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SECTION I 
 

EXECUTIVE SUMMARY 
 
 
Beginning in 2009, UNICOM·ARC coordinated with the City of Warrensburg to conduct a visitor 
survey in various locations throughout Downtown.  Data was collected and entered directly into a 
website by volunteers.  The purpose of the survey was to learn about perceptions of and priorities 
for the Downtown area in collaboration with the DREAM Initiative. 
 
One hundred and fifty-one (151) interviews were completed from various zip codes outside of 
Warrensburg.  (Residents living in the 64093 zip code were excluded from taking the survey.) 
 
A. VISITING DOWNTOWN WARRENSBURG 
 
Respondents were asked several questions about Downtown Warrensburg. Respondents were first 
asked the main purpose of their current visit to Downtown Warrensburg.  More than one of four 
(26.2%) respondents answered “shopping.” Much smaller percentages answered “visiting family 
and friends” (18.4%), “special event” (16.3%), and “business” (11.3%). 
 
More than nine in ten (94.3%) respondents said that they had visited Downtown Warrensburg 
before, and of which almost three in ten (30.4%) respondents had come to Downtown 
Warrensburg regularly (more than five times a month). A small percentage (14.8%) said that they 
come to Downtown “once a year or less” while 21.5% of respondents reported visiting Downtown 
“more than once a year but less than once a month.”  One in four said that they come to 
Downtown “one to five times per month” (7.9%). 
 
B. ACTIVITIES ON THIS VISIT TO DOWNTOWN 
 
When asked about seven different activities one might do on a visit to Downtown Warrensburg, 
majorities said that they had done or were planning to do four of these things: 
 

• Dining (75.7%) 
• Shopping (67.2%) 
• Nightlife/entertainment (61.5%) 
• Special event (50.0%) 

 
Smaller percentages of respondents reported doing other activities tested in this section: 
 

• Conducting business (29.3%) 
• Government/Post Office (26.1%) 

 
When asked to indicate the “top two reasons [they] most often visit Downtown Warrensburg”, 
significant percentages answered dining (44.7%), nightlife/entertainment (38.3%), shopping 
(36.5%) and “special event” (27.0%) as one of their top two reasons for visiting Downtown.  
Smaller percentages answered “conducting business” (9.2%), “government/post office” (3.5%), 
and “This is my first visit to Downtown Warrensburg” (0.7%). 
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Slightly more than four of ten (43.3%) respondents indicated that they were staying overnight in 
Warrensburg on this visit.  Of this group, about two in five (44.4%) responded “other,” and many 
of those were staying with friends at the College. One-third (33.3%) answered “with family or 
friends,” and 11.1% responded that they were staying in a “hotel/motel/bed and breakfast” in 
Downtown Warrensburg. 
 
Almost two in five (43.3%) respondents said they would spend less than $50 on this visit to 
Downtown excluding lodging, and an additional 29.1% said they would spend between $50 and 
$99.  One in ten (10.6%) responded that they would spend between $100 and $199. Very few 
said they would spend over $200 (7.8%). 
 
Respondents were also asked whether “any children under the age of 18” came with them on this 
visit to Downtown.  Eight in ten (81.8%) said that a child under the age of 18 had not 
accompanied them on this visit Downtown. 
 
C. USING DOWNTOWN WARRENSBURG 
 
Respondents were asked about the ease and convenience of Downtown Warrensburg.  A solid 
majority (56.7%) said that it is “very” easy to find their way around Downtown.  Overall, almost 
nine in ten (88.6%) respondents said that it was “very” or “somewhat” easy to do so. Only two in 
five (41.9%) respondents said that parking Downtown is “very” or “somewhat” convenient, and 
two-thirds (66.6%) indicated that Downtown business hours are “very” or “somewhat” convenient, 
with a plurality (41.8%) answering “somewhat convenient.” 
 
D. ADDITIONS AND IMPROVEMENTS TO DOWNTOWN WARRENSBURG 
 
When asked “what kinds of businesses” would make them more likely to visit Downtown 
Warrensburg, a plurality of respondents cited two items1: men’s clothing stores (20.0%) and an 
ice cream shop (27.7%). More than two in ten were interested in three other businesses: women’s 
clothing stores (22.0%), more shops in general (20.6%) and antique shops (20.0%). 
 
Smaller percentages cited additional items: 
 

• Bakery (13.5%) 
• Fine dining (12.8%) 
• Bookstore (12.1%) 
• Specialty/upscale shops (7.8%) 
• Art galleries/shops (7.1%) 

 
Respondents were also asked “what kinds of restaurant or entertainment opportunities would 
make [them] more likely to visit Downtown Warrensburg.”  Interviewers recorded respondents’ 
first two responses to this question. More than three in ten respondents cited two items: 
bars/nightlife (39.0%), and family restaurants (34.0%).  
 

                                                 
1 Respondents were allowed to provide up to two responses to this question. 
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Smaller percentages cited additional items: 
 

• Bands/live concerts/music (24.1%) 
• Fine dining (22.7%) 
• Outdoor dining (14.9%) 
• Art galleries/events (14.4%) 
• Activities for college age students and other residents under 20 (14.2%) 

 
Respondents were also asked “what other physical improvements” they believed “would make 
Downtown Warrensburg more appealing.”  Again, interviewers recorded respondents’ first two 
responses to this question.  The largest percentage answered “renovation of historic buildings” 
(29.1%).  “Fountains” (27.0%), “more/better parking” (23.4%), “better maintained buildings” 
(15.6%), “more attractive alleys” (14.9%), and “cleaner” (14.9%) were responses given by more 
than one in ten respondents. 
 
E. RESPONDENT PROFILE 
 
Respondents were presented with a list of hobbies and asked to indicate if each was a hobby of 
theirs.  Three hobbies were practiced by more than three in five respondents: 
 

• Walking/hiking (72.2%) 
• Fine dining (70.8%) 
• Hunting/fishing (61.5%) 

 
Smaller percentages practiced the following hobbies: 
 

• Boating (58.0%) 
• Camping (55.6%) 
• Golf (50.6%) 
• Retail/boutique shopping (50.0%) 
• Biking (50.0%) 
• Antique shopping (41.9%) 

 
Respondents were drawn from across a range of age and income levels. A demographic 
breakdown of respondents is included in the accompanying overview of data. 
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SECTION II 
 

OVERVIEW OF DATA 
 
UNICOM·ARC coordinated with the City of Warrensburg to conduct a visitor survey in various 
locations throughout Downtown using volunteers to conduct the surveys.  Data was entered 
directly into a website or a PDA by volunteers.  The purpose of the survey was to learn about 
perceptions of and priorities for the Downtown area in collaboration with the DREAM Initiative. 

 

One hundred and fifty-one (151) interviews were completed. Residents living in the 64093 zip 
code were excluded from taking the survey. 
 

This Overview of Data provides overall results of every question asked.  We give exact wording of 
each question, editing only some instructions in the interest of space.  Top responses are bolded. 

 

  % 

2. What is the main purpose of your  

visit to Downtown Warrensburg? 

Shopping 26.2% 

Other (Please specify) 24.8% 

Visiting family/friends 18.4% 

Special event 16.3% 

Business 11.3% 

Government/Post Office 1.4% 

 

 

  % 

4. Are you staying overnight in 

Warrensburg? 

Yes 43.3% 

No  55.3% 

 

 

  % 

5. Where are you staying overnight  

in Warrensburg? 

Other (Please specify) 44.4% 

With family or friends 33.3% 

Hotel/motel/bed and breakfast 

in Downtown Warrensburg 

11.1% 

Campground/RV park 3.2% 
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  % 

6. Have you visited Downtown Warrensburg  

before today? 

