. How long have you lived in the Lebanon area? 64. Income 65. Gender

62. Age 63. How long have you lived in the Lebanon area? 64. Income 65. Gender

64. Income 65. Gender

62. Age 63. How long have you lived in the Lebanon area? 64. Income 65. Gender

57. Are there any other improvements you 
think should be made to Downtown 
Lebanon?

58. Property owners should turn the second 
floors of their existing buildings into...

54. Improving building facades

55. Keeping streets and sidewalks cleaner

56. Adding murals to Downtown buildings

62. Age 63. How long have you lived in the Lebanon area?
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18-34 35-49 50-64 65 or 
older 0-2 years 3-5 years 6-10 years 11-20 

years
More than 
20 years

under 
$25,000

$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 or 
more male female

% % % % % % % % % % % % % % % %
Local newspaper 45.0% 41.7% 39.0% 46.2% 20.0% 40.9% 51.4% 50.0% 43.2% 44.6% 46.8% 44.8% 32.0% 41.9% 39.3% 46.7%
Television 2.5% 1.4% 1.2% 0.9% 5.0% 0.0% 0.0% 3.3% 1.1% 2.7% 1.1% 0.0% 0.0% 0.0% 1.3% 1.3%
Radio 2.5% 8.3% 7.3% 6.6% 0.0% 4.5% 5.4% 3.3% 8.4% 8.1% 7.4% 3.4% 4.0% 3.2% 7.3% 6.0%
Chamber of commerce web site 2.5% 2.8% 1.2% 0.9% 10.0% 0.0% 2.7% 0.0% 1.1% 0.0% 1.1% 0.0% 4.0% 6.5% 2.0% 1.3%
Word-of-mouth 12.5% 13.9% 20.7% 13.2% 30.0% 27.3% 8.1% 16.7% 13.7% 13.5% 10.6% 22.4% 24.0% 19.4% 14.0% 16.7%
I live Downtown 2.5% 4.2% 2.4% 4.7% 5.0% 0.0% 2.7% 0.0% 4.7% 5.4% 4.3% 1.7% 0.0% 3.2% 2.0% 5.3%
Other-specify 22.5% 23.6% 23.2% 19.8% 25.0% 22.7% 21.6% 23.3% 21.1% 16.2% 22.3% 22.4% 36.0% 16.1% 27.3% 16.7%
No others/don't know 10.0% 4.2% 4.9% 7.5% 5.0% 4.5% 8.1% 3.3% 6.8% 9.5% 6.4% 5.2% 0.0% 9.7% 6.7% 6.0%

18-34 35-49 50-64 65 or 
older 0-2 years 3-5 years 6-10 years 11-20 

years
More than 
20 years

under 
$25,000

$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 or 
more male female

% % % % % % % % % % % % % % % %
Local newspaper 19.4% 14.5% 37.2% 18.4% 10.5% 14.3% 20.6% 20.7% 26.0% 25.4% 14.8% 25.5% 24.0% 25.0% 20.0% 25.5%
Television 16.7% 11.6% 0.0% 10.2% 10.5% 4.8% 20.6% 13.8% 5.6% 7.5% 8.0% 14.5% 0.0% 7.1% 11.4% 5.7%
Radio 13.9% 17.4% 24.4% 17.3% 10.5% 23.8% 14.7% 13.8% 20.3% 19.4% 25.0% 18.2% 20.0% 7.1% 18.6% 19.1%
Chamber of commerce web site 2.8% 1.4% 3.8% 1.0% 5.3% 0.0% 0.0% 0.0% 2.8% 1.5% 0.0% 3.6% 8.0% 0.0% 3.6% 0.7%
Word-of-mouth 30.6% 34.8% 19.2% 26.5% 21.1% 42.9% 14.7% 31.0% 27.7% 34.3% 25.0% 21.8% 24.0% 39.3% 25.7% 28.4%
I live Downtown 0.0% 1.4% 1.3% 1.0% 0.0% 0.0% 0.0% 0.0% 1.7% 0.0% 1.1% 1.8% 0.0% 3.6% 0.7% 1.4%
Other-specify 11.1% 7.2% 7.7% 8.2% 15.8% 4.8% 14.7% 10.3% 6.2% 4.5% 12.5% 10.9% 0.0% 7.1% 8.6% 7.8%
No others/don't know 5.6% 11.6% 6.4% 17.3% 26.3% 9.5% 14.7% 10.3% 9.6% 7.5% 13.6% 3.6% 24.0% 10.7% 11.4% 11.3%

