
DOWNTOWN 
REVITALIZATION & 
ECONOMIC  
ASSISTANCE FOR 
MISSOURI 

Lebanon, Missouri 

NOVEMBER 2012 

VISITOR SURVEY REPORT 
FINAL SURVEY 

FINDINGS & RESULTS 





DOWNTOWN 
REVITALIZATION & 
ECONOMIC  
ASSISTANCE FOR 
MISSOURI 

Lebanon, Missouri 

NOVEMBER 2012 

ACKNOWLEDGMENTS 

DOWNTOWN REVITALIZATION AND ECONOMIC  
ASSISTANCE FOR MISSOURI (DREAM)  

PROGRAM SPONSORS: 

PLANNING CONSULTANT: 

PREPARED BY: 



This page intentionally left blank. 



Downtown Revitalization and Economic Assistance for Missouri 
Visitor Survey Report 
Final Survey Findings and Results  
 

November 2012  UNICOM-ARC 
 - i - 

Lebanon, Missouri 

 
 

TABLE OF CONTENTS 
 

 
SECTION           PAGE 

 
 
I.  EXECUTIVE SUMMARY ................................................................................................... 1 
 
 A. Visiting Downtown Lebanon ...................................................................................... 1 
 

B. Activities on this visit to Downtown ............................................................................ 3 
 
C. Using Downtown Lebanon ........................................................................................ 3 

 
 D. Additions and improvements to Downtown Lebanon ................................................. 4 
 
 E. Respondent profile .................................................................................................... 5 
 
II. OVERVIEW OF DATA ..................................................................................................... 7 
 
III. RESPONSES TO OPEN-ENDED QUESTIONS ................................................................ 19 
 
IV. SELECTED CHARTS ...................................................................................................... 21 
 
V. QUESTIONNAIRE ........................................................................................................ 37 

 
VI. CROSS TABULATION ................................................................................................... 43 

 
 



Downtown Revitalization and Economic Assistance for Missouri 
Visitor Survey Report 
Final Survey Findings and Results  

November 2012  UNICOM-ARC 
 - ii - 

Lebanon, Missouri 

 
 
 
 
 
 
 
 
 
 
 

This page intentionally left blank. 
 
 



Downtown Revitalization and Economic Assistance for Missouri 
Visitor Survey Report 
Final Survey Findings and Results  
 

November 2012  UNICOM-ARC 
 - 1 - 

Lebanon, Missouri 

SECTION I 
 

EXECUTIVE SUMMARY 
 
A successful downtown attracts visitors and understands the needs of those visitors.  Downtown 
Lebanon should learn as much as possible about its visitors to be able to effectively serve them 
and attract more.  The collection and analysis of visitor responses through a survey instrument is 
a necessary component of determining Downtown Lebanon planning activities. 
 
This Visitor Survey report provides information that was solicited by local volunteers and is a 
method of evaluating commonly held perceptions and beliefs about Downtown Lebanon. 
 
Through the DREAM Initiative, Lebanon coordinated with UNICOM-ARC to conduct the visitor 
survey during City events and at other locations in Lebanon.  Surveys were completed in 2010 
and 2011 and resulted in ninety-nine (99) responses from various zip codes outside of Lebanon.  
Not every respondent provided a response for every question in the survey.  Percentages cited in 
this Executive Summary refer to the percentage of valid responses to each question.  The number 
of valid responses is included in the Overview of Data.  As this was a visitor survey, volunteers 
excluded responses from residents living in the 65536 zip code. 

 
A. Visiting Downtown Lebanon 
 
The survey asked several questions of respondents concerning their visit to Lebanon, as well as to 
Downtown Lebanon. 
 
When respondents were asked the main purpose of their current visit to Downtown Lebanon, over 
three-fourths (78.7%) indicated attendance at a special event; with most of those visitors 
attending the Brumley Gospel Sing.  The next primary reason for visiting Downtown Lebanon was 
“shopping” (11.7%). 
 
Over eight in ten (81.4%) respondents said that they had visited Downtown Lebanon before, 
although only about one in seven (14.2%) of respondents indicated they visit Downtown more 
than once a month.     
 
In reviewing the cross tabulation tables, some conclusions about the respondents include: 
 

 Older respondents tended to have other activities in town than just the special event 
they were attending. 
 

 Of the respondents staying overnight, older respondents considered a greater variety 
of options than did younger respondents. 

 
 Older respondents tended to visit a bit more frequently than younger respondents. 

 
 Respondents who were travelling without children were more interested in Downtown 

dining options. 
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 A graph of respondents staying overnight and the lodging types relative to indicated 
income level is shown below: 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 Older respondents tended to indicate they would visit for dining more often than 
younger respondents. 
 

 Respondents with children found Downtown slightly harder to navigate. 
 

 No respondents of this survey indicated that “conducting business” or 
“nightlife/entertainment were reasons they visit Downtown Lebanon. 

 
 Older respondents didn’t particularly find parking inconvenient, but also tended to list 

“More/Better Parking” as a needed improvement. 
 

 “Sports Bar”, “Bars/Nightlife”, and “Game room/arcade/pool hall” were not selected 
as entertainment opportunities by any respondents. 

 
 When asked about businesses or physical improvements they thought would be more 

likely to attract them to Downtown Lebanon, most visitors answered “I don’t know” 
rather than a choice provided by the survey instrument. 

 
 Older respondents tended to be more concerned about building vacancies, lighting, 

signage, and benches/green space; while younger respondents were more focused on 
historic building restoration, parking, and sidewalks. 

 
 No respondents seemed concerned with rear building elevations or overhead utilities. 

 
 Older respondents generally anticipated spending more money on their visit to 

Downtown than younger respondents. 
 

 Respondents without children with them on their visit, tended to be older and wealthier 
than respondents with children on their visit. 
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B. Activities on this visit to Downtown 
 
When asked about different activities one might do on a visit to Downtown Lebanon, majorities 
said that they had done or were planning to do three of these things: 
 

 Special event (95.1%) 
 Dining (93.7%) 
 Shopping (85.5%) 

 
Smaller percentages of respondents reported doing three other activities tested in this section: 
 

 Nightlife/entertainment (17.5%) 
 Government/post office (7.5%) 
 Conducting business (2.6%) 

 
When asked to indicate the “top two reasons [they] most often visit Downtown Lebanon,” 
significant percentages answered “special event” (70.7%), “shopping” (51.1%), and “dining” 
(33.7%). 
 
Over eight in ten (83.8%) respondents said that they were staying overnight in Lebanon on this 
visit.  Of those staying overnight, almost two thirds (63.4%) indicated that they were staying at a 
hotel/motel/bed and breakfast in the Lebanon area, 22.0% said they were staying at a 
campground/RV park, and 5.1% answered that they were staying with family or friends. 
 
Only 9.7% of respondents said they would spend less than $50 on this visit to Downtown 
Lebanon, excluding lodging.  An additional 20.4% said they would spend between $50 and $99.  
Over six in ten (61.3%) said they thought they would spend more than $100; with more than a 
third planning to spend over $200. 
 
When asked if accompanied by any children under the age of 18 on this visit, 12.9% of 
respondents indicated they visited with children, and over eight in ten (84.9%) said they were not 
accompanied by a child. 
 
C. Using Downtown Lebanon 
 
The survey also asked participants about the ease and convenience of Downtown Lebanon.  A   
majority (57.3%) said it is “very” easy to find their way around Downtown.  Overall, almost nine 
in ten (89.6%) respondents said it was “very” or “somewhat” easy to do so.  6.2% of respondents 
answered “I don’t know.” 
 
Over eight in ten (81.9%) respondents said parking Downtown is “very” or “somewhat” 
convenient.  12.8% of respondents indicated “I don’t know.” 
 