Yes 94.3% 

No 4.3% 

 

 

  % 

7. How often do you visit  

Downtown Warrensburg? 

Once a year or less 14.8% 

More than once a year but less 

than once a month 

21.5% 

One to five times per month 23.0% 

More than 5 times a month 30.4% 

Other (Please specify) 8.9% 

 

 
8.  On this visit to Warrensburg, which of these activities do you plan to do 

specifically in the Downtown area? 
 
 

 

 Yes No I don't know 

 % % % 

8a. Special event 50.0% 35.7% 14.3% 

8b. Shopping 67.2% 25.9% 6.9% 

8c. Dining 75.7% 18.3% 6.1% 

8d. Nightlife/ entertainment 61.5% 32.1% 6.4% 

8e. Conducting business 29.3% 57.6% 13.0% 

8f. Government/Post Office 26.1% 60.9% 13.0% 
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  % 

9. What are the top two reasons  

you most often visit  

Downtown Warrensburg? 

Dining 44.7% 

Nightlife/entertainment 38.3% 

Shopping 36.5% 

Special event 27.0% 

Conducting business 9.2% 

Other 9.2% 

Government/Post Office 3.5% 

This is my first visit to 

Downtown Warrensburg 

0.7% 

  
*  Respondents were allowed to provide up to two responses, thus percentages add to 

more than 100%. 
 
 

 

  % 

10. How easy would you say it is  

to find your way around  

Downtown Warrensburg? 

Very easy 56.7% 

Somewhat easy 31.9% 

Somewhat difficult 2.8% 

Very difficult 0.7% 

I don't know 5.0% 

Very/somewhat easy 88.6% 

Somewhat/very difficult 3.5% 

 

Dec 2011  UNICOM-ARC 
82143-03 - 7 - 



Downtown Revitalization and Economic Assistance for Missouri 
Visitor Survey Report 
Final Survey Findings and Results  Warrensburg, Missouri 

 
 

  % 

11. How convenient would you  

say that parking is Downtown? 

Very convenient 12.1% 

Somewhat convenient 29.8% 

Somewhat inconvenient 25.5% 

Very inconvenient 19.1% 

I don't know 10.6% 

Very/somewhat convenient 41.9% 

Somewhat/very inconvenient 44.6% 

 

 

 

  % 

12. How convenient would you say 

that hours of Downtown businesses are? 

Very convenient 24.8% 

Somewhat convenient 41.8% 

Somewhat inconvenient 5.7% 

Very inconvenient 4.3% 

I don't know 19.9% 

Very/somewhat convenient 66.6% 

Somewhat/very inconvenient 10.0% 
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  % 

13. What kinds of restaurant or entertainment  

opportunities would make you more likely to visit  

Downtown Warrensburg? 

Bars/nightlife 39.0% 

Family restaurants 34.0% 

Bands/live concerts/music 24.1% 

Fine dining 22.7% 

Outdoor dining  14.9% 

Art Galleries/events 14.4% 

Activities for college age 

students and other residents 

under 20 

14.2% 

Breakfast/brunch restaurant 9.2% 

More special events 7.1% 

Family events 7.1% 

Game room/arcade 6.4% 

Activities for younger teenagers 2.8% 

Other  1.4% 

 
*  Respondents were allowed to provide up to two responses, thus percentages add to 

more than 100%. 
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  % 

14. What kinds of businesses do you  

think would make you more likely  

to visit Downtown Warrensburg? 

Men’s clothing stores 27.7% 

Ice cream shop 27.7% 

Women’s clothing stores 22.0% 

More shops (in general) 20.6% 

Antique shops 20.0% 

Bakery 13.5% 

Fine dining 12.8% 

Bookstore 12.1% 

Specialty/upscale shops 7.8% 

Art galleries/shops 7.1% 

Professionals, such as doctors, lawyers 

and accountants 
3.5% 

Lodging/bed and breakfast 2.8% 

Convenience/grocery store 2.1% 

Office supplies 1.5% 

Children’s clothing stores 0.7% 
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  % 

15. What other physical improvements  

do you think would make Downtown  

Warrensburg more appealing? 

Renovation of historic buildings 29.1% 

Fountains 27.0% 

More/better parking 23.4% 

Better maintained buildings 15.6% 

More attractive alleys 14.9% 

Cleaner 14.9% 

Benches/more greenspace 9.9% 

Public wireless internet access 8.5% 

More/better lighting 7.8% 

More landscaping such as trees or plantings 7.8% 

Better signage 7.8% 

New/better sidewalks 5.0% 

Murals 4.3% 

Other 2.8% 

 
*  Respondents were asked for their top two reasons, thus percentages add to more than 

100%. 
 

 

  % 

16. Excluding lodging, how much  

money are you likely to spend in  

Downtown Warrensburg during this visit? 

less than $50 43.3% 

$50 - $99 29.1% 

$100 - $199 10.6% 

$200 or more 7.8% 

Other/don't know 5.0% 
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17.  Please indicate which of the following are hobbies of yours? 
 

 

 Yes No I don't know 

 % % % 

17a. Retail/boutique shopping 50.0% 45.8% 4.2% 

17b. Biking 50.0% 46.9% 3.1% 

17c. Camping 55.6% 42.4% 2.0% 

17d. Antique shopping 41.9% 55.9% 2.2% 

17e. Hunting/fishing 61.5% 37.5% 1.0% 

17f. Walking/hiking 72.2% 26.9% 0.9% 

17g. Fine dining 70.8% 26.0% 3.1% 

17h. Boating 58.0% 38.6% 3.4% 

17i. Golf 50.6% 43.8% 5.6% 

 

 

 

  % 

18. In which of the following  

age groups are you? 

18-34 61.0% 

35-49 13.5% 

50-64 15.6% 

65 or over 5.7% 

Other, don’t know, refused 0.0% 

 

 

 

  % 

19. Did any children under the  

age of 18 come with you  

Downtown today? 

Yes 14.2% 

No 81.6% 

Other, don't know .7% 
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  % 

20. Which category that best  

describes your annual  

household income from 2008? 

Under $25,000 39.7% 

$25,000 to $49,999 14.2% 

$50,000 to $74,999 17.0% 

$75,000 to $99,999 5.7% 

$100,000 plus 7.1% 

Other, don’t know, refused 12.1% 

 

 

 

  % 

22. Gender 
Male 61.7% 

Female 34.0% 
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Zip codes less than 75 miles from Warrensburg 

Zip code City State Frequency 
64012 Belron MO 1 
64014 Blue Springs MO 1 
64015 Blue Springs MO 2 
64019 Centerview MO 3 
64020 Concordia MO 1 
64029 Grain Valley MO 6 
64034 Greenwood MO 1 
64037 Higginsville MO 2 
64040 Holden MO 7 
64052 Independence MO 1 
64054 Independence MO 1 
64055 Independence MO 2 
64057 Independence MO 1 
64063 Lees Summit MO 2 
64064 Lees Summit MO 2 
64067 Lexington MO 2 
64068 Liberty MO 1 
64076 Odessa MO 2 
64078 Peculiar MO 1 
64081 Lees Summit MO 1 
64086 Lees Summit MO 1 
64093 Warrensburg MO 10 
64109 Kansas City MO 2 
64118 Kansas City MO 3 
64119 Kansas City MO 1 
64145 Kansas City MO 1 
64155 Kansas City MO 1 
64156 Kansas City MO 1 
64726 Blairstown MO 1 
64733 Chilhowee MO 3 
64735 Clinton MO 3 
64747 Garden City MO 1 
64761 Leeton MO 1 
65233 Boonville MO 2 
65237 Bunceton MO 1 
65301 Sedalia MO 6 
65305 Whiteman AF Base MO 3 
65322 Blackwater MO 1 
65336 Knob Noster MO 5 
65337 LaMonte MO 2 
65355 Warsaw MO 1 
66106 Kansas City KS 2 
66204 Overland Park KS 2 
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66205 Mission KS 1 
66207 Overland Park KS 1 
66212 Overland Park KS 1 
66215 Lenexa KS 1 
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Zip codes greater than 75 miles from Warrensburg 