18-34 35-49 50-64 65 or 
older 0-2 years 3-5 years 6-10 years 11-20 

years
More than 
20 years

under 
$25,000

$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 or 
more male female

% % % % % % % % % % % % % % % %
Very likely 10.0% 20.8% 19.5% 17.0% 15.0% 22.7% 18.9% 10.0% 18.4% 13.5% 18.1% 15.5% 20.0% 35.5% 18.7% 16.7%
Somewhat likely 47.5% 40.3% 30.5% 31.1% 50.0% 27.3% 37.8% 40.0% 33.7% 40.5% 36.2% 34.5% 24.0% 32.3% 33.3% 37.3%
Not very likely 20.0% 16.7% 20.7% 17.0% 10.0% 9.1% 18.9% 23.3% 19.5% 12.2% 22.3% 17.2% 32.0% 9.7% 16.0% 20.7%
Not at all likely 17.5% 18.1% 28.0% 33.0% 20.0% 31.8% 21.6% 26.7% 26.3% 29.7% 23.4% 27.6% 20.0% 22.6% 29.3% 22.7%
Other/don't know 5.0% 4.2% 1.2% 1.9% 5.0% 9.1% 2.7% 0.0% 2.1% 4.1% 0.0% 5.2% 4.0% 0.0% 2.7% 2.7%
Other/don't know 5.0% 4.2% 1.2% 1.9% 5.0% 9.1% 2.7% 0.0% 2.1% 4.1% 0.0% 5.2% 4.0% 0.0% 2.7% 2.7%
Very/Somewhat likely 57.5% 61.1% 50.0% 48.1% 65.0% 50.0% 56.7% 50.0% 52.1% 54.0% 54.3% 50.0% 44.0% 67.8% 52.0% 54.0%
Not very/Not at all likely 37.5% 34.8% 48.7% 50.0% 30.0% 40.9% 40.5% 50.0% 45.8% 41.9% 45.7% 44.8% 52.0% 32.3% 45.3% 43.4%

18-34 35-49 50-64 65 or 
older 0-2 years 3-5 years 6-10 years 11-20 

years
More than 
20 years

under 
$25,000

$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 or 
more male female

% % % % % % % % % % % % % % % %

62. Age 63. How long have you lived in the Lebanon area? 64. Income 65. Gender

64. Income 65. Gender63. How long have you lived in the Lebanon area?

60. Hypothetically speaking, if there was a 
sales tax around .5% that would fund 
projects for Downtown development and/or 
other economic development projects, 
would you be very likely, somewhat, not 
very or not at all likely to support such a 
tax?

63. How long have you lived in the Lebanon area?

62. Age 63. How long have you lived in the Lebanon area? 64. Income 65. Gender

65. Gender

59. What would you say is your main 
source of information about Downtown 
Lebanon?

59b. What is your second most likely 
source of information?

62. Age

64. Income62. Age
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Very likely 7.5% 15.3% 13.4% 10.4% 15.0% 18.2% 16.2% 13.3% 10.0% 12.2% 10.6% 10.3% 16.0% 22.6% 14.0% 10.0%
Somewhat likely 45.0% 36.1% 35.4% 34.9% 15.0% 36.4% 35.1% 36.7% 39.5% 35.1% 43.6% 41.4% 20.0% 22.6% 34.0% 39.3%
Not very likely 27.5% 26.4% 24.4% 23.6% 30.0% 18.2% 21.6% 20.0% 26.8% 24.3% 22.3% 22.4% 48.0% 22.6% 25.3% 24.7%
Not at all likely 17.5% 19.4% 24.4% 28.3% 30.0% 22.7% 24.3% 30.0% 21.6% 24.3% 22.3% 20.7% 16.0% 32.3% 26.0% 21.3%
Other/don't know 2.5% 2.8% 2.4% 2.8% 10.0% 4.5% 2.7% 0.0% 2.1% 4.1% 1.1% 5.2% 0.0% 0.0% 0.7% 4.7%
Very/Somewhat likely 52.5% 51.4% 48.8% 45.3% 30.0% 54.5% 51.4% 50.0% 49.5% 47.3% 54.3% 51.7% 36.0% 45.2% 48.0% 49.3%
Not very/Not at likely 45.0% 45.8% 48.8% 51.9% 60.0% 40.9% 45.9% 50.0% 48.4% 48.6% 44.7% 43.1% 64.0% 54.8% 51.3% 46.0%

18-34 35-49 50-64 65 or 
older 0-2 years 3-5 years 6-10 years 11-20 

years
More than 
20 years

under 
$25,000

$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 or 
more male female

% % % % % % % % % % % % % % % %
18-34 100.0% 0.0% 0.0% 0.0% 20.0% 27.3% 16.2% 26.7% 8.4% 16.2% 10.6% 19.0% 20.0% 6.5% 16.0% 10.7%
35-49 0.0% 100.0% 0.0% 0.0% 30.0% 36.4% 16.2% 30.0% 22.1% 17.6% 25.5% 25.9% 28.0% 32.3% 24.0% 24.0%
50-64 0.0% 0.0% 100.0% 0.0% 30.0% 9.1% 16.2% 13.3% 33.7% 24.3% 20.2% 34.5% 28.0% 38.7% 26.7% 28.0%
65 or older 0.0% 0.0% 0.0% 100.0% 20.0% 27.3% 51.4% 30.0% 35.8% 41.9% 43.6% 20.7% 24.0% 22.6% 33.3% 37.3%
Other/don't know/refused 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%