Two-thirds (66.0%) indicated that Downtown business hours are “very” or “somewhat” 
convenient.  Almost a third (31.9%) of respondents answered “I don’t know.”  This may indicate 
the respondents did not try to visit any of the Downtown businesses.  
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D. Additions and improvements to Downtown Lebanon 
 
Interviewers asked participants “what kinds of restaurants or entertainment opportunities would 
make [them] more likely to visit Downtown Lebanon” and recorded the participants’ first two 
responses from a list of choices.  Almost seven in ten (69.9%) selected “family restaurants.” 
Only three other opportunities were selected by more than one in ten respondents: 
 

 Ice cream shop/soda fountain (15.1%) 
 More special events (14.0%) 
 Family events (10.8%) 

 
Other restaurant or entertainment opportunities received very small percentages, with “Sports 
bar”, “Bars/nightlife”, and “Game room/arcade/pool room” not being selected at all.  “Other” 
was selected by 2.2% of respondents. 
 
The volunteers also asked survey participants “what kinds of businesses would make [them] more 
likely to visit Downtown Lebanon.”  Interviewers recorded participants’ first two responses from a 
list of choices.  Almost three in ten (28.9%) respondents indicated “Women’s clothing stores” as a 
business they would like to see in Downtown.  Five other businesses were cited by smaller 
amounts of respondents, but by at least one in ten: 
 

 Antique shops (13.3%) 
 Bookstore (12.2%) 
 Shoes (12.2%) 
 Lodging/bed and breakfast (10.0%) 
 More shops in general (10.0%) 

 
All other choices received a mention by less than one in ten respondents, with 2.2% indicating 
“other.”  Respondents also answered “I don’t know” a significant 34.4% of the time. 
 
The survey also asked participants about physical improvements they believed “would make 
Downtown Lebanon more appealing.”  Again, interviewers recorded the first two responses to this 
question.  There was no majority noted among the choices, but the most frequently mentioned 
items included: 
 

 More/better parking (19.1%) 
 Renovation of historic buildings (14.6%) 
 Benches/more green space (13.5%) 
 Fewer empty buildings/less vacancy (11.2%) 
 More landscaping such as trees or plantings (10.1%) 

 
Other choices received a mention by less than one in ten respondents, with 3.4% indicating 
“other” and “Burying Utility Lines” and “Improve Rear of Buildings” not being selected at all.  
Respondents also answered “I don’t know” a significant 52.8% of the time. 
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E. Respondent profile 
 
Interviewers presented participants with a list of hobbies.  Five hobbies were practiced by a 
majority of respondents: 
 

 Retail/boutique shopping (73.8%) 
 Antique shopping (63.3%) 
 Hunting/fishing (60.0%) 
 Fine dining (59.6%) 
 Walking/hiking (58.5%) 

 
Smaller percentages practiced the following hobbies: 
 

 Camping (45.3%) 
 Biking (19.6%) 
 Golf (16.7%) 

 
Survey participants were drawn from a range of age and income levels.  A demographic 
breakdown of respondents is included in the accompanying Overview of Data. 
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SECTION II 
 

OVERVIEW OF DATA 
 

This section presents the survey findings, in table format, and shows answers to the questions in 
raw frequencies.  UNICOM·ARC provides exact wording of each question as presented on the 
survey, editing only some volunteer instructions in the interest of brevity.  This section also includes 
information regarding respondent zip codes and a map displaying the pattern of responses. 
 
Ninety-nine (99) interviews were submitted, and the actual number of responses to each question 
is included below as “N=[number of valid responses].”  The tables show each response as a 
percentage of the total responses, sorting where appropriate with the sorting column shaded.  The 
most prevalent response for each question is presented in bold font. 
 

 

  % 

2. What is the main purpose of your visit to 
Downtown Lebanon today? (N=94) 

Special event 78.7% 

Shopping 11.7% 

Did not visit Downtown 5.3% 

Other (Please specify) 3.2% 

Visiting family/friends 1.1% 

Business -- 

Government/Post Office -- 

 

 

  % 

3. Are you staying overnight in the Lebanon area? 
(N=99) 

Yes 83.8% 

No 16.2% 

 

 

  % 

4. Where are you staying overnight in 
the Lebanon area? (N=82) 

Hotel/motel/bed and 
breakfast in Lebanon area 63.4% 

Campground/RV park 22.0% 

Other (Please specify below) 8.5% 

With family or friends 6.1% 
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  % 

5. Have you visited Lebanon before today? 
(N=97) 

Yes 81.4% 

No 18.6% 

 

 

  % 

6. How often do you visit Downtown 
Lebanon? (N=85) 

Once a year or less 69.4% 

More than once a year but less than 
once a month 

11.8% 

One to five times per month 7.1% 

More than 5 times a month -- 

Have never visited Downtown Lebanon 7.1% 

Other (Please specify below) 4.7% 

 

 

 
7.  On this visit to Lebanon, which of these activities do you plan to do 

specifically in the Downtown area? 
 
 

 
Yes (%) No (%) 

I don't 
know (%) 

7a. Special event (N=81) 95.1% 2.5% 2.5% 

7c. Dining (N=79) 93.7% 5.1% 1.3% 

7b. Shopping (N=76) 85.5% 11.8% 2.6% 

7d. Nightlife/entertainment (N=40) 17.5% 72.5% 10.0% 

7f. Government/Post Office (N=40) 7.5% 85.0% 7.5% 

7e. Conducting business (N=39) 2.6% 89.7% 7.7% 

 



Downtown Revitalization and Economic Assistance for Missouri 
Visitor Survey Report 
Final Survey Findings and Results  

November 2012  UNICOM-ARC 
 - 9 - 

Lebanon, Missouri 

  % 

8. What are the top two reasons you 
most often visit Downtown Lebanon?  

Special Event 70.7% 

Shopping 51.1% 

Dining 33.7% 

I have never visited Downtown Lebanon 5.4% 

This is my first visit to Downtown Lebanon 4.3% 

Going to church 2.2% 

Government/Post Office 2.2% 

Other [specify] 2.2% 

Conducting business -- 

Nightlife/entertainment -- 

 

 

  % 

9. How easy would you say it is to find your way 
around Downtown Lebanon? (N=96) 

Very easy 57.3% 

Somewhat easy 32.3% 

Somewhat difficult 4.2% 

Very difficult -- 

I don't know 6.2% 

Very/somewhat easy 89.6% 

Somewhat/very difficult 4.2% 

 

 
  

% 

10. How convenient would you say that parking 
is Downtown? (N=94) 

Very convenient 29.8% 

Somewhat convenient 52.1% 

Somewhat inconvenient 5.3% 

Very inconvenient -- 

I don't know 12.8% 

Very/somewhat convenient 81.9% 

Somewhat/very inconvenient 5.3% 
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  % 

12. What kinds of restaurants or entertainment 
opportunities would make you more likely to visit 
Downtown Lebanon? 

Family restaurants 69.9% 

Ice cream shop/soda fountain 15.1% 

More special events 14.0% 

Family events 10.8% 

Bands/live concerts/music 4.3% 

Fine dining 4.3% 

Pizzeria 3.2% 

Other 2.2% 

Restaurants offering take out 2.2% 

Activities for teenagers 1.1% 

Movie theater 1.1% 

Bars/nightlife -- 

Game room/arcade/pool room -- 

Sports bar -- 
 

* Respondents were allowed to provide up to two responses, thus percentages may total more 
than 100%. 

 
 

  
% 

11. How convenient would you say that hours of 
Downtown businesses are? (N=94) 

Very convenient 35.1% 

Somewhat convenient 30.9% 

Somewhat inconvenient 2.1% 

Very inconvenient -- 

I don't know 31.9% 

Very/somewhat convenient 66.0% 

Somewhat/very inconvenient 2.1% 
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  % 

13. What kinds of businesses do you think would 
make you more likely to visit Downtown Lebanon? 

Don’t know 34.4% 

Women's clothing stores 28.9% 

Antique shops 13.3% 

Bookstore 12.2% 

Shoes 12.2% 

Lodging/bed and breakfast 10.0% 

More shops in general 10.0% 

Arts and crafts store 8.9% 

Men’s clothing stores 5.6% 

Candy store 4.4% 

Children’s clothing stores 3.3% 

Coffee shop 3.3% 

Art galleries/shops 2.2% 

Other 2.2% 

Specialty/upscale shops 2.2% 

Gourmet foods/organic market 1.1% 

Jewelry 1.1% 

 
* Respondents were allowed to provide up to two responses, thus percentages may total more 

than 100%. 
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  % 

14. What other physical improvements 
do you think would make Downtown 
Lebanon more appealing? 

Don’t know 52.8% 

More/better parking 19.1% 

Renovation of historic buildings 14.6% 

Benches/more green space 13.5% 

Fewer empty buildings/less vacancy 11.2% 

More landscaping such as trees or plantings 10.1% 

Better signage 4.5% 

New/better sidewalks 3.4% 

Other 3.4% 

Better maintained buildings 2.2% 

Cleaner 1.1% 

More/better lighting 1.1% 

Bury Utility Lines -- 

Improve Rear of Buildings -- 

 
* Respondents were allowed to provide up to two responses, thus percentages may total more 

than 100%. 