Zip code City State Frequency 
37659 Jonesborough TN 1 
44312 Akron OH 1 
51360 Spirit Lake IA 1 
60148 Lombard IL 1 
63028 Festus MO 2 
63042 Hazelwood MO 1 
63103 St. Louis MO 1 
63129 St. Louis MO 1 
63144 St. Louis MO 1 
63301 St. Charles MO 4 
63303 St. Charles MO 1 
63304 St. Charles MO 1 
63363 New Florence MO 1 
63366 O'Fallon MO 2 
63368 O'Fallon MO 1 
63376 St. Peters MO 2 
63379 Troy MO 1 
63383 Warrenton MO 1 
64098 Weston MO 1 
64154 Kansas City MO 1 
64463 Kansas City MO 1 
64730 Butler MO 1 
64772 Nevada MO 1 
65041 Hermann MO 2 
65043 Holts Summit MO 2 
65065 Osage Beach MO 1 
65069 Rhineland MO 1 
65101 Jefferson City MO 2 
65109 Jefferson City MO 1 
65202 Columbia MO 2 
65231 Auxvasse MO 1 
65251 Fulton MO 2 
65897 Springfield MO 2 
66071 Paola MO 1 
77422 Brazoria TX 1 
80211 Denver CO 1 
80226 Denver CO 1 
99669 Soldotna AK 1 
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SECTION III 
 

RESPONSES TO OPEN ENDED QUESTIONS 
 

 

2. What is the main purpose of your visit to Downtown Warrensburg? (Other – 
specify)  

  
School (9) 
Bars  (5) 
College (3) 
Work (2) 
concert 
donation 
drinking 
friends 
military 
nightlife 
parents weekend 
party 
pine street 
road trip 
socialize 
student 
Testing 
train 
Truck worked on  
UCM visit 

  
5.    Where are you staying overnight in Warrensburg? (Other – specify) 
   

UCM dorm (6) 
Dorm (5) 
Apartment (3) 
Campus (2) 
fraternity (2) 
for school 
frat house 
holiday inn 
home 
i like to party 
military 
my house 
my own place 
school 
under a bridge 
Yeater hall 
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7.  How often do you visit Downtown Warrensburg? (Other – specify) 
 

multiple times a week 
weekly 
once a week 
Family Reunion 
almost daily 
during school 
everyday 
I work in Warrensburg 
have been staying here for years 
1 every 5 years 
student 
 

9.   What are the top two reasons you most often visit Downtown Warrensburg? 
(Other – specify) 

 
school (4) 
visit friends (2) 
visiting family (2) 
Bored - Drink 
soccer 
bank 
don’t make it much 
my fiancé lives here 

 
13. What kinds of restaurants or entertainment opportunities would make you more 

likely to visit Downtown Warrensburg? (Other – specify)  
 

more bars (2) 
second hand store 

cafe/eating 
target 

 
14. What kinds of businesses do you think would make you more likely to visit 

Downtown Warrensburg? (Other – specify) 
 

theater 
Applebee’s 
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15. What other physical improvements do you think would make Downtown 

Warrensburg more appealing?  (Other – specify) 
 

more bars (2) 
second hand store 
cafe/eating 
target 
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SECTION IV 
 

SELECTED VISITOR BAR CHARTS 
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Dec 2011  UNICOM-ARC 
82143-03 - 22 - 



Downtown Revitalization and Economic Assistance for Missouri 
Visitor Survey Report 
Final Survey Findings and Results  Warrensburg, Missouri 
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SECTION V. 
 

QUESTIONNAIRE 
 
1. What is your Zipcode? 

(If respondent answers "64093," interview will terminate.) 
 _______________ 
 
2. What is the main purpose of your visit to Downtown Warrensburg? 
  � Shopping   � Special event 
  � Visiting family/friends   � Government/Post Office 
  � Business   � Other (Please specify below) 
 Please specify ___________________________  
 
3. Is your visit Downtown today connected in any way to the University of Central Missouri? 

  � Yes 

  � No 

 
4. Are you staying overnight in Warrensburg? 
  � Yes 
  � No (SKIP to QUESTION 5) 
 
5. Where are you staying overnight in Warrensburg? 
  � Hotel/motel/bed and breakfast in 

Warrensburg area 
  � Campground/RV park 

  � With family or friends   � Other (Please specify below) 
 Please specify 
 ________________________________________________________________________

_____________________________ 
 
6. Have you visited Downtown Warrensburg before today? 
  � Yes 
  � No (SKIP to QUESTION 7) 
 
7. How often do you visit Downtown Warrensburg? 
  � Once a year or less   � More than 5 times a month 
  � More than once a year but less than once a 

month 
  � Other (Please specify below) 

  � One to five times per month    
 Please specify 
 ________________________________________________________________________

_____________________________ 
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8. On this visit to Warrensburg, which of these activities do you plan to do specifically  

in the Downtown area? 
  Yes  No  I don't know  
 a) Special event   �   �   �  
 b) Shopping  �   �   �  
 c) Dining  �   �   �  
 d) Nightlife/ entertainment  �   �   �  
 f) Conducting business  �   �   �  
 g) Government/Post Office  �   �   �  
 
 
9. What are the top two reasons you most often visit Downtown Warrensburg? 

 
(Please select up to two responses) 
 

  � Special event   � Conducting business 
  � Shopping   � Government/Post Office 
  � Dining   � This is my first visit to Downtown 

Warrensburg 
  � Nightlife/entertainment   � Other (Please specify below) 
  � Going to Church    
 Please specify 
 _______________________________________________________________________

______________________________ 
 
 
10. How easy would you say it is to find your way around Downtown Warrensburg? 
  � Very easy   � Very difficult 
  � Somewhat easy   � I don't know 
  � Somewhat difficult    
 
 
11. How convenient would you say that parking is Downtown? 
  � Very convenient   � Very inconvenient 
  � Somewhat convenient   � I don't know 
  � Somewhat inconvenient    
 
 
12. How convenient would you say that hours of Downtown businesses are? 
  � Very convenient   � Very inconvenient 
  � Somewhat convenient   � I don't know 
  � Somewhat inconvenient    
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13. What kinds of restaurants or entertainment opportunities would make you more likely to 

visit Downtown Warrensburg?  
 
Please select up to two responses. 
 

  � Family restaurants   � Bars/nightlife 
  � Fine dining   � Game room/arcade 
  � Outdoor dining   � Family events 
  � Breakfast/brunch restaurant   � Activities for college age students 

and other residents under 20 
  � More special events   � Activities for younger teenagers 
  � Bands/live concerts/music   � Other (Please specify below) 
 Please specify 
 _______________________________________________________________________

______________________________ 
 
 
14. What kinds of businesses do you think would make you more likely to visit Downtown

Warrensburg? 
 
Please select up to two responses.  
 

  � Women's clothing stores   � Hobbies/art supplies 
  � Men's clothing stores   � Ice cream shop 
  � Children's clothing stores   � Bakery 
  � More shops (in general)   � Convenience/grocery store 
  � Specialty/upscale shops   � Lodging/bed and breakfast 
  � Antique shops   � Professionals, such as doctors, 

lawyers and accountants 
  � Bookstore   � Other (specify) 
  � Art galleries/shops    
 Please specify 
 _______________________________________________________________________

______________________________ 
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15. What other physical improvements do you think would make Downtown Warrensburg 

more appealing?  
 