18-34 35-49 50-64 65 or 
older 0-2 years 3-5 years 6-10 years 11-20 

years
More than 
20 years

under 
$25,000

$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 or 
more male female

% % % % % % % % % % % % % % % %
0-2 years 10.0% 8.3% 7.3% 3.8% 100.0% 0.0% 0.0% 0.0% 0.0% 8.1% 6.4% 3.4% 12.0% 6.5% 4.7% 8.7%
3-5 years 15.0% 11.1% 2.4% 5.7% 0.0% 100.0% 0.0% 0.0% 0.0% 9.5% 5.3% 3.4% 16.0% 12.9% 8.7% 6.0%
6-10 years 15.0% 8.3% 7.3% 17.9% 0.0% 0.0% 100.0% 0.0% 0.0% 10.8% 11.7% 12.1% 8.0% 16.1% 14.7% 10.0%
11-20 years 20.0% 12.5% 4.9% 8.5% 0.0% 0.0% 0.0% 100.0% 0.0% 9.5% 11.7% 12.1% 4.0% 9.7% 10.7% 9.3%
More than 20 years 40.0% 58.3% 78.0% 64.2% 0.0% 0.0% 0.0% 0.0% 100.0% 62.2% 63.8% 69.0% 60.0% 54.8% 60.7% 66.0%
Other/don't know 0.0% 1.4% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.1% 0.0% 0.0% 0.0% 0.7% 0.0%

18-34 35-49 50-64 65 or 
older 0-2 years 3-5 years 6-10 years 11-20 

years
More than 
20 years

under 
$25,000

$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 or 
more male female

% % % % % % % % % % % % % % % %
under $25,000 30.0% 18.1% 22.0% 29.2% 30.0% 31.8% 21.6% 23.3% 24.2% 100.0% 0.0% 0.0% 0.0% 0.0% 17.3% 32.0%
$25,000 to $49,999 25.0% 33.3% 23.2% 38.7% 30.0% 22.7% 29.7% 36.7% 31.6% 0.0% 100.0% 0.0% 0.0% 0.0% 31.3% 31.3%
$50,000 to $74,999 27.5% 20.8% 24.4% 11.3% 10.0% 9.1% 18.9% 23.3% 21.1% 0.0% 0.0% 100.0% 0.0% 0.0% 23.3% 15.3%
$75,000 to $99,999 12.5% 9.7% 8.5% 5.7% 15.0% 18.2% 5.4% 3.3% 7.9% 0.0% 0.0% 0.0% 100.0% 0.0% 12.0% 4.7%
$100,000 or more 5.0% 13.9% 14.6% 6.6% 10.0% 18.2% 13.5% 10.0% 8.9% 0.0% 0.0% 0.0% 0.0% 100.0% 11.3% 9.3%
Other/don't know 0.0% 4.2% 7.3% 8.5% 5.0% 0.0% 10.8% 3.3% 6.3% 0.0% 0.0% 0.0% 0.0% 0.0% 4.7% 7.3%

18-34 35-49 50-64 65 or 
older 0-2 years 3-5 years 6-10 years 11-20 

years
More than 
20 years

under 
$25,000

$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 or 
more male female

% % % % % % % % % % % % % % % %
male 60.0% 50.0% 48.8% 47.2% 35.0% 59.1% 59.5% 53.3% 47.9% 35.1% 50.0% 60.3% 72.0% 54.8% 100.0% 0.0%
female 40.0% 50.0% 51.2% 52.8% 65.0% 40.9% 40.5% 46.7% 52.1% 64.9% 50.0% 39.7% 28.0% 45.2% 0.0% 100.0%

64. Income 65. Gender

65. Gender

62. Age 63. How long have you lived in the Lebanon area?

62. Age 63. How long have you lived in the Lebanon area?

62. Age 63. How long have you lived in the Lebanon area?

65. Gender

62. Age

63. How long have you lived in the Lebanon 
area?

64. Income

64. Income 65. Gender

64. Income 65. Gender

62. Age 64. Income

61. What if the City was considering a TIF 
or Tax Increment Financing to support 
downtown revitalization. TIF is a tool to use 
future gains in taxes to finance current 
improvements. Would you be very likely, 
somewhat, not very or not at all likely to 
support a downtown TIF?

63. How long have you lived in the Lebanon area?
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