 

 

 

  % 

15. Excluding lodging, how much money are you likely to 
spend in Downtown Lebanon during this visit? (N=93) 

less than $50 9.7% 

$50 - $99 20.4% 

$100 - $199 25.8% 

$200 or more 35.5% 
Will not visit Downtown 
during this visit 2.2% 

Other/don't know 6.5% 
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16.  Please indicate which of the following are hobbies of yours: 

 
 

Yes (%) No (%) 
I don't 

know (%) 

16a. Retail/boutique shopping (N=65) 73.8% 24.6% 1.5% 

16d. Antique shopping (N=60) 63.3% 35.0% 1.7% 

16e. Hunting/fishing (N=55) 60.0% 40.0% -- 

16g. Fine dining (N=52) 59.6% 38.5% 1.9% 

16f. Walking/hiking (N=53) 58.5% 41.5% -- 

16c. Camping (N=53) 45.3% 52.8% 1.9% 

16b. Biking (N=46) 19.6% 78.3% 2.2% 

16h. Golf (N=42) 16.7% 81.0% 2.4% 

 

 

  % 

17. In which of the following age 
groups are you? (N=97) 

18-34 1.0% 

35-49 4.1% 

50-64 30.9% 

65 or over 62.9% 

Other, don’t know, 
refused 

1.0% 

 

 

  % 

18. Did any children under the 
age of 18 come with you 
Downtown today? (N=93) 

Yes 12.9% 

No 84.9% 

Did not visit Downtown 
today 

2.2% 

Other, don't know -- 
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  % 

19. Which category best describes 
your annual household income from 
[previous year]? (N=87) 

Under $25,000 10.3% 

$25,000 to $49,999 26.4% 

$50,000 to $74,999 20.7% 

$75,000 to $99,999 13.8% 

$100,000 plus 3.4% 

Other, don’t know, 
refused 

25.3% 

 

 

 

  % 

20. Gender (N=99) 

Male 28.9% 

Female 71.1% 
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SECTION III 
 

RESPONSES TO OPEN-ENDED QUESTIONS 
 

Open-ended questions are opportunities for survey respondents to fill in a blank and not just 
select a predetermined answer.  There were seven such questions on the survey.  Numbers in 
parentheses indicate the frequency of any multiple responses. 
 

2.  What is the main purpose of your visit to Downtown Lebanon today? 
 The Brumley Gospel Sing (62) 
 Dining (3) 
 Lebanon Bible and Book (3) 
 Shopping (3) 
 Testing 
 Yard Sales 
 
4.  Where are you staying overnight in the Lebanon area? 
 Holiday Inn Express (7) 
 Bennett Springs (7) 
 Sand Spring Resort (4) 
 Super 8 (4) 
 Days Inn (3) 
 Best Western (2) 
 Hampton Inn (2) 
 Marshfield (2) 
 RV Park (2) 
 Cedar Ridge Campground 
 Country Stop Cabins 
 Meadow View Ranch 
 Munger Moss Motel 
 Riverwood Resort 
  
6.  How often do you visit Downtown Lebanon? 
 Just for the Brumley Gospel Sing (5) 
 For shopping only (3) 
 When I pass through (3) 
 12 days a year 
 4 days a year 
 For dining 
  
8.  What are the top two reasons you most often visit Downtown Lebanon? 
 Brumley Gospel Sing (6) 
 Passing through to Bennett Springs (1) 
 The Bible Book Store 
 For eating and shopping 
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12.  What kinds of restaurants or entertainment opportunities would make you more likely to 
visit Downtown Lebanon? 

 Ice cream/frozen custard shop (4) 
 Music events (2) 
 Chinese restaurant 
 Coffee shop 
 Country Kitchen 
 Cracker Barrel 
 Dairy Queen 
 Tea room 
 More places to shop 
 
13.  What kinds of businesses do you think would make you more likely to visit Downtown 

Lebanon? 
 Quilt shop/fabric store (3) 
 Lodging (2) 
 Christian discount book store and music 
 Flea market 
 Garage sales 
 Marshall’s 
 Outlet mall 
 Women’s plus size store 
 
14.  What other physical improvements do you think would make Downtown Lebanon more 

appealing? 
 Downtown is pretty good now (3) 
 Late night restaurants 
 Lodging 
 Rear entrances to businesses 
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SECTION IV 
 

SELECTED CHARTS 
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7.  On this visit to Lebanon, which of these activities do you plan to do 

specifically in the Downtown area? 
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16.  Please indicate which of the following are hobbies of yours:
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SECTION V 
 

QUESTIONNAIRE 
  
 
 DREAM Lebanon 

Summer 2009 
 

Visitor Survey 
 
1. What is your zip code? 

(If respondent answers "65536," interview will terminate.) 
 _______________  
 
2. What is the main purpose of your visit to Downtown Lebanon today? 

  � Shopping   � Government/Post Office  
  � Visiting family/friends   � Other (Please specify below)  
  � Business   � Did not visit Downtown Lebanon 

today 
 

  � Special event     
 Please Specify 
 ____________________________________________________________

_____________________________________ 
 

 
3. Are you staying overnight in the Lebanon area? 

  � Yes  
  � No (SKIP to QUESTION 5)  
 
4. Where are you staying overnight in the Lebanon area? 

  � Hotel/motel/bed and breakfast in 
Lebanon area 

  � Campground/RV park  

  � With family or friends   � Other (Please specify below)  
 Please specify 
 ____________________________________________________________

_________________________________________ 
 

 
5. Have you visited Lebanon before today? 

  � Yes  
  � No (SKIP to QUESTION 7)  
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6. How often do you visit Downtown Lebanon? 

  � Once a year or less   � More than 5 times a month  
  � More than once a year but less than 

once a month 
  � Other (Please specify below)  

  � One to five times per month   � Have never visited Downtown 
Lebanon 

 

 Please specify 
 ____________________________________________________________

_________________________________________ 
 

 
7. On this visit to Lebanon, which of these activities do you plan to do specifically in the Downtown 

area? 
  Yes  No  I don't know  
 a) Special event   �   �   �  
 b) Shopping  �   �   �  
 c) Dining  �   �   �  
 d) Nightlife/entertainment  �   �   �  
 e) Conducting business  �   �   �  
 f) Government/Post Office  �   �   �  
 
8. What are the top two reasons you most often visit Downtown Lebanon? 

 
(Please select up to two responses) 
 

  � Special event   � Conducting business  
  � Shopping   � Government/Post Office  
  � Dining   � This is my first visit to Downtown 

Lebanon 
 

  � Nightlife/entertainment   � Other (Please specify below)  
  � Going to Church   � Have never visited Downtown 

Lebanon 
 

 Please specify 
 ____________________________________________________________

_________________________________________ 
 

 
9. How easy would you say it is to find your way around Downtown Lebanon? 

  � Very easy   � Very difficult  
  � Somewhat easy   � I don't know  
  � Somewhat difficult     
 
10. How convenient would you say that parking is Downtown? 

  � Very convenient   � Very inconvenient  
  � Somewhat convenient   � I don't know.  
  � Somewhat inconvenient     
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11. How convenient would you say that the hours of Downtown businesses are? 