Please select up to two responses. 
  

  � Renovation of historic buildings    � More attractive alleys 
  � Better maintained buildings   � More landscaping such as trees or 

plantings 
  � More/better lighting   � Benches/more greenspace 
  � Better signage   � Murals 
  � Cleaner   � Fountains 
  � More/better parking   � Public wireless internet access 
  � New/better sidewalks   � Other (Please specify below) 
 Please specify 
 _______________________________________________________________________

______________________________ 
 
16. Excluding lodging, how much money are you likely to spend in Downtown Warrensburg 

during this visit? 
 

  � less than $50   � $200 or more  
  � $50 - $99   � Other/don't know  
  � $100 - $199     
 
17. Please indicate which of the following are hobbies of yours. … 

 
  Yes  No  I don't know  
 a) Retail/boutique shopping  �   �   �  
 b) Biking  �   �   �  
 c) Camping  �   �   �  
 d) Antique shopping  �   �   �  
 e) Hunting/fishing  �   �   �  
 g) Walking/hiking  �   �   �  
 h) Fine dining  �   �   �  
 i) Boating  �   �   �  
 i) Golf  �   �   �  
 
 
18. In which of the following age groups are you? 
  � 18-34   � 65 or over  
  � 35-49   � Other, don’t know, refused  
  � 50-64     
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19. Did any children under the age of 18 come with you Downtown today? 
 

  � Yes  
  � No  
  � Other, don't know  
 
20. Which category best describes your annual household income in 2008? 

 
  � Under $25,000   � $75,000 to $99,999  
  � $25,000 to $49,999   � $100,000 plus  
  � $50,000 to $74,999   � Other, don’t know, refused  
 
21. Gender  
  � Male 
  � Female 
 
 That completes our survey.  Thank you for your time and cooperation. 
 
 

Dec 2011  UNICOM-ARC 
82143-03 - 33 - 



Downtown Revitalization and Economic Assistance for Missouri 
Visitor Survey Report 
Final Survey Findings and Results  Warrensburg, Missouri 

 
 
 
 
 
 
 
 
 
 
 
 

This Page Intentionally Left Blank 

Dec 2011  UNICOM-ARC 
82143-03 - 34 - 



Downtown Revitalization and Economic Assistance for Missouri 
Visitor Survey Report 
Final Survey Findings and Results  Warrensburg, Missouri 

 
 
 
 
 

SECTION VI 
 

CROSS TABULATION 

Dec 2011  UNICOM-ARC 
82143-03 - 35 - 



Downtown Revitalization and Economic Assistance for Missouri 
Visitor Survey Report 
Final Survey Findings and Results  

Dec 2011  UNICOM-ARC 
82143-03 - 36 - 

Warrensburg, Missouri 

 
 
 
 
 
 
 
 
 
 
 
 

This Page Intentionally Left Blank 

 



Downtown Revitalization and Economic Assistance for Missouri
Visitor Survey Report
Final Survey Findings and Results Warrensburg, Missouri

18-34 35-49 50-64 65 or over Yes No
Under 

$25,000
$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 
plus Male Female

% % % % % % % % % % % % %

Shopping 28.9% 15.8% 23.8% 37.5% 30.0% 26.8% 32.1% 47.4% 29.2% 12.5% 0.0% 27.7% 27.1%

Visiting family/friends 13.3% 47.4% 23.8% 0.0% 20.0% 18.8% 15.1% 10.5% 16.7% 12.5% 50.0% 14.5% 27.1%

Business 12.0% 10.5% 14.3% 12.5% 15.0% 11.6% 5.7% 15.8% 16.7% 25.0% 20.0% 16.9% 4.2%

Special event 13.3% 21.1% 23.8% 37.5% 15.0% 17.9% 15.1% 21.1% 20.8% 12.5% 10.0% 16.9% 18.8%

Government/Post Office 0.0% 0.0% 0.0% 12.5% 5.0% 0.0% 0.0% 0.0% 0.0% 12.5% 0.0% 1.2% 0.0%

Other (Please specify below) 32.5% 5.3% 14.3% 0.0% 15.0% 25.0% 32.1% 5.3% 16.7% 25.0% 20.0% 22.9% 22.9%

18-34 35-49 50-64 65 or over Yes No
Under 

$25,000
$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 
plus Male Female

% % % % % % % % % % % % %

Yes 45.3% 52.6% 45.5% 25.0% 60.0% 41.7% 55.4% 30.0% 33.3% 12.5% 70.0% 40.2% 52.1%

No 54.7% 47.4% 54.5% 75.0% 40.0% 58.3% 44.6% 70.0% 66.7% 87.5% 30.0% 59.8% 47.9%

18-34 35-49 50-64 65 or over Yes No
Under 

$25,000
$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 
plus Male Female

% % % % % % % % % % % % %

Yes 53.50% 26.30% 27.30% 37.50% 35.00% 45.20% 48.20% 20.00% 41.70% 62.50% 60.00% 47.10% 39.60%

No (SKIP to QUESTION 5) 46.50% 73.70% 72.70% 62.50% 65.00% 54.80% 51.80% 80.00% 58.30% 37.50% 40.00% 52.90% 60.40%

Under $25,000 to $50,000 to $75,000 to $100,000 

18. In which of the following age groups 
are you?

19. Did any children under the age of 
18 come with you Downtown today? 20. Which category best describes your annual household income... Gender

3. Is your visit Downtown today connected in any 
way to the ...

18. In which of the following age groups 
are you?

19. Did any children under the age of 
18 come with you Downtown today? 20. Which category best describes your annual household income... Gender

2. What is the main purpose of your visit to 
Downtown Warrensburg?

18. In which of the following age groups 
are you?

19. Did any children under the age of 
18 come with you Downtown today? 20. Which category best describes your annual household income... Gender

18. In which of the following age groups 
are you?

19. Did any children under the age of 
18 come with you Downtown today? 20. Which category best describes your annual household incom... Gender

4. Are you staying overnight in Warrensburg?

18-34 35-49 50-64 65 or over Yes No $25,000 $49,999 $74,999 $99,999 plus Male Female

% % % % % % % % % % % % %

Hotel/motel/bed and breakfast in Warrensburg 
area 7.0% 20.0% 33.3% 33.3% 14.3% 12.2% 3.7% 50.0% 22.2% 20.0% 0.0% 13.2% 10.5%

With family or friends 30.2% 80.0% 50.0% 0.0% 42.9% 32.7% 33.3% 25.0% 33.3% 40.0% 83.3% 36.8% 31.6%

Campground/RV park 2.3% 0.0% 0.0% 33.3% 14.3% 2.0% 3.7% 0.0% 0.0% 20.0% 0.0% 5.3% 0.0%

Other (Please specify below) 60.5% 0.0% 16.7% 33.3% 28.6% 53.1% 59.3% 25.0% 44.4% 20.0% 16.7% 44.7% 57.9%

18-34 35-49 50-64 65 or over Yes No
Under 

$25,000
$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 
plus Male Female

% % % % % % % % % % % % %

Once a year or less 9.6% 22.2% 19.0% 42.9% 27.8% 12.6% 7.5% 35.0% 8.7% 28.6% 10.0% 13.3% 17.4%

More than once a year but less than once a 
month 8.4% 44.4% 52.4% 28.6% 22.2% 21.6% 9.4% 15.0% 39.1% 42.9% 20.0% 18.1% 28.3%

One to five times per month 30.1% 16.7% 14.3% 0.0% 16.7% 24.3% 34.0% 20.0% 17.4% 14.3% 20.0% 24.1% 23.9%

More than 5 times a month 41.0% 11.1% 9.5% 14.3% 22.2% 32.4% 34.0% 30.0% 17.4% 14.3% 50.0% 36.1% 21.7%

Other (Please specify below) 10.8% 5.6% 4.8% 14.3% 11.1% 9.0% 15.1% 0.0% 17.4% 0.0% 0.0% 8.4% 8.7%

5. Where are you staying overnight in 
Warrensburg?

18. In which of the following age groups 
are you?

19. Did any children under the age of 
18 come with you Downtown today? 20. Which category best describes your annual household income... Gender

7. How often do you visit Downtown 
Warrensburg?
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18-34 35-49 50-64 65 or over Yes No
Under 

$25,000
$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 
plus Male Female

% % % % % % % % % % % % %

Yes 53.6% 41.2% 60.0% 42.9% 47.1% 51.3% 53.7% 41.7% 53.3% 42.9% 66.7% 48.4% 56.2%

No 30.4% 47.1% 33.3% 42.9% 29.4% 37.2% 31.7% 41.7% 40.0% 42.9% 22.2% 37.5% 31.2%

I don't know 16.1% 11.8% 6.7% 14.3% 23.5% 11.5% 14.6% 16.7% 6.7% 14.3% 11.1% 14.1% 12.5%

Yes 71.0% 55.6% 68.4% 57.1% 52.6% 71.3% 74.5% 55.6% 75.0% 42.9% 62.5% 65.3% 71.4%

No 23.2% 33.3% 26.3% 28.6% 26.3% 24.5% 19.1% 38.9% 25.0% 42.9% 25.0% 29.2% 19.0%

I don't know 5.8% 11.1% 5.3% 14.3% 21.1% 4.3% 6.4% 5.6% 0.0% 14.3% 12.5% 5.6% 9.5%

Yes 82.9% 62.5% 70.6% 62.5% 64.7% 77.7% 87.0% 53.3% 73.7% 71.4% 77.8% 74.6% 77.5%

No 10.0% 31.2% 29.4% 25.0% 17.6% 18.1% 4.3% 40.0% 26.3% 14.3% 22.2% 21.1% 12.5%

I don't know 7.1% 6.2% 0.0% 12.5% 17.6% 4.3% 8.7% 6.7% 0.0% 14.3% 0.0% 4.2% 10.0%

Yes 72.9% 62.5% 35.7% 16.7% 40.0% 67.0% 73.9% 41.7% 72.2% 50.0% 62.5% 66.2% 54.3%

No 21.4% 37.5% 57.1% 66.7% 46.7% 28.6% 21.7% 58.3% 22.2% 37.5% 37.5% 28.2% 40.0%

I don't know 5.7% 0.0% 7.1% 16.7% 13.3% 4.4% 4.3% 0.0% 5.6% 12.5% 0.0% 5.6% 5.7%

Yes 32.1% 20.0% 33.3% 33.3% 41.2% 27.8% 27.8% 36.4% 20.0% 42.9% 50.0% 33.9% 22.6%

No 53.6% 66.7% 58.3% 50.0% 41.2% 61.1% 50.0% 54.5% 80.0% 42.9% 50.0% 54.2% 61.3%

I don't know 14.3% 13.3% 8.3% 16.7% 17.6% 11.1% 22.2% 9.1% 0.0% 14.3% 0.0% 11.9% 16.1%

Yes 26.4% 13.3% 28.6% 42.9% 35.3% 23.6% 28.6% 33.3% 26.7% 0.0% 28.6% 30.6% 14.3%

No 58.5% 80.0% 57.1% 42.9% 52.9% 63.9% 51.4% 66.7% 66.7% 71.4% 71.4% 56.5% 71.4%

I don't know 15.1% 6.7% 14.3% 14.3% 11.8% 12.5% 20.0% 0.0% 6.7% 28.6% 0.0% 12.9% 14.3%

20. Which category best describes your annual household income... Gender

8 a) Special event

On this visit to Warrensburg, which of these activityies do you plan to do specifically in the Downtown area?

8 b) Shopping

8 c) Dining

8 d) Nightlife/ entertainment

8 f) Conducting businessDec 2011

8 g) Government/Post Office

18. In which of the following age groups 
are you?

19. Did any children under the age of 
18 come with you Downtown today?

18-34 35-49 50-64 65 or over Yes No
Under 

$25,000
$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 
plus Male Female

% % % % % % % % % % % % %

Special event 24.7% 22.2% 45.5% 37.5% 26.3% 28.9% 30.4% 21.1% 33.3% 37.5% 20.0% 27.1% 31.2%

Shopping 36.5% 44.4% 36.4% 25.0% 47.4% 36.0% 41.1% 47.4% 41.7% 12.5% 20.0% 24.7% 60.4%

Dining 49.4% 50.0% 31.8% 62.5% 31.6% 49.1% 42.9% 47.4% 33.3% 62.5% 60.0% 47.1% 45.8%

Nightlife/entertainment 49.4% 33.3% 22.7% 12.5% 36.8% 40.4% 41.1% 26.3% 45.8% 37.5% 60.0% 52.9% 16.7%

Going to Church 3.5% 0.0% 0.0% 12.5% 5.3% 2.6% 1.8% 5.3% 0.0% 0.0% 0.0% 3.5% 2.1%

Conducting business 7.1% 5.6% 18.2% 12.5% 10.5% 9.6% 3.6% 15.8% 12.5% 37.5% 10.0% 10.6% 8.3%

Government/Post Office 4.7% 0.0% 0.0% 12.5% 0.0% 4.4% 5.4% 10.5% 0.0% 0.0% 0.0% 4.7% 2.1%

This is my first visit to Downtown Warrensburg
1.2% 0.0% 0.0% 0.0% 0.0% 0.9% 1.8% 0.0% 0.0% 0.0% 0.0% 1.2% 0.0%

Other 9.4% 11.1% 9.1% 0.0% 10.5% 8.8% 10.7% 5.3% 12.5% 0.0% 10.0% 7.1% 12.5%

18. In which of the following age groups 
are you?

19. Did any children under the age of 
18 come with you Downtown today? 20. Which category best describes your annual household income... Gender

9. What are the top two reasons you most often 
visit Downtown Warrensburg?
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18-34 35-49 50-64 65 or over Yes No
Under 

$25,000
$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 
plus Male Female

% % % % % % % % % % % % %

Very easy 58.1% 42.1% 72.7% 75.0% 70.0% 56.5% 64.3% 55.0% 50.0% 50.0% 70.0% 58.6% 58.3%

Somewhat easy 34.9% 36.8% 22.7% 25.0% 15.0% 36.5% 25.0% 40.0% 45.8% 50.0% 10.0% 34.5% 31.2%

Total easy 93.0% 78.9% 95.5% 100.0% 85.0% 93.0% 89.3% 95.0% 95.8% 100.0% 80.0% 93.1% 89.6%

Somewhat difficult 1.2% 10.5% 0.0% 0.0% 5.0% 1.7% 1.8% 5.0% 4.2% 0.0% 0.0% 0.0% 6.2%

Very difficult 1.2% 0.0% 0.0% 0.0% 0.0% 0.9% 1.8% 0.0% 0.0% 0.0% 0.0% 1.1% 0.0%

Total difficult 2.3% 10.5% 0.0% 0.0% 5.0% 2.6% 3.6% 5.0% 4.2% 0.0% 0.0% 1.1% 6.2%