  � Very convenient   � Very inconvenient  
  � Somewhat convenient   � I don't know  
  � Somewhat inconvenient     
 
12. What kinds of restaurants or entertainment opportunities would make you more likely to visit 

Downtown Lebanon?  
 
Please select up to two responses. 
 

  � Family restaurants   � Bands/live concerts/music  
  � Fine dining   � Bars/nightlife  
  � Pizzeria   � Game room/arcade/pool room  
  � Restaurants offering take-out   � Family events  
  � Ice cream shop/soda fountain   � Activities for teenagers  
  � Sports bar   � Other (Please specify below)  
  � Movie theater   � I don't know.  
  � More special events     
 Please specify 
 ____________________________________________________________

_________________________________________ 
 

 
13. What kinds of businesses do you think would make you more likely to visit Downtown Lebanon? 

 
Please select up to two responses.  
 

  � Women's clothing stores   � Candy store  
  � Men's clothing stores   � Arts and crafts store  
  � Children's clothing stores   � Coffee shop  
  � Shoe store   � Gourmet foods/organic market  
  � Specialty/upscale shops   � Lodging/bed and breakfast  
  � Antique shops   � More shops (in general)  
  � Jewelry store   � Other (Please specify below)  
  � Bookstore   � I don't know.  
  � Art galleries/shops     
 Please specify 
 ____________________________________________________________

_________________________________________ 
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14. What other physical improvements do you think would make Downtown Lebanon more 

appealing?  
 
Please select up to two responses. 
  

  � Renovation of historic buildings    � More/better parking  
  � Less empty buildings/less vacancy   � New/better sidewalks  
  � Better maintained buildings   � More landscaping such as trees or 

plantings 
 

  � More/better lighting   � Benches/more greenspace  
  � Better signage   � Bury utility lines underground  
  � Cleaner   � Other (Please specify below)  
  � Make backs of buildings more 

attractive 
  � I don't know.  

 Please specify 
 ____________________________________________________________

_________________________________________ 
 

 
15. Excluding lodging, how much money are you likely to spend in Downtown Lebanon during this 

visit? 
 

  � less than $50   � $200 or more  
  � $50 - $99   � Other/don't know  
  � $100 - $199   � Will not visit Downtown Lebanon 

during this visit 
 

 
16. Please indicate which of the following are hobbies of yours… 

 
  Yes  No  I don't know  
 a) Retail/boutique shopping  �   �   �  
 b) Biking  �   �   �  
 c) Camping  �   �   �  
 d) Antique shopping  �   �   �  
 e) Hunting/fishing  �   �   �  
 f) Walking/hiking  �   �   �  
 g) Fine dining  �   �   �  
 h) Golf  �   �   �  
 
17. In which of the following age groups are you? 

  � 18-34   � 65 or over  
  � 35-49   � Other, don’t know, refused  
  � 50-64     
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18. Did any children under the age of 18 come with you Downtown today? 

 
  � Yes  
  � No  
  � Other, don't know  
  � Did not visit Downtown Lebanon today  
 
19. Which category that best describes your annual household income from 2009? 

 
  � Under $25,000   � $75,000 to $99,999  
  � $25,000 to $49,999   � $100,000 plus  
  � $50,000 to $74,999   � Other, don’t know, refused  
 
20. Gender  

  � Male  
  � Female  
 
 That completes our survey on Downtown Lebanon for the Missouri DREAM Initiative.   
Thank you for your time and cooperation. 
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18-34 35-49 50-64 65+
oth,dk, 
refused Yes No oth,dk

Did not visit 
Downtown  <$25,000 $25-49,999 $50-$74,999 $75-$99,999 $100,000+

oth,dk, 
refused Male Female

% % % % % % % % % % % % % % % % %

Shopping 100.0% .0% 10.7% 11.9% .0% 8.3% 13.2% .0% .0% 22.2% 4.3% 11.1% 18.2% 50.0% 9.1% 3.7% 15.2%
Visiting family/friends .0% .0% .0% .0% 100.0% 8.3% .0% .0% .0% .0% 4.3% .0% .0% .0% .0% .0% 1.5%
Business .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0%
Special event .0% 100.0% 78.6% 81.4% .0% 83.3% 80.3% .0% .0% 66.7% 87.0% 77.8% 63.6% 50.0% 86.4% 81.5% 78.8%
Government/Post Office .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0%
Other (Please specify below) .0% .0% 3.6% 1.7% .0% .0% 1.3% .0% 100.0% .0% 4.3% .0% .0% .0% 4.5% 7.4% .0%
Did not visit Downtown Lebanon today .0% .0% 7.1% 5.1% .0% .0% 5.3% .0% .0% 11.1% .0% 11.1% 18.2% .0% .0% 7.4% 4.5%

18-34 35-49 50-64 65+
oth,dk, 
refused Yes No oth,dk

Did not visit 
Downtown  <$25,000 $25-49,999 $50-$74,999 $75-$99,999 $100,000+

oth,dk, 
refused Male Female

% % % % % % % % % % % % % % % % %

Yes 100.0% 75.0% 86.7% 82.0% 100.0% 91.7% 84.8% .0% .0% 88.9% 65.2% 100.0% 75.0% 100.0% 86.4% 82.1% 84.1%
No (SKIP to QUESTION 5) .0% 25.0% 13.3% 18.0% .0% 8.3% 15.2% .0% 100.0% 11.1% 34.8% .0% 25.0% .0% 13.6% 17.9% 15.9%

18-34 35-49 50-64 65+
oth,dk, 
refused Yes No oth,dk

Did not visit 
Downtown  <$25,000 $25-49,999 $50-$74,999 $75-$99,999 $100,000+

oth,dk, 
refused Male Female

% % % % % % % % % % % % % % % % %

Hotel/motel/bed and breakfast in Lebanon 
area

.0% 66.7% 57.7% 69.4% .0% 45.5% 66.7% .0% .0% 87.5% 73.3% 55.6% 77.8% 33.3% 61.1% 65.2% 63.2%

With family or friends .0% .0% 11.5% 2.0% .0% 9.1% 4.5% .0% .0% .0% 6.7% 11.1% .0% .0% 5.6% .0% 7.0%
Campground/RV park .0% .0% 23.1% 22.4% 100.0% 27.3% 21.2% .0% .0% .0% 13.3% 27.8% 22.2% 33.3% 16.7% 30.4% 19.3%
Other (Please specify below) 100.0% 33.3% 7.7% 6.1% .0% 18.2% 7.6% .0% .0% 12.5% 6.7% 5.6% .0% 33.3% 16.7% 4.3% 10.5%

18-34 35-49 50-64 65+
oth,dk, 
refused Yes No oth,dk

Did not visit 
Downtown  <$25,000 $25-49,999 $50-$74,999 $75-$99,999 $100,000+

oth,dk, 
refused Male Female

% % % % % % % % % % % % % % % % %

Yes .0% 100.0% 82.8% 81.7% 100.0% 91.7% 83.3% .0% .0% 77.8% 82.6% 83.3% 75.0% 100.0% 85.7% 78.6% 83.6%
No (SKIP to QUESTION 7) 100.0% .0% 17.2% 18.3% .0% 8.3% 16.7% .0% 100.0% 22.2% 17.4% 16.7% 25.0% .0% 14.3% 21.4% 16.4%

18-34 35-49 50-64 65+
oth,dk, 
refused Yes No oth,dk

Did not visit 
Downtown  <$25,000 $25-49,999 $50-$74,999 $75-$99,999 $100,000+

oth,dk, 
refused Male Female

% % % % % % % % % % % % % % % % %

Once a year or less .0% 100.0% 80.0% 66.0% .0% 63.6% 70.1% .0% 100.0% 88.9% 57.1% 80.0% 66.7% 100.0% 57.9% 62.5% 72.9%
More than once a year but less than once a 
month

.0% .0% 16.0% 9.4% 100.0% 18.2% 10.4% .0% .0% .0% 19.0% 13.3% 11.1% .0% 15.8% 12.5% 11.9%