I don't know 4.7% 10.5% 4.5% 0.0% 10.0% 4.3% 7.1% 0.0% 0.0% 0.0% 20.0% 5.7% 4.2%

18-34 35-49 50-64 65 or over Yes No
Under 

$25,000
$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 
plus Male Female

% % % % % % % % % % % % %

Very convenient 11.6% 0.0% 27.3% 12.5% 5.0% 13.9% 10.7% 20.0% 8.3% 0.0% 30.0% 14.9% 8.3%

Somewhat convenient 30.2% 31.6% 40.9% 12.5% 20.0% 33.0% 37.5% 20.0% 29.2% 12.5% 30.0% 24.1% 43.8%

Total convenient 41.9% 31.6% 68.2% 25.0% 25.0% 47.0% 48.2% 40.0% 37.5% 12.5% 60.0% 39.1% 52.1%

Somewhat inconvenient 27.9% 26.3% 18.2% 25.0% 15.0% 27.8% 23.2% 25.0% 41.7% 25.0% 0.0% 20.7% 33.3%

Very inconvenient 20.9% 21.1% 4.5% 37.5% 40.0% 16.5% 17.9% 20.0% 20.8% 62.5% 20.0% 27.6% 6.2%

Total inconvenient 48.8% 47.4% 22.7% 62.5% 55.0% 44.3% 41.1% 45.0% 62.5% 87.5% 20.0% 48.3% 39.6%

I don't know 9.3% 21.1% 9.1% 12.5% 20.0% 8.7% 10.7% 15.0% 0.0% 0.0% 20.0% 12.6% 8.3%

10. How easy would you say it is to find your way 
around Downtown Warrensburg?

18. In which of the following age groups 
are you?

19. Did any children under the age of 
18 come with you Downtown today? 20. Which category best describes your annual household income... Gender

18. In which of the following age groups 
are you?

19. Did any children under the age of 
18 come with you Downtown today? 20. Which category best describes your annual household income... Gender

11. How convenient would you say that parking 
is Downtown?

9 9 7 7

18-34 35-49 50-64 65 or over Yes No
Under 

$25,000
$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 
plus Male Female

% % % % % % % % % % % % %

Very convenient 29.1% 10.5% 28.6% 12.5% 25.0% 25.4% 27.3% 25.0% 16.7% 12.5% 50.0% 26.7% 22.9%

Somewhat convenient 44.2% 42.1% 38.1% 50.0% 30.0% 45.6% 43.6% 30.0% 62.5% 87.5% 0.0% 40.7% 47.9%

Total convenient 73.3% 52.6% 66.7% 62.5% 55.0% 71.1% 70.9% 55.0% 79.2% 100.0% 50.0% 67.4% 70.8%

Somewhat inconvenient 5.8% 10.5% 4.8% 0.0% 10.0% 5.3% 7.3% 10.0% 4.2% 0.0% 0.0% 4.7% 8.3%

Very inconvenient 3.5% 10.5% 0.0% 12.5% 10.0% 3.5% 1.8% 10.0% 8.3% 0.0% 10.0% 5.8% 2.1%

Total inconvenient 9.3% 21.1% 4.8% 12.5% 20.0% 8.8% 9.1% 20.0% 12.5% 0.0% 10.0% 10.5% 10.4%

I don't know 17.4% 26.3% 28.6% 25.0% 25.0% 20.2% 20.0% 25.0% 8.3% 0.0% 40.0% 22.1% 18.8%

12. How convenient would you say that hours of 
Downtown businesses are?

18. In which of the following age groups 
are you?

19. Did any children under the age of 
18 come with you Downtown today? 20. Which category best describes your annual household income... Gender
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18-34 35-49 50-64 65 or over Yes No
Under 

$25,000
$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 
plus Male Female

% % % % % % % % % % % % %

Family restaurants 29.1% 44.4% 45.5% 50.0% 47.4% 33.9% 30.4% 55.0% 33.3% 12.5% 30.0% 33.7% 39.6%

Fine dining 20.9% 16.7% 22.7% 50.0% 5.3% 26.1% 17.9% 35.0% 20.8% 12.5% 20.0% 23.3% 22.9%

Outdoor dining 14.0% 16.7% 18.2% 12.5% 26.3% 13.0% 17.9% 5.0% 20.8% 12.5% 10.0% 11.6% 20.8%

Breakfast/brunch restaurant 7.0% 16.7% 13.6% 12.5% 15.8% 7.8% 12.5% 15.0% 4.2% 12.5% 0.0% 7.0% 14.6%

More special events 7.0% 5.6% 9.1% 12.5% 10.5% 7.0% 8.9% 0.0% 12.5% 12.5% 0.0% 5.8% 10.4%

Bands/live concerts/music 24.4% 22.2% 36.4% 12.5% 31.6% 24.3% 25.0% 10.0% 37.5% 37.5% 30.0% 23.3% 27.1%

Bars/nightlife 52.3% 44.4% 4.5% 12.5% 15.8% 44.3% 48.2% 35.0% 37.5% 50.0% 50.0% 47.7% 27.1%

Game room/arcade 9.3% 5.6% 0.0% 0.0% 10.5% 6.1% 1.8% 20.0% 4.2% 12.5% 10.0% 7.0% 6.2%

Family events 2.3% 16.7% 18.2% 12.5% 5.3% 7.8% 3.6% 0.0% 12.5% 12.5% 10.0% 4.7% 12.5%

Activities for college age students and other 
residents under 20 23.3% 0.0% 0.0% 0.0% 10.5% 15.7% 23.2% 5.0% 4.2% 0.0% 10.0% 17.4% 10.4%

Activities for younger teenagers 3.5% 5.6% 0.0% 0.0% 0.0% 3.5% 1.8% 0.0% 4.2% 0.0% 0.0% 2.3% 4.2%

Other 0.0% 0.0% 4.5% 12.5% 5.3% 0.9% 0.0% 0.0% 4.2% 0.0% 10.0% 2.3% 0.0%

18-34 35-49 50-64 65 or over Yes No
Under 

$25,000
$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 
plus Male Female

% % % % % % % % % % % % %

Women's clothing stores 23.5% 27.8% 13.6% 37.5% 26.3% 22.8% 26.8% 26.3% 25.0% 12.5% 0.0% 8.2% 50.0%

Men's clothing stores 32.9% 33.3% 13.6% 25.0% 15.8% 31.6% 33.9% 21.1% 33.3% 0.0% 40.0% 38.8% 12.5%

18. In which of the following age groups 
are you?

19. Did any children under the age of 
18 come with you Downtown today? 20. Which category best describes your annual household income... Gender

14. What kinds of businesses do you think would 
make you more likely to visit Downtown 
Warrensburg?

13. What kinds of restaurants or entertainment 
opportunities would make you more likely to visit 
Downtown Warrensburg?

18. In which of the following age groups 
are you?

19. Did any children under the age of 
18 come with you Downtown today? 20. Which category best describes your annual household income... Gender

Children's clothing stores 1.2% 0.0% 0.0% 0.0% 0.0% 0.9% 0.0% 5.3% 0.0% 0.0% 0.0% 1.2% 0.0%

More shops (in general) 18.8% 27.8% 27.3% 25.0% 21.1% 21.9% 19.6% 31.6% 20.8% 25.0% 0.0% 22.4% 20.8%

Specialty/upscale shops 9.4% 0.0% 4.5% 12.5% 0.0% 9.6% 7.1% 10.5% 8.3% 12.5% 0.0% 9.4% 6.2%

Antique shops 7.1% 22.2% 18.2% 12.5% 26.3% 8.8% 5.4% 10.5% 16.7% 25.0% 20.0% 9.4% 14.6%

Bookstore 9.4% 27.8% 9.1% 12.5% 10.5% 12.3% 10.7% 21.1% 12.5% 12.5% 20.0% 11.8% 14.6%

Art galleries/shops 7.1% 0.0% 18.2% 0.0% 15.8% 6.1% 5.4% 10.5% 8.3% 0.0% 30.0% 7.1% 8.3%

Hobbies/art supplies 21.2% 16.7% 13.6% 12.5% 31.6% 16.7% 23.2% 10.5% 16.7% 25.0% 30.0% 23.5% 10.4%

Ice cream shop 34.1% 11.1% 22.7% 37.5% 21.1% 29.8% 41.1% 10.5% 16.7% 50.0% 10.0% 27.1% 31.2%

Bakery 12.9% 22.2% 18.2% 0.0% 15.8% 14.0% 10.7% 5.3% 25.0% 0.0% 10.0% 12.9% 16.7%

Convenience/grocery store 1.2% 0.0% 9.1% 0.0% 0.0% 2.6% 1.8% 0.0% 8.3% 0.0% 0.0% 1.2% 2.1%

Lodging/bed and breakfast 1.2% 5.6% 9.1% 0.0% 0.0% 3.5% 1.8% 5.3% 0.0% 0.0% 0.0% 1.2% 6.2%

Professionals, such as doctors, lawyers and 
accountants 4.7% 5.6% 0.0% 0.0% 0.0% 4.4% 1.8% 10.5% 0.0% 12.5% 10.0% 4.7% 2.1%

Other 3.5% 0.0% 4.5% 0.0% 5.3% 2.6% 1.8% 0.0% 4.2% 0.0% 10.0% 4.7% 0.0%

Warrensburg?
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18-34 35-49 50-64 65 or over Yes No
Under 

$25,000
$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 
plus Male Female

% % % % % % % % % % % % %

Renovation of historic buildings 29.4% 31.6% 31.8% 37.5% 36.8% 29.6% 25.0% 42.1% 25.0% 25.0% 40.0% 31.0% 27.7%

Better maintained buildings 21.2% 10.5% 4.5% 12.5% 5.3% 18.3% 10.7% 26.3% 16.7% 12.5% 20.0% 19.5% 10.6%

More/better lighting 5.9% 15.8% 9.1% 12.5% 15.8% 7.0% 5.4% 5.3% 8.3% 25.0% 20.0% 10.3% 4.3%

Better signage 7.1% 15.8% 9.1% 0.0% 10.5% 7.0% 10.7% 5.3% 8.3% 0.0% 0.0% 8.0% 8.5%

Cleaner 17.6% 10.5% 13.6% 12.5% 5.3% 17.4% 17.9% 10.5% 12.5% 12.5% 20.0% 17.2% 12.8%

More/better parking 24.7% 26.3% 22.7% 12.5% 26.3% 24.3% 26.8% 21.1% 45.8% 0.0% 20.0% 19.5% 31.9%

New/better sidewalks 5.9% 0.0% 4.5% 12.5% 5.3% 5.2% 8.9% 0.0% 0.0% 0.0% 0.0% 5.7% 4.3%

More attractive alleys 15.3% 15.8% 13.6% 25.0% 15.8% 14.8% 14.3% 10.5% 8.3% 37.5% 20.0% 16.1% 14.9%

More landscaping such as trees or plantings
7.1% 15.8% 4.5% 12.5% 5.3% 8.7% 7.1% 5.3% 16.7% 12.5% 10.0% 8.0% 8.5%

Benches/more greenspace 10.6% 5.3% 13.6% 0.0% 5.3% 11.3% 8.9% 21.1% 8.3% 12.5% 0.0% 9.2% 12.8%

Murals 3.5% 5.3% 9.1% 0.0% 5.3% 4.3% 3.6% 5.3% 8.3% 12.5% 0.0% 4.6% 4.3%

Fountains 28.2% 26.3% 31.8% 25.0% 31.6% 27.8% 32.1% 21.1% 29.2% 37.5% 20.0% 25.3% 34.0%

Public wireless internet access 11.8% 5.3% 4.5% 0.0% 5.3% 9.6% 16.1% 0.0% 8.3% 0.0% 0.0% 5.7% 14.9%

Other 3.5% 0.0% 0.0% 12.5% 5.3% 2.6% 1.8% 10.5% 0.0% 0.0% 0.0% 3.4% 2.1%

18. In which of the following age groups 
are you?

19. Did any children under the age of 
18 come with you Downtown today? 20. Which category best describes your annual household income... Gender

15. What other physical improvements do you 
think would make Downtown Warrensburg more 
appealing?

18-34 35-49 50-64 65 or over Yes No
Under 

$25,000
$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 
plus Male Female

% % % % % % % % % % % % %

less than $50 51.8% 31.6% 36.4% 25.0% 50.0% 43.9% 65.5% 25.0% 37.5% 50.0% 10.0% 41.9% 50.0%

$50 - $99 28.2% 36.8% 36.4% 25.0% 20.0% 32.5% 27.3% 25.0% 37.5% 12.5% 50.0% 32.6% 27.1%

$100 - $199 5.9% 26.3% 9.1% 37.5% 15.0% 10.5% 3.6% 20.0% 8.3% 25.0% 20.0% 8.1% 16.7%

$200 or more 8.2% 0.0% 13.6% 12.5% 0.0% 9.6% 0.0% 20.0% 16.7% 12.5% 10.0% 11.6% 2.1%

Other/don't know 5.9% 5.3% 4.5% 0.0% 15.0% 3.5% 3.6% 10.0% 0.0% 0.0% 10.0% 5.8% 4.2%

16. Excluding lodging, how much money are you 
likely to spend in Downtown Warrensburg during 
this visit?

18. In which of the following age groups 
are you?

19. Did any children under the age of 
18 come with you Downtown today? 20. Which category best describes your annual household income... Gender
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18-34 35-49 50-64 65 or over Yes No
Under 

$25,000
$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 
plus Male Female

% % % % % % % % % % % % %

Yes 50.0% 46.2% 58.3% 50.0% 46.7% 50.0% 57.1% 38.5% 64.7% 50.0% 28.6% 35.7% 71.8%

No 45.3% 53.8% 41.7% 33.3% 40.0% 47.5% 38.1% 53.8% 35.3% 33.3% 71.4% 57.1% 28.2%

I don't know 4.7% 0.0% 0.0% 16.7% 13.3% 2.5% 4.8% 7.7% 0.0% 16.7% 0.0% 7.1% 0.0%

Yes 55.9% 38.5% 41.7% 25.0% 30.8% 52.4% 57.1% 35.7% 43.8% 33.3% 75.0% 53.1% 42.4%

No 39.7% 61.5% 58.3% 75.0% 61.5% 45.2% 38.1% 57.1% 56.2% 66.7% 25.0% 42.2% 57.6%

I don't know 4.4% 0.0% 0.0% 0.0% 7.7% 2.4% 4.8% 7.1% 0.0% 0.0% 0.0% 4.7% 0.0%

Yes 60.9% 46.2% 36.4% 40.0% 46.2% 57.6% 59.5% 62.5% 44.4% 40.0% 75.0% 58.1% 50.0%

No 36.2% 53.8% 63.6% 60.0% 46.2% 41.2% 38.1% 31.2% 55.6% 60.0% 25.0% 38.7% 50.0%

I don't know 2.9% 0.0% 0.0% 0.0% 7.7% 1.2% 2.4% 6.2% 0.0% 0.0% 0.0% 3.2% 0.0%

Yes 30.0% 60.0% 75.0% 60.0% 60.0% 39.0% 39.0% 36.4% 41.2% 20.0% 57.1% 27.8% 63.2%