One to five times per month .0% .0% 4.0% 9.4% .0% 9.1% 7.5% .0% .0% .0% 14.3% .0% 22.2% .0% 5.3% 12.5% 5.1%
More than 5 times a month .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0%
Other (Please specify below) 100.0% .0% .0% 5.7% .0% 9.1% 4.5% .0% .0% 11.1% 4.8% .0% .0% .0% 5.3% 8.3% 3.4%
Have never visited Downtown Lebanon

.0% .0% .0% 9.4% .0% .0% 7.5% .0% .0% .0% 4.8% 6.7% .0% .0% 15.8% 4.2% 6.8%

18-34 35-49 50-64 65+
oth,dk, 
refused Yes No oth,dk

Did not visit 
Downtown  <$25,000 $25-49,999 $50-$74,999 $75-$99,999 $100,000+

oth,dk, 
refused Male Female

% % % % % % % % % % % % % % % % %

Yes 100.0% 100.0% 96.3% 93.6% 100.0% 100.0% 95.3% .0% 50.0% 100.0% 100.0% 87.5% 88.9% 100.0% 100.0% 95.8% 94.6%
No .0% .0% 3.7% 2.1% .0% .0% 3.1% .0% .0% .0% .0% 6.3% .0% .0% .0% 4.2% 1.8%
I don't know .0% .0% .0% 4.3% .0% .0% 1.6% .0% 50.0% .0% .0% 6.3% 11.1% .0% .0% .0% 3.6%
Yes 100.0% 100.0% 85.7% 83.3% 100.0% 100.0% 85.0% .0% .0% 88.9% 88.9% 87.5% 71.4% 100.0% 86.7% 90.0% 83.9%
No .0% .0% 14.3% 11.9% .0% .0% 13.3% .0% 50.0% 11.1% 11.1% 6.3% 14.3% .0% 13.3% 10.0% 12.5%
I don't know .0% .0% .0% 4.8% .0% .0% 1.7% .0% 50.0% .0% .0% 6.3% 14.3% .0% .0% .0% 3.6%

20. Gender 

3. Are you staying overnight in 
the Lebanon area?

4. Where are you staying 
overnight in the Lebanon area?

5. Have you visited Lebanon 
before today?

6. How often do you visit 
Downtown Lebanon?

7a. Special event 

7.  On this visit to Lebanon, which of these activities do you plan to do specifically in the Downtown area?

17. Age 18. Did any children <18 come with you...? 19. Income 20. Gender 

17. Age 18. Did any children <18 come with you...? 19. Income

17. Age 18. Did any children <18 come with you...? 19. Income 20. Gender 

2. What is the main purpose of 
your visit to Downtown Lebanon 
today?

17. Age 18. Did any children <18 come with you...? 19. Income

17. Age 18. Did any children <18 come with you...? 19. Income

17. Age 18. Did any children <18 come with you...? 19. Income 20. Gender 

20. Gender 

20. Gender 

7b. Shopping
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18-34 35-49 50-64 65+
oth,dk, 
refused Yes No oth,dk

Did not visit 
Downtown  <$25,000 $25-49,999 $50-$74,999 $75-$99,999 $100,000+

oth,dk, 
refused Male Female

% % % % % % % % % % % % % % % % %

Yes 100.0% 100.0% 96.0% 93.6% .0% 88.9% 93.8% .0% 100.0% 87.5% 90.0% 92.9% 100.0% 100.0% 100.0% 95.7% 92.7%
No .0% .0% 4.0% 4.3% 100.0% 11.1% 4.6% .0% .0% 12.5% 10.0% .0% .0% .0% .0% 4.3% 5.5%
I don't know .0% .0% .0% 2.1% .0% .0% 1.5% .0% .0% .0% .0% 7.1% .0% .0% .0% .0% 1.8%
Yes .0% 66.7% 13.3% 15.0% .0% 12.5% 17.2% .0% .0% 16.7% 12.5% .0% 50.0% .0% 25.0% 15.4% 18.5%
No .0% 33.3% 80.0% 75.0% 100.0% 62.5% 79.3% .0% 50.0% 66.7% 87.5% 66.7% 25.0% .0% 75.0% 76.9% 70.4%
I don't know 100.0% .0% 6.7% 10.0% .0% 25.0% 3.4% .0% 50.0% 16.7% .0% 33.3% 25.0% .0% .0% 7.7% 11.1%
Yes .0% .0% 6.7% .0% .0% 11.1% .0% .0% .0% .0% .0% 16.7% .0% .0% .0% .0% 3.8%
No .0% 100.0% 93.3% 88.9% 100.0% 77.8% 96.4% .0% 50.0% 80.0% 100.0% 66.7% 75.0% 100.0% 100.0% 100.0% 84.6%
I don't know 100.0% .0% .0% 11.1% .0% 11.1% 3.6% .0% 50.0% 20.0% .0% 16.7% 25.0% .0% .0% .0% 11.5%
Yes .0% .0% 6.3% 11.1% .0% .0% 10.3% .0% .0% .0% 25.0% 14.3% .0% .0% .0% 7.7% 7.4%
No .0% 100.0% 93.8% 77.8% 100.0% 88.9% 86.2% .0% 50.0% 80.0% 75.0% 71.4% 75.0% 100.0% 100.0% 92.3% 81.5%
I don't know 100.0% .0% .0% 11.1% .0% 11.1% 3.4% .0% 50.0% 20.0% .0% 14.3% 25.0% .0% .0% .0% 11.1%

18-34 35-49 50-64 65+
oth,dk, 
refused Yes No oth,dk

Did not visit 
Downtown  <$25,000 $25-49,999 $50-$74,999 $75-$99,999 $100,000+

oth,dk, 
refused Male Female

% % % % % % % % % % % % % % % % %

Special event 100.0% 100.0% 79.3% 65.5% .0% 90.9% 68.9% .0% 50.0% 87.5% 73.9% 66.7% 54.5% 100.0% 70.0% 76.9% 68.8%
shopping .0% 75.0% 58.6% 47.3% 100.0% 63.6% 51.4% .0% .0% 62.5% 56.5% 38.9% 63.6% 50.0% 45.0% 46.2% 54.7%
dining .0% .0% 27.6% 40.0% .0% 9.1% 37.8% .0% 50.0% 25.0% 43.5% 38.9% 45.5% 50.0% 15.0% 38.5% 31.3%
nightlife/entertainment .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0%
going to church .0% .0% 6.9% .0% .0% .0% 1.4% .0% .0% 12.5% .0% .0% .0% .0% 5.0% .0% 3.1%
conducting business .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0%
government/post office .0% .0% 3.4% 1.8% .0% .0% 2.7% .0% .0% .0% 4.3% 5.6% .0% .0% .0% .0% 3.1%
first visit to downtown 100.0% .0% 3.4% 3.6% .0% 9.1% 2.7% .0% 50.0% 12.5% 4.3% 11.1% .0% .0% .0% 3.8% 4.7%
other [specify] .0% .0% .0% 1.8% 100.0% 9.1% 1.4% .0% .0% .0% 8.7% .0% .0% .0% .0% 3.8% 1.6%
have never visited downtown .0% .0% .0% 9.1% .0% .0% 5.4% .0% 50.0% .0% .0% 5.6% 9.1% .0% 15.0% .0% 7.8%

18-34 35-49 50-64 65+
oth,dk, 
refused Yes No oth,dk

Did not visit 
Downtown  <$25,000 $25-49,999 $50-$74,999 $75-$99,999 $100,000+

oth,dk, 
refused Male Female

% % % % % % % % % % % % % % % % %

Very easy .0% 50.0% 46.7% 65.5% .0% 36.4% 60.3% .0% .0% 66.7% 60.9% 72.2% 54.5% 66.7% 35.0% 65.4% 54.4%
Somewhat easy 100.0% 50.0% 43.3% 24.1% 100.0% 45.5% 32.1% .0% 50.0% 22.2% 30.4% 22.2% 36.4% 33.3% 45.0% 34.6% 32.4%
Somewhat difficult .0% .0% 10.0% 1.7% .0% 18.2% 2.6% .0% .0% .0% 8.7% .0% .0% .0% 10.0% .0% 5.9%
Very difficult .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0%
I don't know .0% .0% .0% 8.6% .0% .0% 5.1% .0% 50.0% 11.1% .0% 5.6% 9.1% .0% 10.0% .0% 7.4%

18-34 35-49 50-64 65+
oth,dk, 
refused Yes No oth,dk

Did not visit 
Downtown  <$25,000 $25-49,999 $50-$74,999 $75-$99,999 $100,000+

oth,dk, 
refused Male Female

% % % % % % % % % % % % % % % % %

Very convenient .0% 50.0% 33.3% 25.0% 100.0% 27.3% 30.3% .0% .0% 50.0% 30.4% 33.3% 18.2% 33.3% 20.0% 34.6% 27.3%
Somewhat convenient 100.0% 50.0% 53.3% 53.6% .0% 72.7% 50.0% .0% 50.0% 37.5% 52.2% 61.1% 45.5% 33.3% 60.0% 46.2% 56.1%
Somewhat inconvenient .0% .0% 6.7% 5.4% .0% .0% 6.6% .0% .0% .0% 4.3% .0% 9.1% 33.3% 5.0% 11.5% 3.0%
Very inconvenient .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0%
I don't know. .0% .0% 6.7% 16.1% .0% .0% 13.2% .0% 50.0% 12.5% 13.0% 5.6% 27.3% .0% 15.0% 7.7% 13.6%

17. Age 18. Did any children <18 come with you...? 19. Income 20. Gender 

17. Age 18. Did any children <18 come with you...? 19. Income 20. Gender 

8. What are the top two reasons 
you most often visit Downtown 
Lebanon?

9. How easy would you say it is to 
find your way around Downtown 
Lebanon?

10. How convenient would you 
say that parking is Downtown?

7e. Conducting business

7f. Government/Post Office

17. Age 18. Did any children <18 come with you...? 19. Income 20. Gender 

17. Age 18. Did any children <18 come with you...? 19. Income 20. Gender 

7c. Dining

7d. Nightlife/entertainment
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18-34 35-49 50-64 65+
oth,dk, 
refused Yes No oth,dk

Did not visit 
Downtown  <$25,000 $25-49,999 $50-$74,999 $75-$99,999 $100,000+

oth,dk, 
refused Male Female

% % % % % % % % % % % % % % % % %

Very convenient .0% 50.0% 33.3% 35.7% .0% 18.2% 36.8% .0% .0% 50.0% 21.7% 55.6% 45.5% 33.3% 10.0% 42.3% 31.8%
Somewhat convenient .0% 50.0% 26.7% 33.9% .0% 54.5% 28.9% .0% 50.0% 25.0% 52.2% 22.2% 9.1% .0% 40.0% 34.6% 30.3%
Somewhat inconvenient .0% .0% 6.7% .0% .0% 9.1% 1.3% .0% .0% .0% .0% 11.1% .0% .0% .0% .0% 3.0%
Very inconvenient .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0%
I don't know 100.0% .0% 33.3% 30.4% 100.0% 18.2% 32.9% .0% 50.0% 25.0% 26.1% 11.1% 45.5% 66.7% 50.0% 23.1% 34.8%

18-34 35-49 50-64 65+
oth,dk, 
refused Yes No oth,dk

Did not visit 
Downtown  <$25,000 $25-49,999 $50-$74,999 $75-$99,999 $100,000+

oth,dk, 
refused Male Female

% % % % % % % % % % % % % % % % %

Family restaurants .0% 75.0% 55.6% 75.9% 100.0% 45.5% 71.6% .0% 100.0% 75.0% 60.9% 66.7% 100.0% 33.3% 63.6% 82.1% 63.5%
fine dining .0% .0% .0% 6.9% .0% .0% 5.4% .0% .0% .0% 4.3% 13.3% 9.1% .0% .0% 10.7% 1.6%
pizzeria .0% .0% .0% 5.2% .0% 18.2% 1.4% .0% .0% 12.5% .0% .0% 9.1% .0% 4.5% 7.1% 1.6%
restaurants offering takeout .0% 25.0% .0% 1.7% .0% .0% 2.7% .0% .0% 12.5% .0% .0% 9.1% .0% .0% .0% 3.2%
ice cream/soda fountain .0% .0% 11.1% 15.5% 100.0% 36.4% 10.8% .0% .0% 37.5% 26.1% 6.7% 9.1% .0% 9.1% 25.0% 9.5%
sports bar .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0%
movie theatre .0% .0% 3.7% .0% .0% 9.1% .0% .0% .0% .0% .0% .0% .0% .0% 4.5% .0% 1.6%
more special events 100.0% .0% 18.5% 12.1% .0% 36.4% 10.8% .0% 50.0% 12.5% 21.7% 20.0% .0% .0% 18.2% 7.1% 17.5%
bands/live music .0% .0% 7.4% 3.4% .0% 9.1% 2.7% .0% .0% 12.5% .0% 6.7% .0% .0% 9.1% .0% 6.3%
bars/nightlife .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0%
game room/arcade/pool room .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0%
family events 100.0% .0% 18.5% 6.9% .0% 18.2% 10.8% .0% .0% 25.0% 8.7% 13.3% 18.2% .0% 4.5% 10.7% 11.1%
activities for teenagers .0% 25.0% .0% .0% .0% 9.1% .0% .0% .0% .0% .0% .0% .0% .0% 4.5% .0% 1.6%
other [specify] .0% .0% 3.7% .0% .0% .0% 1.4% .0% .0% .0% .0% .0% .0% 33.3% .0% .0% 1.6%
don't know .0% 25.0% 22.2% 20.7% .0% .0% 24.3% .0% .0% .0% 26.1% 20.0% .0% 33.3% 31.8% 14.3% 23.8%

18-34 35-49 50-64 65+
oth,dk, 
refused Yes No oth,dk

Did not visit 
Downtown  <$25,000 $25-49,999 $50-$74,999 $75-$99,999 $100,000+

oth,dk, 
refused Male Female

% % % % % % % % % % % % % % % % %

Women's clothing .0% .0% 32.0% 31.0% .0% 9.1% 30.6% .0% .0% 37.5% 17.4% 50.0% 18.2% 33.3% 33.3% 25.0% 31.1%
men's clothing .0% .0% 8.0% 5.2% .0% 9.1% 4.2% .0% .0% .0% .0% 21.4% 9.1% .0% 4.8% 10.7% 3.3%
children's clothing .0% 25.0% .0% 3.4% .0% 9.1% 2.8% .0% .0% .0% 4.3% 14.3% .0% .0% .0% 7.1% 1.6%
shoes .0% 50.0% 8.0% 12.1% .0% 18.2% 11.1% .0% .0% 25.0% 13.0% 14.3% 9.1% .0% 9.5% 14.3% 11.5%
specialty/upscale shops .0% .0% 4.0% 1.7% .0% .0% 2.8% .0% .0% .0% 8.7% .0% .0% .0% .0% 3.6% 1.6%
antique shops .0% .0% 20.0% 10.3% 100.0% 18.2% 13.9% .0% .0% 25.0% 8.7% 7.1% .0% .0% 14.3% 10.7% 14.8%
jewelry .0% .0% .0% .0% 100.0% 9.1% .0% .0% .0% .0% 4.3% .0% .0% .0% .0% .0% 1.6%
bookstore 100.0% 25.0% 16.0% 8.6% .0% 27.3% 11.1% .0% .0% 25.0% 17.4% 14.3% 9.1% .0% 9.5% 7.1% 14.8%
art galleries/shops .0% .0% 4.0% 1.7% .0% .0% 2.8% .0% .0% .0% .0% 7.1% .0% .0% .0% .0% 3.3%
candy store .0% .0% .0% 6.9% .0% .0% 4.2% .0% .0% .0% 8.7% .0% .0% .0% .0% 10.7% 1.6%
arts and crafts 100.0% 25.0% 4.0% 8.6% .0% 18.2% 6.9% .0% .0% 37.5% 4.3% .0% 18.2% .0% 9.5% 3.6% 11.5%
coffee shop .0% .0% 8.0% 1.7% .0% .0% 4.2% .0% .0% .0% 8.7% .0% .0% 33.3% .0% 3.6% 3.3%
gourmet foods/organic market .0% .0% .0% 1.7% .0% .0% 1.4% .0% .0% 12.5% .0% .0% .0% .0% .0% .0% 1.6%
lodging/bed and breakfast .0% .0% 12.0% 10.3% .0% 9.1% 9.7% .0% .0% 25.0% 4.3% 14.3% .0% .0% 19.0% 3.6% 13.1%
more shops in general .0% 25.0% 12.0% 8.6% .0% 18.2% 9.7% .0% .0% .0% 13.0% 14.3% 9.1% .0% 9.5% 17.9% 6.6%
other [specify] .0% .0% 4.0% 1.7% .0% 9.1% 1.4% .0% .0% .0% .0% .0% .0% 33.3% 4.8% .0% 3.3%
don't know .0% 25.0% 28.0% 37.9% .0% 18.2% 36.1% .0% 100.0% .0% 39.1% 14.3% 63.6% 33.3% 38.1% 39.3% 31.1%