No 68.3% 40.0% 16.7% 40.0% 40.0% 58.4% 58.5% 63.6% 52.9% 80.0% 42.9% 68.5% 36.8%

I don't know 1.7% 0.0% 8.3% 0.0% 0.0% 2.6% 2.4% 0.0% 5.9% 0.0% 0.0% 3.7% 0.0%

Yes 66.2% 38.5% 57.1% 60.0% 40.0% 65.9% 67.4% 46.2% 61.1% 50.0% 57.1% 71.0% 41.2%

No 32.4% 61.5% 42.9% 40.0% 60.0% 33.0% 30.4% 53.8% 38.9% 50.0% 42.9% 27.5% 58.8%

I don't know 1.4% 0.0% 0.0% 0.0% 0.0% 1.1% 2.2% 0.0% 0.0% 0.0% 0.0% 1.4% 0.0%

Yes 77.5% 50.0% 75.0% 50.0% 68.8% 73.6% 82.6% 62.5% 70.6% 62.5% 75.0% 72.5% 71.1%

No 21.1% 50.0% 25.0% 50.0% 31.2% 25.3% 15.2% 37.5% 29.4% 37.5% 25.0% 26.1% 28.9%

I don't know 1.4% 0.0% 0.0% 0.0% 0.0% 1.1% 2.2% 0.0% 0.0% 0.0% 0.0% 1.4% 0.0%

Yes 70.3% 66.7% 83.3% 71.4% 73.3% 70.0% 74.4% 66.7% 72.2% 50.0% 66.7% 67.9% 76.9%

No 25.0% 33.3% 16.7% 28.6% 26.7% 26.2% 20.9% 33.3% 22.2% 50.0% 33.3% 28.6% 20.5%

I don't know 4 7% 0 0% 0 0% 0 0% 0 0% 3 8% 4 7% 0 0% 5 6% 0 0% 0 0% 3 6% 2 6%

18. In which of the following age groups 
are you?

19. Did any children under the age of 
18 come with you Downtown today? 20. Which category best describes your annual household income... Gender

17. a) Retail/boutique shopping

17. b) Biking

17. c) Camping

17. d) Antique shopping

17. e) Hunting/fishing

17 f) Walking/hiking

Please indicate which of the following are hobbies of yours?

17. g) Fine dining

I don t know 4.7% 0.0% 0.0% 0.0% 0.0% 3.8% 4.7% 0.0% 5.6% 0.0% 0.0% 3.6% 2.6%

Yes 61.9% 54.5% 66.7% 0.0% 41.7% 60.0% 65.8% 41.7% 57.1% 57.1% 83.3% 63.2% 46.7%

No 34.9% 45.5% 33.3% 100.0% 58.3% 36.0% 31.6% 50.0% 35.7% 42.9% 16.7% 31.6% 53.3%

I don't know 3.2% 0.0% 0.0% 0.0% 0.0% 4.0% 2.6% 8.3% 7.1% 0.0% 0.0% 5.3% 0.0%

Yes 53.2% 45.5% 45.5% 25.0% 53.8% 49.3% 51.4% 40.0% 50.0% 33.3% 75.0% 62.7% 24.1%

No 40.3% 54.5% 45.5% 75.0% 30.8% 46.7% 40.5% 50.0% 43.8% 66.7% 25.0% 30.5% 72.4%

I don't know 6.5% 0.0% 9.1% 0.0% 15.4% 4.0% 8.1% 10.0% 6.2% 0.0% 0.0% 6.8% 3.4%

18-34 35-49 50-64 65 or over Yes No
Under 

$25,000
$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 
plus Male Female

% % % % % % % % % % % % %

18-34 100.0% 0.0% 0.0% 0.0% 40.0% 67.5% 87.5% 63.2% 37.5% 37.5% 50.0% 69.8% 52.1%

35-49 0.0% 100.0% 0.0% 0.0% 25.0% 12.3% 3.6% 15.8% 29.2% 12.5% 30.0% 7.0% 27.1%

50-64 0.0% 0.0% 100.0% 0.0% 25.0% 14.9% 8.9% 10.5% 29.2% 25.0% 20.0% 16.3% 16.7%

65 or over 0.0% 0.0% 0.0% 100.0% 10.0% 5.3% 0.0% 10.5% 4.2% 25.0% 0.0% 7.0% 4.2%

Other, dont know, refused 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%

17.h ) Boating

17. i) Golf

18. In which of the following age groups 
are you?

19. Did any children under the age of 
18 come with you Downtown today? 20. Which category best describes your annual household income... Gender

18. In which of the following age groups are 
you?
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18-34 35-49 50-64 65 or over Yes No
Under 

$25,000
$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 
plus Male Female

% % % % % % % % % % % % %

Yes 9.3% 26.3% 22.7% 25.0% 100.0% 0.0% 12.5% 20.0% 12.5% 25.0% 30.0% 13.8% 16.7%

No 89.5% 73.7% 77.3% 75.0% 0.0% 100.0% 85.7% 80.0% 87.5% 75.0% 70.0% 85.1% 83.3%

Other, don't know 1.2% 0.0% 0.0% 0.0% 0.0% 0.0% 1.8% 0.0% 0.0% 0.0% 0.0% 1.1% 0.0%

18-34 35-49 50-64 65 or over Yes No
Under 

$25,000
$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 
plus Male Female

% % % % % % % % % % % % %

Under $25,000 57.0% 11.1% 22.7% 0.0% 36.8% 41.7% 100.0% 0.0% 0.0% 0.0% 0.0% 40.7% 41.7%

$25,000 to $49,999 14.0% 16.7% 9.1% 25.0% 21.1% 13.9% 0.0% 100.0% 0.0% 0.0% 0.0% 16.3% 12.5%

$50,000 to $74,999 10.5% 38.9% 31.8% 12.5% 15.8% 18.3% 0.0% 0.0% 100.0% 0.0% 0.0% 15.1% 22.9%

$75,000 to $99,999 3.5% 5.6% 9.1% 25.0% 10.5% 5.2% 0.0% 0.0% 0.0% 100.0% 0.0% 7.0% 4.2%

$100,000 plus 5.8% 16.7% 9.1% 0.0% 15.8% 6.1% 0.0% 0.0% 0.0% 0.0% 100.0% 9.3% 4.2%

Other  dont know  refused 9 3% 11 1% 18 2% 37 5% 0 0% 14 8% 0 0% 0 0% 0 0% 0 0% 0 0% 11 6% 14 6%

20. Which category best describes your annual 
household income….

19. Did any children under the age of 18 come 
with you Downtown today?

18. In which of the following age groups 
are you?

19. Did any children under the age of 
18 come with you Downtown today? 20. Which category best describes your annual household income... Gender

18. In which of the following age groups 
are you?

19. Did any children under the age of 
18 come with you Downtown today? 20. Which category best describes your annual household income... Gender

Other, dont know, refused 9.3% 11.1% 18.2% 37.5% 0.0% 14.8% 0.0% 0.0% 0.0% 0.0% 0.0% 11.6% 14.6%

18-34 35-49 50-64 65 or over Yes No
Under 

$25,000
$25,000 to 
$49,999

$50,000 to 
$74,999

$75,000 to 
$99,999

$100,000 
plus Male Female

% % % % % % % % % % % % %

Male 70.6% 31.6% 63.6% 75.0% 60.0% 64.9% 63.6% 70.0% 54.2% 75.0% 80.0% 100.0% 0.0%

Female 29.4% 68.4% 36.4% 25.0% 40.0% 35.1% 36.4% 30.0% 45.8% 25.0% 20.0% 0.0% 100.0%

Gender

18. In which of the following age groups 
are you?

19. Did any children under the age of 
18 come with you Downtown today? 20. Which category best describes your annual household income... Gender
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