20. Gender 

17. Age 18. Did any children <18 come with you...? 19. Income 20. Gender 

17. Age 18. Did any children <18 come with you...? 19. Income 20. Gender 

17. Age 18. Did any children <18 come with you...? 19. Income

11. How convenient would you 
say that the hours of Downtown 
businesses are?

12. What kinds of restaurants or 
entertainment opportunities 
would make you more likely to 
visit Downtown Lebanon?

13. What kinds of businesses do 
you think would make you more 
likely to visit Downtown 
Lebanon?
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18-34 35-49 50-64 65+
oth,dk, 
refused Yes No oth,dk

Did not visit 
Downtown  <$25,000 $25-49,999 $50-$74,999 $75-$99,999 $100,000+

oth,dk, 
refused Male Female

% % % % % % % % % % % % % % % % %

Renovation of historic buildings .0% 25.0% 14.3% 14.8% .0% 33.3% 11.3% .0% .0% 28.6% 8.7% 26.7% 8.3% 50.0% 9.1% 11.5% 16.1%
less empty buildings/less vacancy .0% .0% 10.7% 13.0% .0% 8.3% 12.7% .0% .0% 14.3% 4.3% 33.3% .0% 50.0% 4.5% 11.5% 11.3%
better maintained buildings .0% .0% 7.1% .0% .0% .0% 2.8% .0% .0% .0% 4.3% .0% 8.3% .0% .0% 3.8% 1.6%
more/better lighting .0% .0% .0% 1.9% .0% .0% .0% .0% .0% .0% .0% .0% 8.3% .0% .0% 3.8% .0%
better signage .0% .0% 3.6% 5.6% .0% 8.3% 4.2% .0% .0% 14.3% 4.3% .0% .0% .0% 4.5% 7.7% 3.2%
cleaner .0% .0% 3.6% .0% .0% .0% 1.4% .0% .0% .0% 4.3% .0% .0% .0% .0% .0% 1.6%
make backs of buildings more attractive

.0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0%

more/better parking .0% 25.0% 17.9% 20.4% .0% 16.7% 21.1% .0% .0% 14.3% 30.4% 26.7% .0% 50.0% 13.6% 23.1% 17.7%
new/better sidewalks .0% 25.0% .0% 3.7% .0% 8.3% 2.8% .0% .0% .0% 4.3% 6.7% .0% 50.0% .0% 7.7% 1.6%
more landscaping such as trees/plantings

.0% .0% 25.0% 1.9% 100.0% 25.0% 7.0% .0% .0% 28.6% 4.3% 13.3% 16.7% .0% 4.5% 7.7% 11.3%

benches/more greenspace .0% .0% 14.3% 14.8% .0% 16.7% 12.7% .0% .0% 28.6% 17.4% 20.0% 8.3% .0% 4.5% 11.5% 14.5%
bury utility lines underground .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0%
other [specify] .0% .0% 3.6% 3.7% .0% 16.7% 1.4% .0% .0% .0% .0% .0% .0% .0% 13.6% .0% 4.8%
don't know 100.0% 50.0% 46.4% 55.6% .0% 16.7% 57.7% .0% 100.0% 28.6% 56.5% 26.7% 66.7% .0% 68.2% 50.0% 53.2%

18-34 35-49 50-64 65+
oth,dk, 
refused Yes No oth,dk

Did not visit 
Downtown  <$25,000 $25-49,999 $50-$74,999 $75-$99,999 $100,000+

oth,dk, 
refused Male Female

% % % % % % % % % % % % % % % % %

less than $50 100.0% 25.0% .0% 10.0% 100.0% 16.7% 9.2% .0% .0% 22.2% 18.2% .0% .0% .0% 9.5% .0% 13.8%
$50 - $99 .0% .0% 18.5% 23.3% .0% 8.3% 21.1% .0% 50.0% 11.1% 31.8% 27.8% 8.3% .0% 14.3% 35.7% 13.8%
$100 - $199 .0% 50.0% 29.6% 23.3% .0% 16.7% 27.6% .0% .0% 33.3% 31.8% 27.8% 25.0% .0% 23.8% 17.9% 29.2%
$200 or more .0% .0% 40.7% 36.7% .0% 50.0% 34.2% .0% .0% 33.3% 9.1% 44.4% 50.0% 100.0% 38.1% 35.7% 35.4%
Other/don't know .0% 25.0% 11.1% 3.3% .0% 8.3% 6.6% .0% .0% .0% 9.1% .0% 8.3% .0% 9.5% 10.7% 4.6%
Will not visit Downtown Lebanon during this 
visit .0% .0% .0% 3.3% .0% .0% 1.3% .0% 50.0% .0% .0% .0% 8.3% .0% 4.8% .0% 3.1%

18-34 35-49 50-64 65+
oth,dk, 
refused Yes No oth,dk

Did not visit 
Downtown  <$25,000 $25-49,999 $50-$74,999 $75-$99,999 $100,000+

oth,dk, 
refused Male Female

% % % % % % % % % % % % % % % % %

Yes 100.0% 75.0% 68.2% 75.7% 100.0% 88.9% 70.4% .0% 100.0% 66.7% 75.0% 75.0% 80.0% 100.0% 80.0% 62.5% 77.6%
No .0% 25.0% 31.8% 21.6% .0% 11.1% 27.8% .0% .0% 33.3% 25.0% 25.0% 20.0% .0% 13.3% 37.5% 20.4%
I don't know .0% .0% .0% 2.7% .0% .0% 1.9% .0% .0% .0% .0% .0% .0% .0% 6.7% .0% 2.0%
Yes .0% 66.7% 11.8% 16.7% 100.0% 37.5% 13.5% .0% .0% 16.7% 33.3% 14.3% 42.9% .0% .0% 28.6% 15.6%
No .0% 33.3% 88.2% 83.3% .0% 50.0% 86.5% .0% .0% 66.7% 66.7% 85.7% 57.1% 100.0% 100.0% 71.4% 81.3%
I don't know 100.0% .0% .0% .0% .0% 12.5% .0% .0% .0% 16.7% .0% .0% .0% .0% .0% .0% 3.1%
Yes .0% 33.3% 36.8% 51.7% 100.0% 66.7% 39.5% .0% .0% 16.7% 54.5% 70.0% 33.3% .0% 33.3% 58.8% 38.9%
No .0% 66.7% 63.2% 48.3% .0% 22.2% 60.5% .0% .0% 66.7% 45.5% 30.0% 66.7% 100.0% 66.7% 41.2% 58.3%
I don't know 100.0% .0% .0% .0% .0% 11.1% .0% .0% .0% 16.7% .0% .0% .0% .0% .0% .0% 2.8%
Yes 100.0% 100.0% 57.1% 61.8% 100.0% 66.7% 60.4% .0% 100.0% 57.1% 78.6% 66.7% 55.6% 50.0% 38.5% 58.8% 65.1%
No .0% .0% 42.9% 35.3% .0% 33.3% 37.5% .0% .0% 42.9% 21.4% 33.3% 44.4% 50.0% 53.8% 41.2% 32.6%
I don't know .0% .0% .0% 2.9% .0% .0% 2.1% .0% .0% .0% .0% .0% .0% .0% 7.7% .0% 2.3%
Yes 100.0% 100.0% 47.1% 59.4% 100.0% 81.8% 54.5% .0% .0% 66.7% 66.7% 60.0% 75.0% 50.0% 42.9% 75.0% 51.4%
No .0% .0% 52.9% 40.6% .0% 18.2% 45.5% .0% .0% 33.3% 33.3% 40.0% 25.0% 50.0% 57.1% 25.0% 48.6%
I don't know .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0%
Yes 100.0% 75.0% 47.1% 60.0% 100.0% 60.0% 56.1% .0% .0% 75.0% 66.7% 55.6% 85.7% 50.0% 25.0% 68.8% 54.1%
No .0% 25.0% 52.9% 40.0% .0% 40.0% 43.9% .0% .0% 25.0% 33.3% 44.4% 14.3% 50.0% 75.0% 31.3% 45.9%
I don't know .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0%

17. Age 18. Did any children <18 come with you...? 19. Income 20. Gender 

16.  Please indicate which of the following are hobbies of yours.

17. Age 18. Did any children <18 come with you...? 19. Income 20. Gender 

16c. Camping

16d. Antique shopping

16e. Hunting/fishing

16f. Walking/hiking

14. What other physical 
improvements do you think would 
make Downtown Lebanon more 
appealing?

15. Excluding lodging, how much 
money are you likely to spend in 
Downtown Lebanon during this 
visit?

16a. Retail/boutique shopping

16b. Biking

17. Age 18. Did any children <18 come with you...? 19. Income 20. Gender 
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18-34 35-49 50-64 65+
oth,dk, 
refused Yes No oth,dk

Did not visit 
Downtown  <$25,000 $25-49,999 $50-$74,999 $75-$99,999 $100,000+

oth,dk, 
refused Male Female

% % % % % % % % % % % % % % % % %

Yes 100.0% 33.3% 56.3% 61.3% 100.0% 50.0% 60.5% .0% .0% 57.1% 69.2% 62.5% 37.5% 50.0% 58.3% 58.8% 60.0%
No .0% 66.7% 37.5% 38.7% .0% 50.0% 37.2% .0% .0% 42.9% 30.8% 37.5% 50.0% 50.0% 41.7% 35.3% 40.0%
I don't know .0% .0% 6.3% .0% .0% .0% 2.3% .0% .0% .0% .0% .0% 12.5% .0% .0% 5.9% .0%
Yes .0% .0% 13.3% 22.7% .0% .0% 20.6% .0% .0% .0% 25.0% 25.0% 16.7% 100.0% .0% 21.4% 14.3%
No .0% 100.0% 86.7% 77.3% 100.0% 87.5% 79.4% .0% .0% 80.0% 75.0% 75.0% 83.3% .0% 100.0% 78.6% 82.1%
I don't know 100.0% .0% .0% .0% .0% 12.5% .0% .0% .0% 20.0% .0% .0% .0% .0% .0% .0% 3.6%

18-34 35-49 50-64 65+
oth,dk, 
refused Yes No oth,dk

Did not visit 
Downtown  <$25,000 $25-49,999 $50-$74,999 $75-$99,999 $100,000+

oth,dk, 
refused Male Female

% % % % % % % % % % % % % % % % %

18-34 100.0% .0% .0% .0% .0% 8.3% .0% .0% .0% 11.1% .0% .0% .0% .0% .0% .0% 1.4%
35-49 .0% 100.0% .0% .0% .0% 16.7% 2.5% .0% .0% .0% 8.7% .0% 8.3% .0% 4.5% 3.6% 4.3%
50-64 .0% .0% 100.0% .0% .0% 33.3% 30.4% .0% .0% 33.3% 21.7% 38.9% 33.3% 33.3% 22.7% 17.9% 36.2%
65 or over .0% .0% .0% 100.0% .0% 33.3% 67.1% .0% 100.0% 55.6% 65.2% 61.1% 58.3% 66.7% 72.7% 78.6% 56.5%
Other, don’t know, refused .0% .0% .0% .0% 100.0% 8.3% .0% .0% .0% .0% 4.3% .0% .0% .0% .0% .0% 1.4%

18-34 35-49 50-64 65+
oth,dk, 
refused Yes No oth,dk

Did not visit 
Downtown  <$25,000 $25-49,999 $50-$74,999 $75-$99,999 $100,000+

oth,dk, 
refused Male Female

% % % % % % % % % % % % % % % % %

Yes 100.0% 50.0% 14.3% 6.8% 100.0% 100.0% .0% .0% .0% 25.0% 13.0% 16.7% .0% .0% 19.0% 15.4% 11.9%
No .0% 50.0% 85.7% 89.8% .0% .0% 100.0% .0% .0% 75.0% 82.6% 83.3% 90.9% 100.0% 81.0% 80.8% 86.6%
Other, don't know .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0%
Did not visit Downtown Lebanon today .0% .0% .0% 3.4% .0% .0% .0% .0% 100.0% .0% 4.3% .0% 9.1% .0% .0% 3.8% 1.5%

18-34 35-49 50-64 65+
oth,dk, 
refused Yes No oth,dk

Did not visit 
Downtown  <$25,000 $25-49,999 $50-$74,999 $75-$99,999 $100,000+

oth,dk, 
refused Male Female

% % % % % % % % % % % % % % % % %

Under $25,000 100.0% .0% 12.0% 8.9% .0% 16.7% 8.6% .0% .0% 100.0% .0% .0% .0% .0% .0% 4.0% 12.9%
$25,000 to $49,999 .0% 50.0% 20.0% 26.8% 100.0% 25.0% 27.1% .0% 50.0% .0% 100.0% .0% .0% .0% .0% 36.0% 22.6%
$50,000 to $74,999 .0% .0% 28.0% 19.6% .0% 25.0% 21.4% .0% .0% .0% .0% 100.0% .0% .0% .0% 12.0% 24.2%
$75,000 to $99,999 .0% 25.0% 16.0% 12.5% .0% .0% 14.3% .0% 50.0% .0% .0% .0% 100.0% .0% .0% 24.0% 9.7%
$100,000 plus .0% .0% 4.0% 3.6% .0% .0% 4.3% .0% .0% .0% .0% .0% .0% 100.0% .0% 4.0% 3.2%
Other, don’t know, refused .0% 25.0% 20.0% 28.6% .0% 33.3% 24.3% .0% .0% .0% .0% .0% .0% .0% 100.0% 20.0% 27.4%

18-34 35-49 50-64 65+
oth,dk, 
refused Yes No oth,dk

Did not visit 
Downtown  <$25,000 $25-49,999 $50-$74,999 $75-$99,999 $100,000+

oth,dk, 
refused Male Female

% % % % % % % % % % % % % % % % %

Male .0% 25.0% 16.7% 36.1% .0% 33.3% 26.6% .0% 50.0% 11.1% 39.1% 16.7% 50.0% 33.3% 22.7% 100.0% .0%
Female 100.0% 75.0% 83.3% 63.9% 100.0% 66.7% 73.4% .0% 50.0% 88.9% 60.9% 83.3% 50.0% 66.7% 77.3% .0% 100.0%

17. Age 18. Did any children <18 come with you...? 19. Income 20. Gender 

17. Age 18. Did any children <18 come with you...? 19. Income 20. Gender 

17. Age 18. Did any children <18 come with you...? 19. Income 20. Gender 

17. Age 18. Did any children <18 come with you...? 19. Income 20. Gender 

17. Age 18. Did any children <18 come with you...? 19. Income 20. Gender 

16h. Golf

17. In which of the following age 
groups are you?

18. Did any children under the 
age of 18 come with you 
Downtown today?

19. Which category that best 
describes your annual household 
from [previous year]?

20. Gender 

16g. Fine dining
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